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») our Judgment Day comes, not once in an Eternity, but 


every day—in my lady’s boudoir. Through her discriminating 
use, your cosmetics and toiletries will be judged. They will not be 
found lacking in flattering color, seductive fragrance, enhancing 
formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI « ROUGE SUPREME e FACE POWDER APLI ¢ MASCARA APLI ¢ EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS e DUSTING POWDERS e FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS e MANICURE PREPARATIONS e CREAMS e LOTIONS 

DEODORANTS e DENTIFRICES e BATH SALTS e SHAVING PREPARATIONS e SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. * 30 ROCKEFELLER PLAZA, N.Y. C. 


MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES e PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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Today’s sales leaders are in rhythm 
with the times. Preferences change. 
Markets change. Your customers 
change. Keep your product, its pack- 
age, its perfume in step with modern 
change. van Ameringen-Haebler 


perfume creations are in rhythm 


with today. 





“We have many occasions to show our new 
laboratory equipment to visitors,” says The 
Murine Company, Inc., “and we take.special 
pleasure in showing them the efficient and 
compact machine you furnished for apply- 
ing Aluminum Caps on Murine. The smooth- 
running features of this powerful machine, 
and the fact that with so much power so 
little noise or vibration occurs, create 
unusual interest. 

“We wish to express our satisfaction 
with the Aluminum Seal Cap, also. This 
attractive, efficient seal creates a sense of 
security and peace of mind. Since we have 
been using the Aluminum Seal we have 
found no evidence of evaporation or leak- 
age, which might happen in using some 
types of closures. This important feature, 
coupled with the style and convenience of 
your closure, makes us happy and satisfied.” 


Murine’s installation is one of many that illustrate 
how Alseco Seals and Sealing Machines can easily 
be adapted to specialized sealing problems. 

If there is anything at all unusual about your 
sealing problem, and ordinary closures do not meet 
your needs, an Alseco Seal can probably be devised 
to do the job economically and efficiently. 


AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE. 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE 
NEEDS OF THE USER. 


Using an inexpensive adaptation — 
of the Overseal and a semi- | 
automatic AC Alseco Machine 
(60 per minute) Murine gets a 
highly efficient, tamperproofseal. 


U.S. Pat. Off. 


FOR SAMPLES AND 
PRICES OF ALSECO 
SEALS, WRITE ALUMI- 
NUM SEAL COMPANY, 
1323 THIRD AVE., NEW 
KENSINGTON, PENNA. 
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The casual glance may not reveal the high 
purity and uniformity that characterize 
Heyden Chemicals. But these advantages 
can be checked by the same precision 


methods used in the Heyden Laboratories. 





FORMALDEHYDE, first produced com- 
mercially in the United States by Heyden, 
is an excellent example of how quality 
can be constantly improved through 


research and control. 


Specify HEYDEN 


FORMALDEHYDE U. S. P. 
37% by weight - 40% by volume 



































Other HEYDEN CHEMICALS include: 


Acetylsalicylic Acid @ Salicylates @ Benzoates @ Benzaldehyde @ Glycerophosphates 
Parasepts @ Methenamine @ Paraformaldehyde @ Silver Proteins @ Guaiacol Carbonate 


Potassium Guaiacol Sulfonate 


Write for Current Products List 
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To the excellence of your product add 
the glamour of attractive packaging 
and you, too, will have the formula 
for faster sales. For you, we can create 
harmony between the container and 
its contents, translating the merit of 
your product in terms of eye-appeal. 
We are broadly experienced in all the 
details of successful modern packaging. 
Owens-Illinois Glass Company, Toledo. 








PROGRESSIVE 
TESTING 


and what it means 


to users of 


MM&R 
PERFUME OILS 


Working on the theory that there’s no 
product so perfect that it cannot be improved, 
the MM&R corps of laboratory technicians is 
constantly engaged in testing, improving and 
adding new products to the MM&R line. 
What’s progress for us, here at the MM&R 
Laboratory, is also progress for you. This con- 
stant vigil over our quality standards helps your 


product to gain greater consumer acceptance. 


Cost, too, is a problem that our progressive 
testing methods are succeeding in solving 
every day. A great portion of the savings made 
possible by our daily progress in lowering per- 
fume oil costs is passed on to you. This allows 
lowering of your own production expenses 
with the consequent increase in your profits. 


If you have any particular perfuming prob- 
lems, we offer you the facilities of our expert 


staff in helping to solve them. 


MAGNUS, MABEE & REYNARD, inc. 


QPUAELUTY ES She Era, GILLS, BALS AMS ARO ce CHEMICALS, ETC...SINCE 1895 


16 DESBROSSES ST. NEW YORK, N. Y. 


SAGNUS 


Offices and Warehouses in Chicago at 180 N. WACKER DRIVE @ In Canada—RICHARDSON AGENCIES, Ltd, Toronto 
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here's 
something new 
In PowpER Purrs! 





Here's something really new—a multi-colored 
puff that will greatly enhance the beauty and 
attractiveness of your powders. 


Made entirely by machine, this puff can con- 

tain as many as five different colors at no ex- 

tra cost. The facing of wool or velour may be 

jose ca Garaoes one color, the top material of moired gelanese another and the ruff a third. 
OTHERS PENDING) Two additional colors may be added by changing the center and using a 


contrasting color for imprinting. 


¢ Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send 
you samples of this new puff, the one that can embody practically every 
color characteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 


COMPACTS e ROUGE & POWDER e LIPSTICKS e CREAM ROUGES (All 
indelible shades—consistencies ala mode) e EYE SHADOWS e EYEBROW PENCILS 
WATERPROOF MASCARAS 


All products are checked by competent chemists, to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 


Telephone calls originating in New York will be accommodated through MUrray Hill 6-3570. 
In Jersey City Phone Passaic 2-6900 


WHOLESALE Qe Lead MANUFACTURED BY 
DISTRIBUTORS OF = S95 S—TJ=__—sdOXZYN COMPANY 
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CAPS BY VICTOR 
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DESIGN No. 70 


8-425 — 10-425 — 20-410 


q 
q 
Q q 
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KING DESIGN i ACE DESIGN BALL CAP 
ALL G.C.A. SIZES ALL POPULAR SIZES 10-425 — 18-410 
"i The color in which this 
q Q 
q q 
q q 
Q q 
( Q 
Q ) 


cap is shown on other 
side of page is 


VICTOR GREEN 23 


The color in which this 
cap is shown on other 
side of page is 

VICTOR GREEN 5A 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 28 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 26A 


= to - - - —, 





An example of Victor 
designing. 


All inquiries, regardless of size, 
will receive prompt attention. 


Requests for samples and prices 
will receive prompt attention. 


Prompt deliveries on black caps 
from large stocks. 
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DESIGN No. 50 


8-425 — 10-425 


TASSEL CAP 


8-425 — 10-425 15—425 


8-425 — 10-425 

The color in which this 

cap is shown on other 

side of page is 
VICTOR RED 2 

A large stock of raw materials 


tor all stock color shades, as- 
sures short-time deliveries. 


The color in which this 
cap is shown on other 
side of page is 


VICTOR RED 24 
Technical skill developed thru 


moulding experience assures a 
satisfactory closure. 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 4A 


The color in which this 
cap is shown on other 
side of page is 


VICTOR MAROON 11A 


Submit your design problems to 
Victor. 


This cap can be supplied with 


a well for a glass rod. 
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The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 
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MOULDING DIVISIO on a 


“VICTOR METAL PRODUCTS CORPORATION 
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Smart merchandisers follow market trends. In fact, by quick discernment of 


what consumers want and by giving them what they want, clever trend-followers 


often earn the title of “leaders of industry.” 


Carr-Lowrey executives are sensitive — to trends. They know what's going on 


in the market-place. It’s their business to know. Has been their business — and 


that of their predecessors — for over 50 years. 


This knowledge is available to you to be applied to your package — as a 
Carr-Lowrey service, without cost or obligation. And, if you take Carr-Lowrey 
advice, you'll find that Carr-Lowrey service —“3-point service”’— is there to 


follow through on your glass container creation. 


This “3-point service”—(1) Attractiveness, (2) Practicability, (3) Economy — 
is building new sales for hundreds of leading packagers of drugs, cosmetics, 
foods and household specialties. 


Designed and produced by Carr-Lowrey’s “3-point service,” these bottles have 
won both wide sales and a prize in the five-and-ten cent packaging competition. 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 


New York Office: 500 Fifth Avenue ¢ Chicago Office: 1502 Merchandise Mart 





Tooth pastes present an interesting problem for 
packing in metal tubes. So did many other products, 
both alkaline and acid until .. . 


Interior coatings for Alcoa Aluminum Tubes were 


developed. These coatings are non-reactive. They 


do not affect the product. The product does not 
affect them. 


Knowing which type of coating to use for 


Reg. US. Pat. Ott. 


ALCOA 





a specific product is of greatest importance. 
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That is why we have a large laboratory, devoted 
exclusively to tube packing problems, to study your 
product and make recommendations. 

Whatever you make...shaving cream, ointments, 
facial creams, or antiseptics ... it will pay you to 
investigate Alcoa Aluminum Tubes. Their low cost, 
purity, lightness, and strength are important 
advantages. Write ALUMINUM COMPANY OF 
AMERICA, 1913 Gulf Building, Pittsburgh, Pa. 
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From a large collection of old-fashioned mechanical savings 
banks comes this amusing contraption for saving money, called 
“Driving the Mule Into the Barn.” It is operated by springs. 
First a coin is placed between the mule’s heels. When a lever 
is pressed, a little dog runs out from the barn and jumps at the 
mule who kicks up his heels and throws the coin over his head 
into the barn, which cannot be opened except with a special key. 
tA 


CYANAMID'S ISO-BEESWAX is chemi- 
cally controlled for finer texture, better 
appearance and greater stability. It im- 
proves your creams and saves you money 
because — : 
1.It is lower in cost than natural 
Beeswax. 
2. It is produced especially for mod- 
ern soft cleansing creams. 


WAXES—Ceresine Wax, 

U.S. P. Beeswax 
AEROSOL} WETTING AGENTS 
WATER SOLUBLE GUMS 
ZINC OXIDE 


3. It resists rancidity better than natu- 
ral Beeswax. 


4. It has proven its value by more than 
five years of use in many creams. 


In addition to ISO-BEESWAX, Cyanamid 
offers the following cosmetic ingredients 
that can be counted on to give excellent 
results at low cost: 


SULPHONATED OILS—AQUA- 
SOL* and NO-ODOROL* 

ZINC STEARATE 

K &M MAGNESIUM CARBONATE 

K & M MAGNESIUM OXIDE 


TALC 


* Registered U.S. Patent Office 
+Trade-mark of American Cyanamid & Chemical Corporation applied to wetting agents of its own manufacture. 


AMERICAN: CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA °* 


NEW YORK, N. Y. 
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Citric Acid 


CRYSTALS * GRANULAR « POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,000 CITRUS GROWERS 


Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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Young people of the “under twenty” age are more discriminating than ever before in the selection of perfumes and 
cosmetics. To help you meet the needs of youthful customers and adapt your products to their changing demands, 
Givaudan offers a broad and diversified line of odors, specialties and other cosmetic ingredients. Our staff of odor 


specialists and chemists also offer you the benefits of their long experience and knowledge of odor preferences. 


Givaudan service is a complete service that backs its products with expert technical cooperation in obtaining the 


most effective and economical results. We'll be glad to work with you on your odor requirements. 


GIVAUDAN-DELAWANNA, INC., 330 WEST 42N° STREET, NEW YORK, N. Y. 
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@ BERGAMOT SYNTHETIC EXTRA FINE is Givaudan’s substitute for 
the natural oil of bergamot. It is a remarkably faithful reproduction 
of the natural oil—yet sells for less than half the price! 

BERGAMOT SYNTHETIC EXTRA FINE possesses the floweriness 
and strength of the natural oil. In most cases it can be used to 
replace the natural oil completely without sacrifice of quality. 

In those cases, where the original must be used, a 50% substi- 
tution of this new laboratory product will give entirely satis- 


factory results. 


Take the opportunity, now, to economize with BERGAMOT 


SYNTHETIC EXTRA FINE. Samples and prices will gladly 


be sent to you on request. 


GIVAUDAN DELAWANNA, INC. 


330 WEST 42nd STREET, NEW YORK, N. Y. 


BRANCHES : Philadelphia Los Angeles Cincinnati Detroit Dallas 
Baltimore Chicago San Francisco Seattle Montreal Havana 





COSMETICS DESIGNED FOR YOU 


TT products that you sell should be worth the effort you put 

behind them. Utmost consideration should be given to the 
selection of the manufacturer of your cosmetics, for your best 
sales’ efforts can be nullified by the lack ot quality, or uniform- 


ity, Or service. 


By selecting our organization, you can give your undivided 
attention to sales’ efforts with a feeling of utmost confidence in 
your cosmetics, for we offer you experienced manufacturing 
with ample factory facilities to produce quality products with 
prompt service. 


Further, our formulae are not cook book recipes—we have a 
staff of highly trained chemists recognized as cosmetic authori- 
ties who are responsible for the formulation of your products. 
We are unique in our creative ability and research facilities to 
provide cosmetics designed for you. 


Also, you may feel secure that our thoughts and efforts are for 
you. We carry products liability insurance. We are familiar 
with government activities and your cosmetics by us fully com- 
ply with all regulations. Our assistance in conforming labels 
and advertising to government trends is a part of our service. 


And for your European and English markets, we have an 
‘““Americanized’’ English factory located near London. For 
your convenience there is a director permanently located in 
New York City. 


We solicit an opportunity to write or call on you to explain 
particulars. 


Evans Chemicals Limited Evans Chemetics, Inc. 
Boreham Wood 33 West 46th Street, New York 
Herts, England Telephone Bryant 9-6805 
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BOTTLE CAPS e@ JAR CAPS 


¥ 6,7 © 
camultes BY BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line orcolor scheme. . . .... | 


Bripcerort Metat Goons Mre. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 


SUINIVINOD XO YWACMOd (SAdAL TIV) SHACMIOH MOLLSdIT © SHANIVINOD ADNOU ALSVd © SASVD ADNOU e SASVD ALINVA 
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arations, as well as suntan and sunburn products, may be attributed 
to the prevalent, and growing appreciation of the importance 
of “personal appearance.” 


Leading manufacturers of such preparations realize that their 
salability depends in large part on quality and reliability. 
In turn, they realize that the quality and reliability of a finished 
product depend on the ingredients employed. 


That is why many leading manufacturers of cosmetic and 
toilet preparations promote repeat sales for their products by 
using these Merck Chemicals: 


Barium Sulfide Merck (Yellow and Gray) 
Silver Nitrate Merck 

Lead Acetate Merck 
Paraphenylenediamine Merck 

Pyrogallol Merck 

Menthyl Salicylate Merck {effective sun- 
Benzyl Salicylate Merck — filters 
Aluminum Chloride Merck 

Aluminum Sulfate Merck 

Aluminum Sulfocarbolate Merck 
Magnesium Carbonate Merck 

Sodium Sulfite Anhydrous Merck 
Potassium Sulfite Merck 

Ammonium Carbonate Merck 


By using these high quality, uniform chemicals, you can be 
sure of the high quality and uniformity of your products, 
Prices, samples and further information on request. 

The Merck Chemical Service Depart- 
ment will gladly assist you with any 
problems you may encounter in the 
manufacture of your preparations. 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


-— (I 7a * 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. 


New York ° Philadelphia St. Louis ° In Canada: Merck & Co. Ltd., Montreal and Toronto 
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WHY JUMP AT THIS 
NEW CONTAINER g THAT’S ONE THING 


IDEA UNTIL IT’S HAD | DON’T HAVE TO 
A TRIAL? . WORRY ABOUT... 





66 
*.. see, this container has been through the mill. It’s 


been tested by three sound, hard-thinking divisions of 


American Can Company... their engineering staff, their re- 
search staff, and their marketing staff. We know this container 
is all right, because it’s been tailor-made to fit our problem. 
So forget your worries. Think of the competitive advan- 


tages we’re getting out of a new and tested packaging idea.” 


> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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THE ATLANTIC REFINING CO. 
PHILADELPHIA, PA. 
260 South Broad Street 
Petroleum Products 


White Mineral Oils U.S.P. for pharma- 
ceutical and cosmetic uses. All gravities, 
all viscosities. 


H. J. BAKER AND BRO, 
NEW YORK 


Sturge’s English precipitated chalk U.S.P. 
Extra Light—Dense. 


SIERRA TALC CO, 

LOS ANGELES, CALIF. 
Sierra Talcs approximate the ideal— 
chemically and physically—and excel in 
uniformity of milling and color. 


THURSTON & BRAIDICH 
NEW YORK 
Specialties: 
Gum Arabic—Gum Karaya—Gum Trag- 
acanth—Vanilla Beans—Tonka Beans. 


THE HARKNESS & COWING CO. 
CINCINNATI, OHIO 


Manufacturers of Stearic Acid Saponifi- 


cation Process. 


THEODOR LEONHARD WAX CO. 
Established 1852 
HALEDON - PATERSON, N. J. 
Bleachers & Refiners of Beeswax. White- 
Bleached Beeswax T.L. Brand. Extra 

Quality—U.S.P. and 100% pure. 


LACO PRODUCTS CO., INC. 
BOSTON +» NEW YORK 


Manufacturers and Importers 
Castile Soap “‘Laco” 
Powdered — ‘‘Purls’’ — Bars 


COLGATE-PALMOLIVE-PEET CO. 
JERSEY CITY, N. J. 


Executive Offices — 105 Hudson Street 
Glycerine 
Chemically Pure U.S.P. Dynamite 


A. C. DRURY & CO., INC. 


219 EAST NORTH WATER STREET, CHICAGO, ILLINOIS 





PERFUME BASES: 


flowerines® 


none 


ICIALs pettet 


DODGE & OLCOTT COMPANY 


180 VARICK STREET, NEW YORK, N. Y. 


BOSTON o CHICAGO * PHILADELPHIA ° ST. LOUIS * LOS ANGELES 
Plant and Laboratories: BAYONNE, N. J. 





HE high quality of Butyl 

al Stearate gives this important 

chemical a special value in the creation of 
fine cosmetics and related pharmaceutical 
products. Water-white and practically odorless 
even after aging, Butyl Stearate contributes 
to vanishing creams and similar cosmetic 
products the desirable qualities of blandness, 
superior “feel,” and sweet-keeping. Its special 
characteristics as a lubricant and dye solvent 
make it of value in rouges and lipsticks. 
It adds gloss and moisture resistance to nail 


polishes and in nail-polish removers reduces the 


drying action of the solvents on the nail and 
cuticle. Butyl Stearate has comparable advan- 
tages in the compounding of ointments and other 
pharmaceuticals. We will send a sample of this 


cosmetic-grade Butyl Stearate upon request. 





' @MMERCIAL SOLVENTS 
; Conporatio 


17 EAST 42nd STREET, NEW YORK, N. Y. 




















BISMUTH 


SALTS 


BISMUTH SUBCARBONATE 
BISMUTH SUBGALLATE 
BISMUTH SUBNITRATE 
AND OTHER BISMUTH SALTS 
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Because of our ample stocks we can 
supply you with the finest of Aromatics 


and Basic Perfume Specialties. 


Naugatuck’s American-owned factory 
offers you many advantages. This 
large plant in Naugatuck, Connecticut, 


not only produces superior aromatics— 


Naugatuck 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET 
H. M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 


440 W. WASHINGTON STREET, CHICAGO, ILL. e 
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but pioneers in the research of aro- 


matic chemicals. 


Now is the time for you to profit from 
the direct association with this ‘‘top 
flight’? laboratory — right here in 
America—where business is going on 


as usual. 


Hromatics 





NEW YORK, N. Y. 
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PROMPT, COMPLETE SERVICE 


in DROPPING PARTS 


The Pennsylvania Glass Products Com- 
pany offers to manufacturers of drugs, cos- 
metics and pharmaceuticals a service with- 
out a parallel in the field of Dropping Parts 
and Dropping Outfits. Being America’s 
largest manufacturers specializing in high 
grade dropping parts and outfits, we are 
able to offer you more for your money— 
higher quality and lower cost; quickest 
deliveries from huge stocks; precision-made 
parts, insuring perfect fit, perfect function- 
ing and long life; greatest freedom of choice 
in sizes, styles, materials and colors to suit 
individual needs or preferences. 

Five leading styles of dropper glasses are 
here illustrated. Fig. 1 shows curved 
“SAFTEE” ball glass with non-rolling extra 
depth Bakelite cap and non-swelling Ame- 
kine synthetic rubber part. Fig. 2 Special 
Bent glass with double shell metal cap and 
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Fig. 1 
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Fig. 4 


Fig. 3 
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and Dropping 
Outfits 


Dropping Glasses, Rubber Parts, Caps and Bottles 
in Widest Range of Sizes, Styles, Materials and Colors 


thin flange rubber part. 
Fig. 3 Tooled Blunt glass 
with single shell metal cap 
and Clutch rubber part. 
Fig. 4 Semi-Blunt glass 
with regular or acid re- 
sisting plastic cap and 
Regular rubber part. Fig. 
5 Regular Straight glass 
with fancy colored beetle 
cap and Midget rubber 
part. A wide range of 
colors are available, both 
in caps and rubber parts. 
With the above and other 
styles of glasses, caps and 
rubber parts, an infinite 
number of combinations 
can be quickly made up to 
meet individual require- 
ments. 

Dropper glasses are per- 
fectly formed, without Fig. 5 
sharp edges to injure deli- 
cate tissue; with wide, sturdy flange which 
fits so securely into the rubber part that it 
will not come loose even when covered with 
oily fluids. Note also the short tapers on 
Nos. 1, 2, 4 and 5; they give strength where 
most needed. 

Bulbs are of high grade live rubber, 
natural or synthetic, as desired. One of our 








Fig. 6 


special designs is shown in Fig. 6. With its 
extra heavy “spring cushion” flange, it 
offers the most resilient, substantial, leak- 
proof combination Bulb, Closure and Holder 
for the glass. 

Fig. 7, typical cross-section of. a Pennsyl- 
vania Dropping Outfit, shows some of the 
above mentioned features. A slight turn of 
the cap compresses the heavy rubber flange, 
effecting permanently tight, leakproof seal 





of the bottle and around the dropper glass 
(A and B). 

Ample clearance is provided at C, be- 
tween lower edge of cap and bead on bottle 
neck, to prevent breakage when screwed 
down tightly. 

Most of America’s leading manufacturers 
and merchandisers of drugs and proprietary 
preparations have for many years availed 
themselves of the service we offer. Bottles 
are supplied in crystal, green, blue and 
amber, in sizes from 2 ce. up. If you will 
write us on your letterhead and send us your 





Fig. 7 


Patented in U.S.A., Canada, Great Britain and other Countries 


bottle for which dropper parts are desired, 
we shall gladly submit samples, suggestions 
and prices which are bound to prove in- 
teresting to you. 


PENNSYLVANIA GLASS PRODUCTS CO. 


418-20 NORTH CRAIG STREET 





PITTSBURGH, PA. U.S. A. 


NEW PERFECTION 


DROPPING PARTS 
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Increase your share of the rapidly 
growing Cologne business — with 


Verley , 


YAlE, Series No. 8 


You can afford to give serious thought to the quality and 
distinction of your Colognes — for they are constantly 


becoming more important in the cosmetics field. 


Competition for this attractive business — running into 
heavy dollar volume, in view of the relatively low unit 
price to the consumer — is setting a swift pace. Colognes 
are better today — a genuine value for great numbers of 
women. Leading makers are using more oil, in greater 

concentration—and experimenting with new advances 


in the creation of Cologne odors. 


In the vanguard of this new interest in Colognes 
is the research work of the House of Albert 
Verley — which now offers Cologne Series 


No. 8 in the $8.00 price range. 


This new series may provide you with just the stimulus 
you have been seeking, to give your Colognes a genuine 
competitive advantage. Investigate now—and get some of 
the profitable 4 to 6 oz. summer business, with thousands 
using your product freely all through the season. Write 


today for samples and prices. 


Albert Verley aromalich— 


ALBERT VERLEY, INC., D. A. Bennett, President ¢ 1621 CARROLL AVE., CHICAGO, ILLINOIS 
114 EAST 25th STREET, NEW YORK ¢« MEFFORD:’CHEMICAL CO., LOS ANGELES 
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N(]yyrcun BROMIDES$! 





N the heart of the rich bromide deposits of Michigan, a new producer 
accomplishes what others have only dreamed about for years ...A 


FREE-FLOWING U.S.P. BROMIDE. 

Free-Flowing Sodium and Potassium Bromides in Pellet form—that will 
neither lump nor cake. 

Free-Flowing Pellets with a rate of solubility equal to ordinary Granular. 
Free-Flowing Pellets—at no additional cost. 

The process by which Pellets are manufactured insures a product of superior 
guality. 

These Sodium and Potassium Bromide Pellets are available in 16-20, 8-16 
and 4-8 mesh. 


Convince yourself of the superiority of Pellets over ordinary Granular . . . 
Write for samples. 









Tt 
: Granule 

Ordinties show 

Brom ane 


For tablet manufacturers, we 
can supply special screenings 
(40-60 mesh Granular) 
Ammonium, Potassium and 
Sodium Bromides, U.S. P.— 
at no extra cost. 





JOSEPH TURNER & COMPANY 


116 PLEASANT VIEW TERRACE, RIDGEFIELD, N. J. 


Sales Agents for MICHIGAN CHEMICAL CORP., St. Louis, Mich. 
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ALL IT NEEDS IS 
A HANDSOME, PRACTICAL 
CONVENIENT 
GLASS PACKAGE 
TO MAKE IT QUEEN OF r | | 
THE KITCHEN ei | i 
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@ You can hardly blame people for hiding the Soda Let us tell you about the sensible, workable ideas 
we have on the subject of increasing Soda Bicarb sales 


Bicarb package! It’s generally soggy and hard to put : 
a rome into, or else it’s practically impossible to open by packing in Glass. We've had plenty of experience 
and even tougher to dip out. Yet Soda Bicarb is one in these matters, and you’re welcome to all the techni- 
of the most useful items in any household—invaluable cal aid we can give you—information we’ ve gathered in 

years of packaging, shipping, merchandising and sell- 


in the bathroom, essential in the kitchen! 
Dress this “Cinderella” in a practical, easy-to-open, ing. Anchor Hocking alone can offer this, for only 
easy-to-dip-out-of Anchor Hocking Glass Patke e with Anchor Hocking provides complete packaging serv- 


a sturdy Anchor Amerseal Cap and then watch what ice— containers, caps, capping machinery. 


happens! Right away sales will increase. Families will A line or a wire will bring an experienced specialist 

buy two packages instead of singles. One will get a place to your desk for a discussion of your problem. Send 

of honor in the medicine cabinet (as befits a thing of ___ for him today—)et him show you how you can increase 
your Soda Bicarb sales and profits! 


beauty) and the other will be right out in 
front on the kitchen spice shelf. Sales will ANCHOR HOCKING CLASS CORPORATION 
Lancaster, Ohio 


come oftener, too, because folks use things 
that are easy-to-get-at! Closure Subsidiary: ANCHOR CAP & CLOSURE CORPORATION 
Long Island City, N. Y. and Toronto, Canada 


ANCHOR ffOCKING| 
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5 all neil 


HIS PROBLEM IS SOLVED! 


FACE POWDER BASE Z 





He is now sure of getting 


@ More Covering Power 
@ More Quality of Slip 
@ More Adherence 

@ Invisibility 

@ AND MORE SALES 





Requests for samples on your firm’s 
letterhead will be promptly answered. 





Phenyl Ethyl Alcohol Verona 
lonone 100% Verona 


A R O M ATi C S D IVI Ss I O N tt Verona 
GENERAL DRUG COMPANY 


170 Varick St., New York Transportation Bldg., Los Angeles, Calif. 
9 So. Clinton St., Chicago, Illinois 907 Elliott St., West, Windsor, Ont. 











Has Answered His Question. 
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STOCK BOTTLES that have a custom-made appearance—and that 
lend themselves to a variety of smart packaging ideas. 
(From left to right) 
R-31: Available in 1 dram, 2 dram, !/2 oz., 1, 2, 4 and 8 oz. 
C-39: Available in '/2 ounce, 1, 2, 4, 6, 8 and 16 oz. 
D-62: Available in '/, dram, '/g, 1/4, 1/2, 1, 2, 4, 6 and 8 oz. 
J-32: Available in '/, ounce, 1, 2, 3, 4, 6, 8 and 16 oz. 








SWINDELL BROS., BALTIMORE, MD. * 200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ, HAVANA, CUBA 


APPROVED 


By the COUNCIL on DENTAL THERAPEUTICS, 


American Dental Association 


STURGES’ STANDARD 
PRECIPITATED CHALK 


For many years Sturges Standard Precipitated Chalk has been meet- 
ing the requirements of dentifrice manufacturers furnishing a pre- 
cipitated chalk always uniform, pure, and in its physical characteris- 


tics exactly meeting the specific requirements of the specific formula. 


These qualities of purity, uniform quality, and harmless abrasiveness, 
have long been recognized by the Council on Dental Therapeutics of 
the American Dental Association, and it was on this basis that 
STURGE’S STANDARD PRECIPITATED CHALK was given 


Council approval some years ago. 


JOHN & E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. ¢ New York, N. Y. 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253. €.:: 47H: SIRS 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 295 YOUVILLE SQ., MONTREAL 
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NAIL POLISH MANUFACTURERS 


Have You Seen 
IRIDESCENCE 


® it’s new! 


® The leaders have just 
introduced it! 


® it already looks like a 
winner! 


We have it 


LET US SEND YOU A SAMPLE 


THE DURLIN CORPORATION 


roau e ou 
Il WEST 42nd STREET NEW YORK, N. Y., U. S. A. 


DURLIN Gives You SERVICE 





\ Wane happenings throughout the world disrupt normal production 
of botanical raw materials, it is good logic to rely upon a supplier 
with world-wide facilities and contacts, and a record of pioneer- 
ing in the field. 

S. B. Penick & Company keeps fully advised of the upsets produced 
by world conditions, and in the endeavor to prevent wide fluctua- 
tions in production and prices, a continuous search is made to 
locate new sources of supply. Not even the most remote corner of 
the earth is overlooked. 

Dependability of supply is one reason why so many plant drug users 
prefer Penick for botanicals. Important, too, are unexcelled quality, 
speedy and accurate delivery, substantial packaging, and lowest 
market prices. Whatever your needs may be, remember... 


Penick Knows Botanicals From the Roots Up 


You can depend on PENICK 
as YOUR source of Supply for: 


e GUMS © ALKALOIDS 

e CRUDE BOTANICALS 

e INSECTICIDE BASES 

e COSMETIC RAW MATERIALS 

e SOLID and POWDERED EXTRACTS 


S. B. PENICK & COMPANY 


132 NASSAU ST., NEW YORK | 1228 W. KINZIE ST., CHICAGO 
THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 





Hevrrices Contribution to Repeat Sales Profits 


Women will talk . . . especially when they women, is sales tested. You can buy it in bulk 
discover a rouge they think is “the perfect or have your own containers filled at our plant. 
rouge.” HELFRICH Radiance Rouge, always Or, if preferred, we sell complete consumer- 


sold under a well-known private label, satisfies packaged units. 


even the most critical consumers. Once sold, : Ras : j 
Like all HELFRICH cosmetics, Radiance 


Rouge is manufactured in conformance with the 
existing regulations of the Federal Food, Drug, 


they stay sold . . . and soon their friends are 
in on the “discovery.” 


Radiance Rouge, a modern rouge for modern & Cosmetic Act. 


We make private brand cosmetics exclusively. We do not compete with those we serve. 


The Helfrich Line of RADIANCE Cosmetics includes: LIPSTICKS @ CREAMS e POWDER 
ROUGE COMPACTS e CREME ROUGE e LOTIONS e EYE SHADOW e COSMETIQUE 


HELFRICH capnoraronries 


HELFRICH LABORATORIES, INC., 564-570 WEST MONROE ST., CHICAGO 
HELFRICH LABS. OF N. Y. C., INC., 30-34 WEST 26TH ST., NEW YORK 
HELFRICH LABS. OF CANADA, LITD., 690 KING ST., WEST, TORONTO, ONTARIO 


CABLE ADDRESS: HELFLABS, NEW YORK, CHICAGO, TORONTO 
BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 


PRODUCTS LIABILITY INSURANCE OF COURSE 





MOLECULES 
and COSMETICS 


Mallinckrodt men of science have made exhaustive 

studies concerning the physical characteristics re- y at in 

quired by chemicals for cosmetics. That is why they / iW 
build Mallinckrodt Chemicals that are suitable in ask i i ie @))) 
every way for the making of superb toilet requisites j i NU Wy 
...to satisfy milady of 1940. 


KEY CHEMICALS FOR QUALITY COSMETICS 


ZINC SULFOCARBOLATE e POTASSIUM SULFITE 
BISMUTH SUBNITRATE e BARIUM SULFATE 
ZINC STEARATE ® MAGNESIUM STEARATE 


ALUMINUM SULFOCARBOLATE ® CALAMINE 
ALUMINUM CHLORIDE 


MALLINCKRODT 
CHEMICAL WORKS 


2nd & Mallinckrodt Sts. 70-74 Gold Street 
St. Louis, Mo. New York, N.Y. 


CHICAGO PHILADELPHIA MONTREAL TORONTO 


i, poll ci ih )) 
fn (A aisid 


ad 




















ey 


FINE CHEMICALS 
Nallinckrodt 


SINCE 1867 






























Eye-Evidence—Test-Tubes each con- 
tain (from left to right) a half ounce 
by weight of Extra Heavy, Heavy, 
Medium, Light and Extra Light 
grades of Mallinckrodt Bismuth Sub- 


3 7 & M U T ie %y U B C A be B Oo N AT E carbonate. Note difference in bulk. 


EXTRA HEAVY °* HEAVY °* MEDIUM ° LIGHT ° EXTRA LIGHT 


Mallinckrodt offers special grades to meet the particular 
requirements of the medicinal manufacturers — dense grades 
for tablets — medium densities for powders and alkaline mix- 
tures (supplied on unspecified orders) —light fluffy grades 


for suspensions. BOTTLE OR BARREL... 


@ BISMUTH SUBCARBONATE EXTRA HEAVY Mallinckrodt Spells Quality 
About 18 fluid ounces per pound 


2] BISMUTH SUBCARBONATE HEAVY 
About 22 fluid ounces per pound 


t} BISMUTH SUBCARBONATE MEDIUM 
About 30 fluid ounces per pound 


@ BISMUTH SUBCARBONATE LIGHT 
About 50 fluid ounces per pound 


5) BISMUTH SUBCARBONATE EXTRA LIGHT 
About 85 fluid ounces per pound 


All grades of Bismuth Subcarbonate have good light stability 
and are of fine particle size —— passing a No. 325 mesh sieve. 
Other Outstanding M.C.W. Bismuth Compounds:—Bismuth 
Subgallate, Bismuth Subnitrate, Bismuth Subsalicylate, Bis- 
muth Oxide, Bismuth Lactate, etc. 


MALLINCKRODT CHEMICAL 


2nd AND MALLINCKRODT STREETS 70-74 GOLD STREET 
ST. LOUIS, MO. NEW YORK CITY 


CHICAGO : PHILADELPHIA . MONTREAL : TORONTO 
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VITAMINS ARE DRUGS 


A DIUST™MENT of the industry to enforcement of the Food, 

Drug, and Cosmetic Act and the Wheeler-Lea is proceeding 
at a rapid rate. The industry has acted in a fully cooperative 
spirit in changing its methods to satisfy the changes that 
obviously must be made to conform with the new legislation. 
However, as time passes, the manufacturers are certain to act 
slower for the reason that they will not be in complete agree- 
ment with the enforcement officials as to demanded changes 
which are quite obscure to one quite familiar with the legisla- 
tion under which these changes are demanded. 


T# proposal of the Food and Drug Administration that all 

vitamins should be classified as foods rather than as drugs 
is typical of the sharp differences of opinion that are bound to 
arise'as the Administration attempts to interpret the law 
without due reflection. Vitamins are valuable because of their 
ability to cure certain abnormalities of the human system. 
They have always been present in foods to a certain extent, 
but still these abnormalities arose and vitamins were given as 
drugs to correct the conditions. Now the Administration 
wants to call them all foods. 


T# reason behind the Administration’s proposal is clear. 

The Administration has the right to establish food standards 
all by itself while drug standards must be established by the 
U.S.P. and N.F. revision committees. By calling vitamins 
foods, the FDA would drive an entering wedge into the taking 
over of the setting of drug standards. Further, the FDA would 
again increase its scope of activity and would become greater 
in size and importance among the governmental bureaus. 


D®"s manufacturers should resist this movement with all 
their force. Vitamin bearing foods are foods so long as 
they contain natural or added vitamins up to the potencies of 
high quality foods of their types; after that they are drugs or 
remedial agents. No government bureau such as the FDA— 
which incidentally calls vitamins a fad—can change this fact. 
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E ALMA Mooi 


W™ a record attendance and extremely interesting 
sessions, the American Drug Manufacturers’ Asso- 
ciation met at the Greenbrier, White Sulphur Springs, 
W. Va., May 6 to May 9. S. De Witt Clough was re- 
elected president of the Association, and the other offi- 
cers were re-elected as follows: First vice-president 
John G. Searle; Second vice-president Frederick S. 
Stearns; Third vice-president George W. Merck; Execu- 
tive vice-president Carson P. Frailey; Treasurer 
Robert Lincoln McNeil; General counsel Leslie D. 
Harrop; Additional members of the executive commit- 
tee, A. W. Lescohier, L. N. Upjohn, John S. Zinsser, 
M. C. Eaton, John F. Anderson. 

President Clough delivered his annual report at the 
first general session. Mr. Clough attacked the plan of 
the Food and Drug Administration to classify vitamins 
as foods as follows: 

“There is still’ some question as to how the courts 




























ROBERT LINCOLN MecNélL 





S. DE WITT CLOUGH 


GEORGE W. MERCK 









FREDERICK S. STEARNS 






JOHN G. SEARLE CARSON P. FRAILEY 
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might interpret certain proposed regulations. I refer 
particularly to any regulations which might place high- 
vitamin concentrate capsules, minerals, antianemic, and 
even diabetic medicaments in the category of foods, to 
be sold in every corner grocery store. Such a policy 
would not be in the public interest, according to the 
opinion of medical experts who have followed the rapid 
progress of vitamin and nutritional therapy. Person- 
ally, I would not care to have my son, or daughter, con- 
sult the corner grocer or the butcher as to the proper 
vitamin and minerals he or she should administer to 
my grandchildren. 

“There are many dangerous complications in such 
regulations. A vicious circle of self-medication on the 
part of the laity might be established, which circle 
would revolve in exactly the opposite direction to the 
safety measures desired by public health officials, the 
F.D.A. and the medical profession when the present 
food, drug, and cosmetic law was passed. There is no 
predicting how much harm might be done if this trend 
was carried to its ultimate conclusion. Special com- 
mittees to study this matter have been appointed and 
will report to the executive committee at this meeting. 
The wholesale and retail drug trades should be par- 
ticularly interested in opposing any such regulations.”’ 

Mr. Clough told of a special committee on cooperative 
research which he was authorized by the executive 
committee to name. Dr. W. A. Feirer, of Sharp & 
Dohme, is chairman of' this committee, supported by 
Dr. John F. Anderson, of E. R. Squibb & Sons, and 
Dr. E. H. Volwiler, of Abbott Laboratories. The com- 
mittee has the power to name two additional members. 
The object of the committee is to accumulate clinical 


A. WILLIAM LESCOHIER 


LESLIE D. HARROP 


L. N, UPJOHN 


evidence on non-patentable drug products for the bene- 
fit of all members of the Association. This will result in 
facilitating the permit work in Washington with the 
Food and Drug Administration. 

The problem presented to drug manufacturers by 
the movements for compulsory health insurance, social- 
ized medicine or medical care was viewed as something 
in which manufacturers should play an active part. 
He said that the American Drug Manufacturers’ Asso- 
ciation and the American Pharmaceutical Manufactur- 
ers’ Association have a joint committee on medical care. 
He spoke of the National Physicians’ Committee for 
Extension of Medical Service, which he said is a non- 
political, non-profit organization for maintaining ethical 
and scientific standards for extending medical service 
to all the people. Following with a discussion of hos- 
pitalization projects and other ideas in health legisla- 
tion, Mr. Clough urged continued vigilance and co- 
operation with such agencies as are organized to edu- 
cate the citizens of our country to the true facts in rela- 
tion to medical care. 

Executive vice-president Carson P. Frailey had the 
following to say on the subject of warnings in drug 
labeling: 

“Under date of December 29, 1939, the Food and 
Drug Administration released a memorandum indicat- 
ing the official viewpoint on the adequacy of warnings 
in connection with a limited number of drugs. Full 
text of Mr. Campbell’s announcement was published in 
our Bulletin 40-1, January 2, 1940, and will therefore 
not be repeated here. However, it does seem appro- 
priate to quote in part from an interpretation we sent 
to member firms touching the significance of the warn- 


JOHN S. ZINSSER JOHN F. ANDERSON 


M. C. EATON 
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ings in the light of the requirements of Section 502(f) (2) 
of the Federal Food, Drug, and Cosmetic Act. There is 
reason to believe that our analysis is without criticism 
in official quarters. It reads:— 

“Concerning the warnings issued by the Food and 
Drug Administration under date of December 29, 1939, 
it is my opinion that they are intended to be merely 
advisory suggestions. Congress has ordained that re- 
sponsibility for ‘adequate warnings’ rests upon the 
shoulders of the manufacturer. The F.D.A., however, 
released the statements in a spirit of cooperation and 
the language undoubtedly reflects the selection and ar- 
rangement of words which in the judgment of officials 
best fulfills the meaning of the term adequate warnings. 

“Any manufacturer is at liberty to make his own 
choice of words to constitute ‘adequate warnings’ to fit 
the circumstances surrounding use of his product. Of 
course if he departs from the advisory suggestions, as it 
were, either by deletions or by restricting the scope of 
the language, he must assume full responsibility. I 
imagine the courts will be inclined to consider the pat- 
terns promulgated by the Department as being within 
the realm of safety. Modifications adopted by manu- 
facturers may not be so construed by the judiciary. 
No one can tell in advance of actual litigation.” 

In speaking of the Federal Food, Drug, and Cosmetic 
Act, Leslie D. Harrop, counsel for the Association, said: 

“The lull between enactment and full effectiveness 
should not be misunderstood. Temperate delay on the 
part of the enforcement agency should not be mistaken 
for laxness. Succeeding years will be more significant as 
court decisions begin to chart a course for both industry 
and the Food and Drug Administration to follow in 
construing this law.” 

Mr. Harrop reviewed legislative activities of the past 
year and mentioned that the Association had modified 
its former active support of the Lanham Trade-mark 
Bill. The modification calls for changes in the notices of 
opposition; to allow potential users to obtain cancella- 
tion of an abandoned trade-mark ; and to avoid penaliza- 
tion of inadvertent omission of reference to registration 
of a trade-mark. 

Chief Examiner James A. Horton, of the Federal 
Trade Commission, told some interesting facts regard- 
ing the attitude of the F.T.C. With reference to ‘‘puff- 
ing”’ in advertising, he had the following to say: 

“The designation of ‘puffing’ is ofttimes applied to 
certain types of exaggeration used in advertising. The 
exact meaning of the word puffing as applied in actual 
practice is somewhat indefinite but the courts have 
shown a marked tendency to restrict further the appli- 
cation of the doctrine of permissible puffing. 

“Webster defines puffing as ‘exaggerated commenda- 
tion of any article, usually insincere—praising with 
exaggeration. The courts have enlarged upon the 
definition in deciding questions as to whether particular 
exaggerations made in advertising come within the 
legal linits of permissive puffing or constitute misrepre- 
sentation. The United States Supreme Court in 1916, 
in construing a postal fraud statute, held that the 
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statute might not be violated by ‘the mere exaggera- 
tion of the qualities which the article has; but when a 
proposed seller goes beyond that, assigns to the article 
qualities which it does not possess, does not simply 
magnify in opinion the advantages which it has but 
invents advantages and falsely asserts their existence, 
he transcends the limits of puffing and engages in false 
representations and pretenses...there is deception 
and fraud when the article is not of the character or 
kind represented.’ 

“Thus it appears that the dividing line between 
legitimate puffing and false advertising may be deter- 
mined on the basis of whether or not the representation 
itself is calculated to and does deceive the prospective 
purchaser with respect to the actual character or qual- 
ity of the merchandise advertised.” 

Concerning the control of advertising which fails to 
tell the buyer of the danger that might result from use 
of the product, Mr. Horton said: 

“The Commission has issued orders in 23 cases re- 
quiring advertisers of drugs or devices to cease and 
desist from disseminating representations which fail to 
disclose that injury to health may result from the use of 
these commodities. Generally speaking, the type of 
commodity so dealt with is a drug product which has 
an ingredient, or is a device, the use of which may have 
a deleterious effect upon the human system and which 
is advertised to the general public in such a way as to 
induce the indiscriminate purchase and use of the prod- 
uct. The products concerned have been hair dyes, 
weight reducers, emmenagogues, abortifacients, aborti- 
facient devices, sexual regenerators, laxatives and 
remedies for such ailments as epilepsy, syphilis, asthma, 
eczema, malaria and other fevers. As illustrative of 
these, some of the drugs involved were ergot, dinitro- 
cresol, desiccated thyroid, lead salts, acetanilid and 
quinine alkaloids. In this type of case it has been the 
Commission’s policy not to extend to the offending 
advertiser the privilege of entering into a stipulation 
with respect to such false advertising.” 

Ingredients of dangerous products against which in- 
junctive action was taken were revealed by Mr. Horton: 

“In connection with these injunctions, it may be 
interesting to note the types of the preparations in- 
volved and some of the drugs contained in them. They 
are as follows: abortifacients, aphrodisiacs, and so- 
called cures for obesity and dipsomania, containing 
dinitrophenol, various hydrochlorides, desiccated thy- 
roid, ergot, apiol, black hellebore, oil of Savin, aloes, 
cotton root bark and pilocarpus or combinations thereof. 

“The defendant pleaded guilty in one criminal prose- 
cution and was fined $1,000 in a case involving an 
abortifacient, the use of which was likely to involve 
serious injury to health.” 

With reference to self-medication, Mr. Horton said: 


“‘T express the opinion that the right of the individual 
to indulge in self-medication is an inalienable right and 
this legislation does not unduly infringe on that right 

(Continued on page 680) 
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PROPRIETARY MEETING 


heen Proprietary Association’s annual meeting, held 
at the Hotel Biltmore, New York, May 20 to 22, 
proved most interesting and informative to the large 
number in attendance. The first day was given over to 
scientific and foreign trade discussions, while the second 
and third days were given over mainly to regulatory 
and legislative discussions. 

Judge Ewin L. Davis, chairman of the Federal Trade 
Commission, told of the basic purposes and objectives 
of the Commission in enforcing the several laws which 
are within its jurisdiction. He said that the funda- 
mental purpose of the Commission is to free business 
from the evils which hamper it, by controlling the 
troublesome minorities which indulge in these evils and 
thus seek to get something for nothing. Judge Davis 
insisted that the individual has the absolute right of 
self-medication and the Commission has no desire to 
abridge that right. 

W. R. M. Wharton, Chief of the Eastern District, 
Food and Drug Administration, discussed the require- 
ments of the Federal Food, Drug, and Cosmetic Act, 
covering the subjects of factory inspection, new drugs, 
claims and label statements, and deceptive packages. 
Mr. Wharton stated that it was the opinion of the FDA 
that factory inspection included an inspection of every- 
thing except books and records, and included an inspec- 
tion of processes used. With regard to warning state- 
ments, Mr. Wharton said that although the FDA had 
issued a list of suggested warnings, the responsibility for 
proper warnings rested with the manufacturer and not 
with the FDA. 

With regard to the use of a label warning that the 
product must be sold only on prescription, Mr. Wharton 
said that this alone was not sufficient but that the prod- 
uct should be restricted in distribution to prevent over- 
the-counter sale. He suggested that the warning label 
in itself might aid the sale of the product over the 
counter rather than prevent it. 

In his discussion of deceptive packages, Mr. Wharton 
repeated the discussion which he gave before the Pack- 
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aging Conference in March and which was reported in 
our April issue. 

James F. Hoge, counsel for the Association, discussed 
legislation, stating that this was an “off” year in that 
only a small number of state legislatures were in session. 
Most of the drug laws enacted by the states were uni- 
form with the Federal law, said Mr. Hoge. A Kentucky 
bill that was uniform with the Federal law but which 
taxed manufacturers and distributors in that state was 
defeated. Mississippi enacted a bill which started as a 
bill to control barbiturates but which at one stage 
sought to regulate and tax all drugs, but which was 
finally changed back to the control of barbiturates. 
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Mr. Hoge asked manufacturers to support the trade- 
mark bill now before Congress. This bill would broaden 
the present trade-mark law by permitting registration 
of marks for services and organizations now unregister- 
able, and would also permit the transfer and use of 
marks by subsidiary and affiliated concerns when held 
by the parent company. 

Dr. Frederick J. Cullen, executive vice-president of 
the Association, stated that there was no basis for the 
pessimistic opinion that the new laws and the stringent 
attitude of enforcement officials would kill the business 
in drugs and cosmetics. Only the weapons of enforce- 
ment officials have been changed, he said, by more teeth 
being put in the law. Scientific evidence; based on 
properly conducted laboratory and clinical research, is 
necessary for defence against the laws, said Dr. Cullen. 

Dr. Cullen stated: “The majority of manufacturers 
are anxious and willing to comply with every provision 
of the new Federal food, drug and cosmetic act, but in 
many instances there are honest differences of opinion 
between industry and government concerning the inter- 
pretation to be given certain sections of the law. When 
officials of the Food and Drug Administration are asked 
for an explication of some provisions of the act, it is my 
opinion that in many instances their interpretation 
places more restrictions upon the manufacturer than 
was intended by congress. During the progress of 8.5 
through congress, members of that body stated, in sub- 
stance, that the law was not meant to limit self-medica- 
tion but was for the purpose of making self-medication 
more safe. 

“However, if the manufacturer follows many of the 
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suggestions offered for the labeling of drug ‘products, 
and includes in his labeling those warning which are 
advocated by the administration, the prospective con- 
sumer will be discouraged from purchasing even reliable 
products which, when used as directed, would be of 
benefit to him in relieving his minor disorders. Although 
there are many opposed to self-medication, it is my sin- 
cere belief that when we make reputable proprietary 
remedies available to the layman, we are affording him 
a definite means of health protection.” 

Arthur C. Nielson told of the findings in drug market 
research conducted by his company in the past year. 
Accurate knowledge of consumer sales of a product is 
essential for proper formulation of production and mar- 
keting programs, he said. Manufacturers generally 
guage the current consumer purchases of a product by 
the factory sales. Mr. Nielson stated that this often 
leads to incorrect assumptions, for while factory sales 
might be declining, consumer sales might be rising due 
to the supply coming from wholesaler or retailer in- 
ventories. 

Dr. Howard W. Haggard, director of the laboratory 
of applied physiology of Yale University, advised manu- 
facturers to obtain exact knowledge of the scope of 
claims and methods of use of their products. Because 
of a lack of ding this, the industry has fallen behind in 
therapeutic progress, he said. Drugs once believed 
efficacious, might have been proven worthless by inter- 
vening research. Failure to keep abreast of such de- 
velopments has been largely responsible for the new 
legislation now in effect, he said. 

(Continued on page 680) 
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TOILET GOODS MEETIN 


fhe annual meeting of the Toilet Goods’ Association, 
held at the Hotel Biltmore, New York, May 14 to 16 
was well attended by members who listened to very 
interesting addresses. At the opening session, Herman 
L. Brooks delivered his presidential address, saying in 
part: 

“T shall start, inasmuch as it is first and foremost in 
importance, with words about the excise tax. While 
the news about the modifying amendment, as well as 
the arrangements and understandings made by your 
committee with the officials of the Miscellaneous Tax 
Unit are “‘old stuff,’ I shall nevertheless deal with this 
subject at some length. It may seem unnecessary to 
you for me to dwell on this particular topic for any 
length of time. However, it is my intention to do so— 
not only to remind you of the results that have been 
achieved because of the hard work done by the Associa- 
tion, but particularly because too many people in the 
industry have taken the results in such a matter of fact 
way that they should hear about what was done over 
and over again. It is too bad, indeed, that every mem- 
ber of our industry is not present today. Probably 
some have absented themselves purposely because they 
anticipated remarks of the kind that will follow. I said 
a moment ago that too many firms have accepted the 
relief as a matter of course. That is an indisputable fact, 
as proven by the lack of response from many com- 
panies to the appeal we made for funds to fulfill the 
obligations which your Executive Board made, when it 
undertook the task of having the law repealed or modi- 
fied so that our industry would not be so badly dis- 
criminated against as other industries. 


“It has been repeatedly said by me and other execu- 
tives of your Association, both by word of mouth as 
well as letters addressed to the entire industry, that it 
is unfair and unjust to the constant supporters of the 
Association to have them carry the entire burden. 
While we have a membership of 196 active members, to 
date only 105 have answered the appeal for funds. In 
addition to those who belong to the Association, there 


are hundreds of other companies located throughout — 
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the United States, some of them large firms, others 
small, but all of them have benefited from the results 
obtained. Surely by now everyone must be aware of the 
very substantial benefits he has derived, and will derive 
from both the amendment itself as well as the supple- 
mentary understandings with the Treasury Depart- 
ment. 

“As far as the Amendment itself is concerned, you 
have had complete bulletins on the subject. However, 
new developments have arisen during the past month. 
The Committee which your Board selected to go to 
Washington again contacted the officials of the Miscel- 
faneous Tax Unit a few weeks ago. An interesting con- 

(Continued on page 674) 
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ENTERTAINMENT 


Ging entertainment program of the Toilet Goods 

Convention was very efficiently handled by the 
committee under the chairmanship of L. R. Root, of 
Scovill Manufacturing Company, who assisted by 
A. C. Burgund, of Carr-Lowrey Glass Company, 
Charles Fischbeck, of P. R. Dreyer Inc., Walter E 
Klass, of Brass Goods Manufacturing Company, M. . 
Lemmermeyer, of Aromatic Products, Inc., Walter P. 
Murray, of Continental Can Company, Karl Voss, of 
Karl Voss Corporation, and J. B. Walker, of Hazel- 
Atlas Glass Company. 

Luncheon was held at the Biltmore on each of the 
three days of the meeting, an alternate lunch being ob- 
tainable at the Ridgewood Country Club on the second 
day for those attending the golf tournament. 

On the evening of the first day the members and 
guests attended the Broadway musical revue, ““Two 
for the Show,” and after the performance a supper 
dance was held at the Biltmore. 

On the second day the golf tournament for the men 
was held at the Ridgewood Country Club, Ridgewood, 
N. J. On the same day a bridge party for the ladies 
was held at the Biltmore. The bridge party was pre- 
sided over by L. R. Root, chairman of the entertain- 
ment committee and A. A. Wasserscheid, of Mallinck- 
rodt Chemical Works. 

On the third evening the banquet was held at the 
Biltmore, preceeded by a cocktail party, and followed 
by dancing until an early hour of the morning. 

The attendance at all the functions held by the enter- 
tainment committee established new records for the 
conventions of the association. 

On these two pages are shown most of those in 
attendance at the golf tournament. 
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ference was held, and it was found by your two repre- 
sentatives that a better and more mutual understanding 
of the problem now exists than ever before. A few 
months ago, as you will recall, a questionnaire was sent 
out in order to obtain certain figures. These were tab- 
ulated and discussed thoroughly with the officials in 
Washington. On the whole, they found our position 
and the returns to date quite reasonable. As a matter 
of fact, this was true to such an extent that the Com- 
mittee was told that never before has the collection of 
the tax been as satisfactory as now, especially from the 
point of view that the department is not being harassed 
by petty and unreasonable requests, as well as the cut- 
ting of corners, all of which, in the past, were among the 
reasons why our industry did not enjoy the high stand- 
ing in Washington which we believe it now does. In 
order to continue the favorable negotiations which have 
taken place, a memorandum is now ‘being prepared, to 
be submitted to these officials in Washington, which 
will be a resume of the conference which the Committee 
had a month ago. What we are endeavoring to main- 
tain are two things—first, for the benefit of those com- 
panies with a two-company setup, the retention of pay- 
ing the tax on the bulk prices plus certain expenses, and 
second, for the benefit of those organizations with a one- 
company setup, the retention of considerable latitude 
in allowable deductible expenses. You will recall that 
in a bulletin sent you some months ago, when the vari- 
ous schedules were attached, you were advised that the 
percentage of markup included might be subject to 
adjustment if it were found that it is too low. Your 
Committee, after its conference a month ago, is of the 
opinion that after the memorandum is submitted and 
again discussed, it might be suggested that this per- 
centage be raised, inasmuch as the average, as shown 
by the answers to the questionnaire, revealed a slightly 
higher figure. If this is the only change that will have 
to be made, we should consider ourselves indeed fortu- 
nate, for, as stated above, our main desire is to maintain 
the principle of paying on the bulk prices plus. This 
Committee has been assured that if there is any change 
in this percentage of markup, it will not be on a retro- 
active basis. Hence, whatever payments you have 
made since July Ist last year should remain undis- 
turbed unless, of course, you have made some erroneous 
computationselsewhere, resulting in incorrect payments. 

“May I also point out that despite the relief from the 
language of the Amendment itself, added benefits have 
been derived because of the informal conferences held 
by your Committee. The Amendment itself deals with 
allowable deductions, but it does not set up the prin- 
ciple of paying on bulk prices plus expenses that should 
be properly allocated to the manufacturing company. 
This principle was suggested and thoroughly discussed, 
and your Committee was finally successful in obtaining 
it by pointing out that such a basis for taxation would 
be more equitable to all. Before the Amendment, some 
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firms were paying the full 10% tax. Some of their com- 
petitors, by reason of a different setup, were paying 
much less than the 10%. The Amendment, and the 
agreement arrived at, have made it possible for some- 
thing like a uniform approach. Competitively speaking, 
all of the houses in the industry are now in substantially 
the same position, as far as the tax is concerned, for 
every company heretofore operating under a one-com- 
pany setup can, if it wishes to, set up two companies, 
provided it is done ethically and legally, and can con- 
sequently take advantage of paying on the bulk prices 
plus method, instead of on the selling price less ex- 
penses, etc. 

“For some years past, our organization has been 
working under the heavy handicap of lack of funds. 
Up to a year ago we had to depend upon the generosity 
of a few firms to enable the Association to meet some of 
its current obligations. A year ago we changed the 
method of annual payments. This has enabled us to 
collect additional money plus the sum received in 
answer to the excise tax appeal. Consequently, instead 
of being in arrears as we have always been at convention 
time, and ever since the inception of the organization as 
a matter of fact, all bills have now been paid, and we 
have a cash balance. 

“In addition to the work necessary because of the 
Food, Drug, and Cosmetic Act, there have also been 
things to do with the Federal Trade Commission. It is 
with gratification that I report to you that to the best 
of our knowledge no firm is having any of its advertising, 
booklets, etc. investigated which have been approved 
by the Board of Standards. That some cease and desist 
orders have been issued, and some hearings started 
against member firms is true, but no manufacturer has 
been stopped from using advertising copy, literature, 
etc., on which he first sought the advice of the Board of 
Standards and the committee which scrutinizes all 
publicity submitted to it. 

“T am sorry to report to you that our total member- 
ship has not increased very noticeably during the past 
twelve months. We have only seven more active mem- 
bers today than we had in May 1939. This is offset by a 
loss of twelve associate members. Our total member- 
ship is now 276 against 281 a year ago. While in dollar 
volume we probably represent at least 75% of the busi- 
ness done in the industry, we should like to state, when 
occasions arise, that the same condition percentage 
wise exists numerically. 

‘While on the subject of membership, I should like to 
make another suggestion for the consideration of your 
next Board. At the present time, Associate Members 
attend Board Meetings only when they are invited, and 
this usually takes place only during the two or three 
months preceding the Annual Convention, for they, as 
you know, undertake all the social arrangements in con- 
nection with our annual get-together. The suggestion 
to be considered is that a regular committee of three 
associate members be appointed by them with the re- 
quest that they hold themselves in readiness to attend 
Board Meetings. Surely the activities of this industry 
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are as important a part of the destiny of our associate 
members as our active members. Those associate mem- 
bers who belong now, though I say parenthetically that 
there are too few of them, pay their dues without any 
complaint for they must feel that they have a vital 
interest in the growth, stability, and general welfare of 
the industry. However, by not having them at some 
of our Board Meetings we are indulging in “taxation 
without representation.” I also believe that the asso- 
ciate members should undertake a membership drive, 
and this can be discussed by your next Board in con- 
junction with a plan that is adopted for active mem- 
bers.” 

Hugo Mock, counsel for the Association, covered the 
many legislative and enforcements problems before the 
industry, Excerpts: 

“T would like to impress upon you that violations of 
the Federal Food, Drug and Cosmetic Act are not to 
be treated lightly hereafter from any standpoint and 
are not to be compared with the prosecution of com- 
plaints by the Federal Trade Commission, in which 
hitherto the condemnation of the government agency 
resulted merely in a cease and desist order. Complaints 
brought under the Food, Drug and Cosmetic Act, espe- 
cially where there is a multiplicity of counts, are apt to 
result in very heavy fines exemplified already in a num- 
ber of drug cases where thousands of dollars of fines 
have been levied in individual cases. It is not safe rely- 
ing upon the past behavior of the department to specu- 
late on future leniency, especially in cases where claims 
for the effects of cosmetics are made which cannot be 


substantiated. 
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“Laws based upon the Federal Food, Drug and Cos- 
metic Act are now in operation in the following states :-— 
Arkansas, Connecticut, Florida, Indiana, Louisiana, 
Nevada, New Jersey, New York, North Carolina, North 
Dakota, Virginia, West Virginia. Oklahoma has a new 
law effective July Ist, 1940. Wyoming has a statute 
but affecting cosmetics only. California has a food and 
drug law, but no cosmetic law. 

‘Perhaps some of the most interesting developments 
in the industry during the past year have been in rela- 
tion to the Robinson-Patman Act. I take the liberty of 
referring to some remarks of mine a year ago:— 

‘I refer to this because a number of cases have been 
begun by the Federal Trade Commission against 
members of this industry in the year 1936 for alleged 
violation of the Robinson-Patman Act. None of 
these cases have been decided and it is among the 
possibilities, even among the probabilities, that none 
of these cases will be decided this year. 

‘In the meantime the concerns which have been 
most meticulous in their observance of the letter of 
the law are penalized as compared with those con- 
cerns who feel that it is just as well to take a chance 
until the Federal Trade Commission and the Circuit 
Court of Appeals have finally construed the Robin- 
son-Patman Act. 

‘I am a believer in general in the functions of the 
Federal Trade Commission. It has done enormously 
important and valuable work in the past, but I think 
it is a proper reminder to say to it that it should dis- 
pose of the cases it has on hand, if possible, before 
dissipating its efforts by too wide an extension of its 
activities.’ ”’ 

‘“DruG AND Cosmetic INpustry in its April 1940 
number, said :— 

‘We still wonder when, as, and if the F.T.C. is going 
to do something concerning the citations of the cos- 
metic concerns made some three or more years ago 
under the Robinson-Patman Act. Are demonstrators 
wrong under the present system? The Commission 
has not yet expressed any opinion so it is impossible 
to settle the matter in the courts. If demonstrators 
are not wrong per se, must they be distributed on 
proportionately equal terms and how? How about 
the selling methods and other methods of merchandis- 
ing used by the companies which were cited? Won’t 
The Commission do something about these cases so 
the industry will know where it stands?’ 

“It does seem to me that it should not take four years 
to find out how demonstrators are used and paid and 
how they fit into the distribution of cosmetics in this 
country. When we compare the enormous amount of 
work required, for instance, in the preparation and 
certification of colors for the food, drug and cosmetic 
industry, which has all been done within a compara- 
tively short period, and match this with the slow pro- 
cedure in these Robinson-Patman cases, the comparison 
is not favorable to the Federal Trade Commission. 

“In mitigation, it may be said, and very properly, 
that the Federal Trade Commission has much too great 
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a field to cover for the amount of personnel and appro- 
priation afforded it, but it has always seemed to me 
among the possibilities that the scope of certain pro- 
visions of the Robinson-Patman Act are so inclusive of 
all the ordinary operations of commerce that it would 
take a gigantic and impossibly large field staff to try to 
police all American industry under its provisions. How 
is the Federal Trade Commission going to keep track of 
all the discounts given by every manufacturer who 
trades in interstate commerce to every one of his 
customers? 

“What are the practical results of legal activities of 
the Federal Trade Commission based upon the Robin- 
son-Patman Act so far as affecting you? In only one 
field which has no relation to the cosmetic industry 
have the results been clear and decisive—brokerage. 
All payments which might be designated as brokerage 
kick-backs are banned and the Federal Trade Commis- 
sion has won all of the cases in this field. 

“On discounts the results have not been so decisive, 
and in several cases defendants cited for giving quan- 
tity discounts, which it was alleged violated the Robin- 
son-Patman Act, were exonerated. Thus, in the Kraft- 
Phoenix Cheese case, a five per cent. discount on orders 
in excess of $5.00 in single lots and in cases of $100.00 
weekly for co-buyers who were billed jointly a discount 
of 1c per pound for purchases from 30 to 149 lbs., and 
an additional lc from 150 to 749 lbs., with an additional 
Yéc for purchases of 750 lbs. or over, were held not to 
violate the Act. It would seem difficult in theory, at 
least, to justify a different quantity discount for an 
order for 150 lbs. which was not given for an order for 
149 lbs. Also in the case of Federal Trade Commission 
vs. Byrd & Son and Montgomery, Ward & Co., it was 
held that a difference in price charged to Montgomery, 
Ward & Co. of 20% was justified where the cost of sell- 
ing to mail order houses was 18.6% as against the cost 
of selling direct to ordinary retailers of 47.1%. 

“T know of no case where a specific discount for an 
unusual quantity has been held unlawful despite the 
size of the discount, where the same discount was 
offered to all purchasers of an equal quantity. 

“On one point the cases brought by the Commission 
have been unanimous. Extra discounts based on cumu- 
lative purchases or on yearly purchases where there is no 
contractual obligation to purchase a certain quantity in 
a year are unjustifiable and as representing not actual 
orders but merely prospective orders which might or 
might not be embodied in sales. 

“Tt is also important to note that where quantity dis- 
counts are given to be available to all competitors on an 
equal basis, they must be known and published to all 
competitors. That is, if a special discount is given for 
quantity, all competitors capable of buying such quan- 
tities must be informed of the discount. It is not suffi- 
cient to say that the discount would have given been if 
the order had been placed. ‘‘Available” means that all 
customers should be given the opportunity and should 
be informed of the quantity discounts. The authority 
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for this is Federal Trade Commission v. Curtice Bros. 
Company.” 

S. L. Mayham, director of the Board of Standards of 
the Association, gave an extremely interesting and 
informative report from which we have selected the 
following excerpts: 

“Up until this time there have been no proceedings 
by the Administration on any of the provisions of the 
law which were postponed until January 1, 1940, by the 
Lea amendment. Undoubtedly this is due to the fact 
that under certain special conditions, old labels made 
prior to February 1, 1939, may still be used until July 1, 
1940. It is probable that proceedings will be instituted 
against any flagrant label violations very soon after 
July 1. Minor violations may not be acted upon so 
quickly. The Administration, as you know, did not 
approve of the Lea amendment, and there is small 
doubt that it considers the postponement as a definite 
mandate by Congress to begin full enforcement on the 
date prescribed by Congress, July 1, 1940. 

“The pre-publication review of advertising has been 
continued during the last year. It is one of the most 
important activities of the Board of Standards. On 
account of the highly confidential nature of this service, 
it is impossible to report on the work in detail, but I 
may say that several thousand pieces of newspaper and 
magazine copy, radio scripts, booklets, instructions to 
demonstrators, and the like have been carefully scruti- 
nized during the year. It may further be stated that the 
number of members availing themselves of this service 
is steadily increasing, a fact, extremely gratifying to the 
members of the Board of Review. 

“T feel the Association is to be congratulated upon 
one result of this service, that fact that no cosmetic 
claim which has had Board of Standards approval has 
yet been made the subject of citation or seizure by the 
Federal Trade Commission or the Food and Drug Ad- 
ministration. We shall strive to maintain that enviable 
record. 

“T would urge all members who must reorder or re- 
print advertising matter, to submit the material again 
to the Board of Standards, even though it may origin- 
ally have had our approval, so that it may have the 
benefit of the latest information. In no case should a 
booklet or other advertising matter bearing the approval 
statement of the Board of Standards be reprinted unless 
it is first resubmitted to the Board for a review and re- 
check of its contents. 

‘““Turning now to the relations of the Association and 
Board of Standards with the government, the first 
action, surprisingly enough, which the Food and Drug 
Administration took on a broad scale against the toilet 
goods’ industry was the seizure of practically every 
nationally advertised brand of tooth paste on the mar- 
ket. This action came on the basis of that section of the 
law which forbids packages, “‘so formed or filled as to be 
misleading.” It seemed to many that more important 
issues might have been raised, but it has also been stated 
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that the Administration was forced into this series of 
actions by direct requests for rulings by certain manu- 
facturers. 

“Under pressure of these tooth paste seizures, The 
Packaging Institute devised the so-called “Bristol- 
Formula” by which the proper size of carton for any 
collapsible tube can be readily determined. The Toilet 
Goods’ Association cooperated with the Institute in this 
and members of the Association received the formula 
as a bulletin. 

‘“*A somewhat more fundamental issue than the cor- 
rect size of a carton has arisen from this action. Along 
with the tooth paste, one shipment of shaving cream 
was seized and later a liquid soap shampoo, packaged in 
a bottle and carton, was cited by the Administration 
under the same misleading container provisions. 

‘Now both of these products are essentially soap and 
as you know, soap is specifically exempted from the 
cosmetic definition in the law. This has raised the 
interesting question as to whether a cream or liquid 
soap must actually be called “‘soap” and not “shampoo”’ 
or “shaving cream”’ to enjoy this exemption. The Food 
and Drug Administration holds in effect that such prod- 
ucts are not exempt unless they are called ‘“‘soap.”” We 
have expressed vigorous dissent from such an interpre- 
tation. 

“Fortunately the matterseems likely to be determined 
judicially in the near future because manufacturers of 
the two products are determined to contest the seizure 
and citation and bring them before the Courts for final 
review. 

“The Administration has also investigated two other 
matters under the misleading container provisions of 
the Act; namely, room for a puff in a powder box, re- 
gardless of whether a puff is packed in it or not and the 
filling of talcum and other dry materials which cus- 
tomarily shake down considerably after being filled. 

“Mr. Mock presented our position on the first of 
these so effectively in conferences with officials that 
they have agreed that room for a puff is permissible, 
provided the space left is “reasonable.” No definite 
mathematical formula was possible in this case because 
of the wide variance in the size and shape of powder 
boxes, but it seems probable that any manufacturer can 
and will interpret the word “‘reasonable”’ in such a way 
that his own packages will not be deceptive. 

“A tentative formula for the talcum powder problem 
has also been worked out and seems to have the tacit 
approval of the Administration. Under it the can is 
filled to the top and thoroughly shaken down. It is then 
refilled so that the final top of the shaken down powder 
reaches a point midway between the top of the can and 
the powder level after the first filling and shake down. 
This method applies to any similar dry item whose ap- 
parent volume decreases after filling and before reaching 
the consumer. 

“Perhaps I should point out in connection with the 
certified color matter that there are two classes of cos- 
metics which are not under the general provisions of the 
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law prescribing that certified colors must be used. In 
the case of preparations to be used in the area of the eye, 
including eyebrows, no coal-tar color of any kind may 
be used. No dye, even if certified for cosmetics, is con- 
sidered as certified for such a product. In the case of 
preparations which impart color to the hair, whether 
they are known as dyes, rinses or by whatever name, 
certified colors need not be used. Such products, if they 
contain a harmful dye, must carry a warning statement 
and prescribe a preliminary test. If the dye is, on the 
contrary, wholly harmless, the warning statement may 
be omitted, but the manufacturer, in omitting it, 
assumes all responsibility for any damage which the 
product may do. The Board of Standards does not 
recommend the omission of the warning statement. 

“While the general results of certification of coal-tar 
colors has been most satisfactory, the actual work of 
certification brought with it certain difficulties affecting 
many other cosmetic raw materials. Color certification 
inevitably meant the careful analysis of each color and 
the determination of any dangerous impurities which 
might be in it. It was also necessary to establish limits 
for such impurities so that the colors could not in any 
case be dangerous to health when used. It developed 
that lead and arsenic, both recognized poisons, were 
normal and unavoidable impurities in many of these 
colors, and tolerances of twenty parts per million of 
lead and two parts per million of arsenic were set by the 
authorities. 

“This led to an examination by the industry and by 
the government of certain other common ingredients of 
cosmetics, suspected of containing traces of lead and 
arsenic. Chief among these was titanium dioxide which 
was found to contain normally about 200 parts of lead 
per million, or approximately ten times as much as was 
permitted in coal-tar colors. 

“At this point the Board of Standards stepped in and 
after a series of conferences during which the manu- 
facturers of titanium dioxide cooperated with us in a 
very gratifying way, we developed the fact that by care- 
ful selection of batches as they were manufactured, the 
lead content could be brought down to an average of 
between 70 and 100 parts per million. To bring it 
lower, however, would have entailed setting up entirely 
new manufacturing units and this represented an in- 
vestment which, in view of the comparatively small 
volume. of business in the cosmetic industry, the pro- 
ducers were, quite understandably, unwilling to make. 

“While the Food and Drug Administration would 
probably have been willing to go along on that basis, 
with further research and progress in sight on the prob- 
lem, the situation became more or less acute, when to- 
ward the close of the year the two largest producers of 
the material, acting on the advice of their attorneys, 
withdrew offers to the cosmetic industry, on the ground 
that they could not manufacture a product which would 
meet their understanding of the provisions of the law. 

“The question of purifying the pigment after manu- 
facture had already been the subject of research by 
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several of the leading purveyors of pigments. We at 
once urged them to hasten this research so that the cos- 
metic industry would not be faced either with a shortage 
of acceptable supplies or a shift to other and perhaps 
less satisfactory pigments. 

“Three of these suppliers almost simultaneously were 
able to solve this problem, which technically was an 
extremely difficult one, and the industry now has access 
to adequate supplies of titanium dioxide which the pro- 
ducers are willing to offer as legal cosmetic material. 

“A somewhat similar but not so acute problem also 
had to be faced in the field of other pigments not of coal- 
tar origin. Ochres, siennas, umbers and the like of 
natural origin are almost contaminated with small per- 
centages of arsenic, less frequently of lead. In prac- 
tically every instance the arsenic content is substanti- 
ally above the two parts per million limit set by the 
Food and Drug Administration for coal-tar colors. 

“The Board of Standards made a survey of this field 
and then laid the facts before the suppliers of these pig- 
ments. Again, in spite of the small volume involved, 
the dealers gave us their hearty cooperation. 

“The purification of the natural pigments presented 
a chemical problem which was almost impossible of even 
laboratory solution, and certainly not capable of plant 
solution on a commercially practicable basis. Hence, it 
was a question of building up a synthetic pigment of the 
same physical characteristics and tinctorial power. 
This had previously been done with some of these pig- 
ments and it was not too difficult to do it with the 
others. Most of the suppliers of pigments are now able 
to offer them with an arsenic and lead content compar- 
able to that required by the government in the case of 
coal-tar colors. 

“Your Board of Standards believes that only pig- 
ments of the highest degree of purity should be used in 
the manufacture of cosmetics. We therefore urge you 
to use these recently developed supplies, suggesting 
that you ask your suppliers to give you suitable guar- 
antees of their purity. 

“The success of this work and the approval which it 
received in official Washington and in the industry, led 
some of our leading scientific advisors to believe that it 
might usefully be continued and extended to include 
other important raw materials. With this in view a 
Scientific Advisory Committee has been organized to 
work with your Director on the question. 

“Probably the greatest difficulty which faces the 
manufacturer under both the Food, Drug and Cosmetic 
Act and the Wheeler-Lea Amendments to the Federal 
Trade Commission Act, is the restrictions which those 
charged with the enforcement of these laws seek to 
place upon the advertising and label claims of the in- 
dustry’s products. The list of thirty ““Don’ts’’ issued 
by the Chief of the Food and Drug Administration last 
August, although subsequently modified slightly after 
conferences which we had with him, indicates clearly 
that the authorities in that Department hold no very 
high opinion of the efficacy of cosmetics. 
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“Tt seems to me that no work which we can undertake 
could be of greater importance, not only to our tech- 
nical and manufacturing progress, but to the proper 
promotion, advertising and sale of our products than 
research into the actual effects of cosmetic products. 

“When cases are brought against the claims which 
we feel may justly be made for our products, we and 
official Washington resemble two small boys, the 
one shouting “I say it will,’’ and the other vigorously 
replying “‘I say it won’t!” Unfortunately for us, the 
Washington small boy has a much louder voice than 
ours. Neither the industry or the government can in 
most instances produce really scientific evidence to sup- 
port its views. Under the procedure in such cases, we 
lose unless we can bring in such evidence. 


“Some of our members do maintain elaborate re- 
search staffs and do accumulate chemical and clinical 
datato support their claims. Others engage testing and 
research laboratories to do the work for them. Such 
work is done of course, for the sole benefit of the par- 
ticular company which engages in it. It never reaches 
the point where it can be of value to the entire industry. 
By that very fact it becomes less valuable to the com- 
pany which owns it, for it is always a suspect, no matter 
how truly and conscientiously it may have been carried 
out, of being motivated by and perhaps tinged with the 
element of self-interest. 

“In brief, the industry has almost no real evidence to 
support truthful claims and still less to uphold those 
based upon the use of less familiar and more recently 
used cosmetic raw materials. 

“T should be the last to propose at this time the crea- 
tion of an elaborate research program and an extensive 
and costly research staff to work on these problems. 
Such an organization at this time could not be ade- 
quately financed, nor could it be directed in such a way 
as to function competently and economically. I believe, 
however, that we should give serious and careful con- 
sideration to plans which might accomplish in some 
measure the same ends. 

“To this end, I should like to have the Association 
and its individual members consider a suggestion, which 
has been developed in discussions with some members 
of the industry and which may or may not be a prac- 
tical and desirable proposal. 

“The suggestion in brief and without detail is that 
when research work bearing upon the claims made for 
our products is to be done in independent laboratories 
or by consulting dermatologists, pharmacologists or 
other scientists, it be done through the Board of Stand- 
ards, which would accept the assignment, farm it out to 
competent people, selected either by the Board or by 
the company having the work done, compile and submit 
the results, retaining copies in its files without names or 
identifying marks and held, of course in the utmost 
confidence unless the sponsor desired and authorized its 
publication or exchange with other members of the 
industry. 

(Continued on page 681) 
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U.S. P. CONVENTION 


D* E. Fullerton Cook, of the Philadelphia College 
of Pharmacy, was named Chairman of the Re- 
vision Committee of the U. S. Pharmacopoeia at the 
convention held in Washington last month. This is the 
third time that Dr. Cook has been named to this high 
office, the first time being in 1920. The usual political 
fight was conducted to unseat Dr. Cook, the opposition 
this time promoting the fortunes of Glenn L. Jenkins, 
of the College of Pharmacy of the University of Min- 
nesota, whom Dr. Cook defeated by a vote of 28 to 20. 
Organized medicine and the government forces were 
said to be solidly behind Dr. Cook as were many of the 
manufacturing interests and a large part of retail pro- 
fessional pharmacy. 

However, the members of the Revision Committee 
were changed to a large degree, thirty-one members of 
the new committee of fifty not being members of the re- 
tiring committee. The political attacks were of the 
same low type that have been used previously to unseat 
Dr. Cook, the issues not being brought on a plane of 
scientific standing of the U.S.P. or any of the important 
issues that involve the real welfare of the U.S.P. 

Principles adopted by the convention were: 

Frequency of revision shall be left to determination 
of the Board of Trustees. 

Subcommittee on Scope shall provide the medical 
and pharmacal press with explanations of additions and 
deletions. 

Recognition of articles of pharmaceutical necessity 
shall be left to the Revision Committee. 

Three veteran officials of the U.S.P. retired from 
active service. These are James H. Beal, chairman of 
the Board of Trustees; Walter A. Bastedo, president; 
and Samuel C. Henry, secretary of the Board of 
Trustees. 

Officers elected for the coming decade are: 

President, Dr. Charles W. Edmunds, Ann Arbor, 
Mich. 

First vice-president, H. A. B. Dunning, Baltimore. 

Second vice-president, Dr. Cary Eggleston, New 
York. 
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Third vice-president, George Moulton, Peterborough, 
New Hampshire. 

Fourth vice-president, Dr. H. C. Wood, jr., Phila. 

Fifth vice-president, Robert C. Wilson, Athens, Ga. 

Secretary, L. E. Warren, Chevy Chase, Md. 

Assistant secretary, Frank Delgado, Washington. 

Treasurer, W. Paul Briggs, Washington. 

Members of the board of trustees, E. F. Kelly, chair- 
man, Washington; Robert L. Swain, New York, Ernest 
Little, Newark, N. J.; Dr. Morris Fishbein, Chicago; 
Dr. Walter A. Bastedo, vice-chairman, New York. 


Revision Committee 


The personnel of the committee of revision for 1940- 
50 is as follows (the title, “Dr.’’, is limited herein to the 
designating of representatives of the medical pro- 
fession) :— 

Dr. H. G. Barbour, New Haven, Conn.; Dr. W. A. 
Bastedo, New York; George D. Beal, second vice- 
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chairman, Pittsburgh; F. E. Bibbins, Indianapolis; Dr. 
C. L. Brown, Philadelphia; J. B. Burt, Lincoln, Neb. 

Dr. W. B. Castle, Boston; C. W. Chapman, Balti- 
more; B. V. Christensen, Columbus, Ohio; E. Fullerton 
Cook, chairman, Philadelphia. 

Dr. A. C. DeGraff, New York; Dr. M. S. Dooley, 
Syracuse, N. Y.; Dr. C. A. Dragstedt, Chicago; A. G. 
DuMez, Baltimore. 

R. P. Fischelis, Trenton, N. J.; P. A. Foote, Gaines- 
ville, Fla. 

Dr. Harry Gold, New York; F. J. Goodrich, Seattle, 
Wash. 

L. E. Harris, Norman, Okla.; Dr. T. J. Hill, Cleve- 
land, Ohio. 

M. L. Jacobs, Chapel Hill, N. C.; G. L. Jenkins, 
Minneapolis; C. B. Jordan, Lafayette, Ind. 

J. C. Krantz, jr., secretary, Baltimore. 

H. A. Langenhan, Mercer Island, Wash.; J. L. Las- 
coff, New York; C. O. Lee, Lafayette, Ind.; A. B. 
Lemon, Buffalo, N. Y.; Dr. Perrin Long, Baltimore. 

Dr. E. K. Marshall, jr., Baltimore; Dr. G. W. McCoy, 
Washington; Dr. W. L. Mendenhall, Boston; H. C. 
Muldoon, Pittsburgh. 

Dr. E. E. Nelson, New Orleans; E. L. Newcomb, 
New York. 

C. L. O’Connell, Pittsburgh. 

J. L. Powers, Washington. 

J. A. Reese, Richmond, Va.; L. W. Richards, Mis- 
soula, Mont. 

G. C. Schicks, Newark, N. J.; C. L. A. Schmidt, San 
Francisco; A. J. Schwarz, Memphis, Tenn.; L. A. 
Seltzer, Detroit; Dr. V. E. Simpson, first vice-chairman, 
Louisville, Ky.; Dr. Isaac Starr, Philadelphia. 

F. O. Taylor, Detroit. 

Dr. Soma Weiss, Boston; E. H. Wirth, Chicago. 

H. W. Youngken, Boston. 

L. C. Zopf, lowa City, Iowa. 

Dr. Morris Fishbein, of the American Medical Asso- 
ciation, addressed the convention and voiced strenuous 
opposition to the plan of the Food and Drug Adminis- 
tration to classify all vitamins as foods. He said that 
this might to the fortification of foods with other 
medicinal agents. He expressed the belief that when 
foods were fortified with vitamins beyond the potencies 
of high quality foods, they became drugs. 

Walter G. Campbell, Enforcement Chief of the Food 
and Drug Administration, spoke on the relation of the 
U.S.P. and the F.D.A. 





A.D.M.A. Meeting 


(Continued from page 668) 


but the recognition of this right is necessarily based on 
the assumption that in treating his own condition he 
does not jeopardize the public health in any manner.” 

Although he also said: 

“Manufacturers and distributors of medicines are 
under no less moral obligation to give primary consid- 
eration to the health and welfare of their customers 
than are licensed physicians.” 
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The entertainment features of the meeting were very 
well received by the members and guests, being handled 
by a committee under the direction of Chairman Wil- 
liam D. Barry, of Mallinckrodt Chemical Works, as- 
sisted by Vice-chairman John P. Remensnyder, of 
Heyden Chemical Corporation, and the other commit- 
tee members. 

C. W. Merrell was the winner of the newly offered 
President’s Cup in the golf tournament, as well as 
winner of the low net score. C. G. Predmore was the 
winner of the low gross prize for the qualifying round, 
while Dr. E. A. Cahill was low gross winner in the 
tournament. Other winners were: 

First flight—low gross, N. H. Noyes; low net, C. W. 
Warner; second low net, C. N. Angst. 

Second flight—low gross, M. D. Morton; low net, 
S. V. Smith; second low net, M. C. Eaton. 

Third flight—low gross, Floyd Thayer; low net, 
Carleton H. Palmer; second low net, Dr. John F. 
Norton. 

Fourth flight—low gross, J. E. Schneider; low net, 
R. E. Dorland; second low net, S. B. Bradshaw. 

Fifth flight—low gross, Lowell P. Weicker; low net, 
W. J. McKenna; second low net, R. E. Horn. 

Sixth flight—low gross, W. D. Keutzer; low net, Paul 
S. Pittenger; second low net, J. M. Wolff. 

Seventh flight—low gross, Mrs. C. G. Predmore; low 
net, Mrs. Jos. H. Huisking; second low net, S. D. 
Beard. 

Guest prizes—low gross, Mrs. Aglar Cook; low net, 
Russell Boland; second low net, C. E. Jamieson. 

Longest drive, J. P. Remensnyder. 

Closest to pin, RK. J. Fosbinder. 

Least putts, Dr. John F. Anderson. 

Consolation, C. M. Anderson. 

Ladies’ putting contest, Mrs. Aglar Cook, Mrs. R. G. 
Robbins, Mrs. S. DeWitt Clough, Mrs. F. J. 
McDonough, Mrs. S. D. Beard. 

The tennis tournament was won by Dr. and Mrs. E. 
Gifford Upjohn; the runners-up prize went to Carleton 
H. Palmer and Lowell P. Weicker; and the consolation 
round was won by Mrs. John F. Norton and W. S. 
Auchincloss. 





Proprietary Meeting 
(Continued from page 670) 


President Charles S. Beardsley, in his presidential 
address, announced that the Association was following 
the suggestion of Dr. Cullen in establishing two fellow- 
ships to study the basic drugs used in proprietary 
medicines in a real effort to secure scientific information 
regarding the effect of these drugs on the human 
system. 

The Scientific Section, presided over by Chairman 
George F. Reddish, heard the following papers: Various 
Methods of Evaluating Moisture in Drug Materials, 
Dr. E. C. Merrill, United Drug Company; Nomencla- 
ture 1V—Myelotropism, Dr. James C. Munch; Gentian 
Violet in Sarbourand’s Medium for Isolation of Patho- 
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genic Fungi, Dr. Foster D. Snell and Dr. S. 8. Epstein; 
The Retail Druggist and the Food and Drug Laws, Dr. 
Paul W. Spickard and T. Richard Hurley, United Drug 
Company; Recent Developments in the Vitamin B 
Complex, Dr. W. L. Sampson, Merck & Company; Re- 
port on a Cooperative Research Program, Dr. Walter 
Compton, Miles Laboratories; Products Chemically 
Compatible and Incompatible with Ephedrin Alkaloids 
and Ephedrin Salts, Dr. Louis M. Roeg, Merck & Com- 
pany; The Bronchiolar Reaction—A Pharmacological 
Method of Measuring Smooth Muscle Reactions Quan- 
titatively as Well as Qualitatively, Dr. H. D. Pease; 
A Bacteriologic Method for Testing Antiseptic Chewing 
Gum, Dr. George F. Reddish and Isabelle A. Romans. 

The Foreign Trade Section, presided over by Chair- 
man J. D. Bohen, heard the following papers: War 
Regulations and Their Effect upon American Exports, 
Thomas W. Delehanty, Assistant Chief Chemical Divi- 
sion Bureau of Foreign and Domestic Commerce: 
World Wide Exchange Rates, William P. Moran, Na- 
tional City Bank; Discussion of Proposed and New 
Laws Affecting the Drug Export Market, J. D. Bohan, 
The Centaur Company. 

Charles S. Beardsley, of Miles Laboratories, was re- 
elected president of the Association. Other officers 
reelected are: Honorary president V. Mott Pearce, 
of World’s Medical Dispensary Company; First vice- 
president W. W. White, of Emerson Drug Company; 
Second vice-president H. H. Hoyt; Third vice-presi- 
dent Fred Rathburn, of Olive Tablet Company; Secre- 
tary-treasurer Charles P. Tyrrell, Syracuse, ae 
Executive vice-president Dr. F. J. Cullen, Washington, 
D. C. Elected to the executive committee for three 
years are: A. H. Diebold, Lupton Patten, and Alvin G. 
Brush. For one year term William Y. Preyer was 
named to fill the vacancy created by H. Smith Richard- 
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Toilet Goods Meeting 


(Continued from page 678) 


“There may be some who would consider this course 
dangerous to valuable trade secrets. While I seriously 
doubt this, in any event, it is not my thought that such 
secrets should form a part of this record. Rather it 
would be built about data which would substantiate 
broad cosmetic claims and not be concerned with in- 
dividual products and processes. In any event it is cer- 
tain that adequate safeguards could readily be estab- 
lished, just as they are already on the large body of con- 
fidential information on other subjects which already 
exists in the files of the Association.” 

H. Gregory Thomas, of Bourjois, Inc., spoke on the 
value of membership in the Toilet Goods’ Association. 
Excerpts: 

“T feel, from personal experience, that I can judge of 
the value to you of the Toilet Goods’ Association. With- 
out reservation I say that every member of our industry 
should be a member of the Association. Association 
synonymous with industry—that is my dream. 
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“To the critics of the Toilet Goods’ Association, and 
I know them, I say in your behalf, cease whispering 
that the Association is dominated by a few persons 
who, from year to year, continue in control. Come out 
into the open and assume your share of the responsibili- 
ties—yes, and of the cost and of the work—which are 
the lot of those who benevolently have given the Toilet 
Goods’ Association its being. 

“The staff of the Toilet Goods’ Association, with un- 
failing modesty, tells you that all it can give is com- 
petent advice. Experience, I am happy to announce, 
has proven this a definite understatement. If you do 
not smile at this, you should, and with joy in your 
hearts, because the Association not only gives its mem- 
bers the most competent advice, but you get what 
amounts virtually to a guarantee. If you follow this 
advice you will enjoy fair dealing and keep out of ex- 
pensive trouble. To my knowledge, there are hundreds 
of instances where this statement has been confirmed by 
events. Unfortunately for themselves, even some of our 
members failed to take the advice of the Board of 
Standards as to the validity of certain advertising 
claims. Ignoring these warnings, certain manufacturers 
are now in the midst of expensive and wholly avoidable 
litigation with the Federal Trade Commission. 

“‘No individual manufacturer can successfully present 
the objections of an industry to discriminatory legisla- 
tion in any of the several States. In many States, even 
though this were theoretically possible, there is no local 
manufacturer of importance, in some States no Cos- 
metic manufacturer at all—yet your products are, to a 
great extent, distributed throughout the country. The 
Trade Association alone can function nationally on an 
effective basis, and the greater the number of its mem- 
bers the more effectively it can function for the good of 
all.” 

Association officers were reelected as follows:— 

President, Herman L. Brooks, president and general 
manager of Coty, Inc.; first vice-president, Cecil Smith, 
of Yardley & Co.; second vice-president, P. E. Hulburt, 
of the J. B. Williams Company; third vice-president, 
H. P. Willats, of Colonial Dames, Inc.; treasurer, Paul 
F. Vallee, of Roger & Gallet; secretary, J. I. Poses, of 
the A. A. Van Tine Products Corporation; and execu- 
tive secretary, Charles S. Welch. 

Members of the executive board are as follows:— 

C. M. Baker, of the Pond Company; H. Clyde Bals- 
ley, of Merle Norman; A. H. Bergmann, of the Oxyzn 
Company; Paul H. Douglas, of Bourjois, Inc.; C. W. 
Godefroy, of the Godefroy Manufacturing Company; 
A. E. Johnson, of the Colgate-Palmolive-Peet Com- 
pany; D. H. McConnell, jr., of Allied Products, Inc.; 
C. A. Pennock, of Richard Hudnut; George A. Wrisley, 
of the Allen B. Wrisley Company; Leonard E. Lisner, of 
Rimmel, Inc.; H. Gregory Thomas, of Chanel, Inc.; 
Joseph Kehoe, of Dorothy Gray, Ltd.; H. P. Goulden, 
of Jacqueline Cochran; J. N. Buck, of Plough, Inc.; and 
Joseph Danilek, of Elizabeth Arden. : 
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HAND LOTION 
MANUFACTURE 


‘xe manufacture of a hand lotion presents innumer- 
able technical problems so that even the largest 
producers experience failures in the form of emulsion 
instability, rancidity, and color changes from time to 
time. The uninitiated technician is likely to encounter 
bacterial decomposition and mold trouble, in addition 
to the above woes. A hand lotion today must possess a 
distinctive psychological “feel,” in addition to a soften- 
ing effect on the surface cells, which can be imparted by 
the judicious use of the ever-increasing hordes of raw 
materials available to the trade today. The era of the 
old sticky product has given way to the more sophis- 
ticated types. 

While there are being marketed various hand creams 
of both solid and liquid types, the bulk of the hand 
grooming business is still the mucilaginous base hand 
lotion. In addition to the vegetable kingdom products, 
such as karaya, tragacanth, Irish moss, flaxseed, quince 
seed, etc., the manufacturer can resort to the synthetic 
alginates, and modified gums, the water soluble cellu- 
loses and various water soluble resins. Each of these 
materials has its pros and cons. The straight synthetics 
need not be preserved, and some dissolve completely, 
thus doing away with straining and clarifying equip- 
ment. However, before adopting any of these newer 
materials they must be thoroughly checked for color 
changes, odor (to minimize perfume problem), type of 
film deposited on skin surface, as well as tackiness, 
stringiness, and incompatability with other materials in 
the formula. Some of the synthetics ionize slightly—yet 
enough to separate phases with time. 

The synthetic materials should be especially kept in 
mind at this time as an added precaution should intensi- 
fied warfare break out and boost the prices of the im- 
ported gums and seeds or make them impossible to 
obtain. 

Nevertheless, despite the virtues of the synthetics, 
the gums and seeds are still the standbys and superior 
products can be made with them. In particular, quince 
*Morton Manufacturing Corporation, Lynchburg, Va. 
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seed modified with emollients in their proper propor- 
tions leaves a film on the hands which fits the most 
exacting requirements. 

In connection with quince seed, let it be stated there 
are a number of preservatives available which keep it 
satisfactorily, but given a number of slimes of equal 
solids concentration the choice of preservative in some 
instances will govern the viscosity of the slime. The pH 
of a water solution of the preservative is usually indica- 
tive of the results to be attained. Some manufacturers 
use the slow cold water extraction method with the idea 
that a slime of lighter color will result. This is not only 
wasteful of the seeds, which are expensive, but it ties up 
equipment needlessly. A good quince seed slime can be 
made in one to two hours time utilizing 190° F. water 
and proper agitation. The color will be satisfactory. 
If not, the finished product can be made dazzling white 
by the proper adjustment of the other components so 
that the ultimate result is the same—but with greater 
economy. 

By altering the proportions of the various emollients 
practically any cosmetic effect can be arrived at. In the 
matter of achieving ‘“‘dryness,”’ alcohol can be used, but 
no percentage of alcohol can relieve the heavy, clammy 
feeling of a formulation too high in solids. The use of 
alcohol merely introduces another variable which can 
act as a de-stabilizer, and if improperly used will break 
an emulsion promptly. However, as a defoaming agent 
in a product which uses soap as the emulsifying agent, 
it is excellent. A minimum of solids deposited with the 
mucilage film will exert a dryer effect, as the rate of 
water evaporation is an inverse function of solids con- 
centration. 

A water-retaining ingredient is desirable, and in the 
well-known glycerin and rose water, the hygroscopic 
character of glycerin was here put to use. The poly- 
hydric alcohols in general are humectants and it is to 
secure their hydration effects that they are of use in 
hand lotion. The supple skin is a moisture-containing 
one. However, it should be kept in mind that the pro- 
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portion of glycerin should be kept low, else its incorpora- 
tion would defeat its own purpose by extracting water 
from the skin cells. Glycerin has been accused of creat- 
ing skin idiosyncrasies, as a result. As in any class of 
chemicals, the dehydrating action varies according to 
the compound. According to their purveyors, the gly- 
cols and their ethers exert a milder action than glycerin. 
Recently sorbitol and mannitol and their esters have 
become available for this purpose. A more select 
humectant range is claimed for these products. 

The choice of fatty materials is dependent upon the 
type of product desired. Serviceable products based 
upon the use of lanolin or absorption base water-in-oil 
types have been devised, but there seems to be a grow- 
ing mass of scientific evidence that water as the external 
phase is the most efficient means of introducing the 
finely dispersed fatty materials into the layers of the 
skin to exert the softening action desired. 

The following fatty materials with the listed per- 
centages offer a good basis upon which to work: 


Stearic Acid.......... 2-10% Glyceryl Monostearate 

Cetyl Alcohol......... 1/10-2 Glycol Distearate .... | 9 45 
Oleyl Alcohols... .1/10-2 Glycol Dilaurate ... .. 
Stearyl Propylene Stearate ... } 
BeCGWAK. 560.5 cc Spermaceti........... 1-5 
Vegetable Oil......... 1-10 Lecithitet «255 65. o3 1/10-2 
Butyl Stearate. ....... 1-5 Cholesterol...........1/10-1 
Cocoa Butter......... 1-3 Absorption Bases. . . . .5-10 
Memoral On... . oc. e. 1-10 Lanolin. «00664 666 Gs 1/2-3 


Stearic acid is, of course, the backbone of modified 
vanishing cream types. In combination with triethanol- 
amine, triisopropanolamine, or caustic potash and by 
varying the proportions of each, the amount of stearate 
soap and unsaponified stearic acid is determined. It is 
this soap which is the basic emulsifier. If no inhibitors 
are present, the greater the amount of free or unreacted 
stearic acid, the greater is the ensuing pearliness. But 
materials like diethylene glycol ether and mineral oil can 
obviate this phenomena completely. The viscosity of 
the lotion is not only dependent upon the mucilage but 
upon the soap content as well, as the viscosity is a direct 
function of the soap concentration. 

Accompanying pearliness in a great many instances is 
a thinning of the product. The recrystallization of the 
stearic acid for some reason upsets the internal charges 
at the interfaces creating a new colloidal system. This 
action is accelerated by turning the bottle from time to 
time as is found in actual consumer use. This phenom- 
ena can be turned to the manufacturers’ advantage if 
this type of product is sought. 

Cetyl alcohol and mixtures of oleyl and stearyl alco- 
hol correctly used impart a feeling which can best be 
An excess of these materials, 


99 


described as “‘velvety. 
however, will leave a greasy “after feel’’ which for the 
moment is not milady’s fancy. They are excellent 
auxiliary emulsifiers. The stability added to an emul- 
sion by their use is of the highest order. Minute propor- 
tions of these materials whiten, increase the body, and 


lend their own particular cosmetic action. It can be 
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said that their introduction revolutionized hand lotion 
formulation. 

Beeswax, while a relatively high melting point wax, is 
soluble enough in other oils to be worked at medium 
temperatures. It has a slight unctous feel but cannot be 
considered as oily. The free cerotic acid is taken up by 
alkali and is thus an excellent auxiliary emulsifier. In 
combination with borax in the ratio of 16:1 and with 
5-10% Mineral Oil, products of brilliant whiteness are 
achieved. 

The vegetable oils, such as sweet almond, sesame, 
peanut, cottonseed, corn and olive have merit in lotion 
formulation. Dr. R. M. Gattefosse, the eminent 
French Cosmetologist, has shown how products of the 
vegetable and animal kingdom possess lipophile chem- 
ical groupings capable of being adsorbed onto the 
hydrophiles of the protein molecules which make up the 
skin. The disadvantages accompanying their use lie in 
their odor and proneness to rancidity, but proper per- 
fuming and the use of anti-oxidants will usually mini- 
mize this condition. The writer has secured fine results 
with propyl para hydroxy benzoate. 

As a residual film of greasiness is considered detri- 
mental to the product the proportion of these oils must 
be controlled. Too high a concentration will lead to 
phase changes, leaving a water-in-oil emulsion. 

It may be appropriate at this point to say that in the 
past many of these lotions were named after a real or 
fanciful ingredient in the formula. Honey lotion, 
cucumber lotion, almond lotion, are a few which recall 
themselves. Under the new Food, Drug and Cosmetic 
Act which goes into full force July Ist, the Food and 
Drug Administration may deem a product misbranded 
when named after one of the ingredients. Undoubtedly 
such action would be taken when the concentration of 
ingredient is so small that the Department would feel 
that naming a product after this ingredient would be 
deception. For example, the amount of honey which 
can be safely incorporated into a formula without 
securing objectionable stickiness is not very large. 

There has become available to the cosmetic chemist 
in the past few years a multitude of polyhydric alcohol 
and straight esters of the fatty acids,—all of good hand 
lotion formulation promise. Many are self-emulsifying 
—all are good auxiliary emulsifiers. They are the gly- 
cerin, glycol, mannitol and sorbitol esters of lauric, oleic 
and stearic acids. They are relatively non-foamers as 
differentiated from the soap emulsifiers. Nearly all of 
them possess the fine quality of being unaffected by 
freezing. A few have an unusual “‘feel,”’ while others are 
draggy. By utilizing these materials as auxiliary emul- 
sifiers, a more stable product can be secured. Unfortu- 
nately, very high temperatures are necessary to secure 
the effects of these materials. Temperatures of boiling 
water are required to secure their proper dispersion. 

Lecithin in combination with cholesterol is found in a 
well-defined ratio in the skin tissues. It is for this reason 
that these materials deserve consideration in a product 
designed to alleviate abnormal surface manifestations. 
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cesses .. “NATIONAL” Containers will affix 
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Furthermore they are excellent auxiliary emulsifiers 
and increase the water absorption by fatty materials. 

Absorption bases and lanolin are combinations of fats 
of all types tied in with cholesterol or an isomer. Lanolin 
is often found in these combinations. A fair lotion can 
be made with them—but of a water-in-oil type. The 
ultimate products as a rule are slow dryers and leave a 
greasy after-feel. Women, as a rule, do not like this 
condition and have been heard to express the fear of 
soiling gloves because of it. 

Before the advent of the more recent preservatives 
and auxiliary emulsifiers, the number of stable products 
marketed was small, and they were always of large pro- 
ducer origin. Even today there are only a handful of 
liquid lotions nationally advertised, whereas, the num- 
ber of plastic creams are legion. The answer is obvious. 
Small manufacturers after experiencing the failures 
attendant on liquid emulsion manufacture, gave up and 
left the field open to those better technically qualified. 
The pitfalls encountered in plastic cream manufacture 
of the conventional vanishing and cold cream type in 
the matter of instability is nil—so the path of least re- 
sistance was followed. But, a new trend is presaged as a 
result of these newer materials. 

The basic reasons for breakdown are: 

1. Presence of ions, whether from inherent error in 
formulation or for extraneous reasons, such as high 
soluble solids content or excessive chlorine in the 
water used. A high chlorine content will also ac- 
celerate the fading of colored preparations. 

2. Improper combination, ratio and kinds of emul- 
sifying agents used. The chance for error in this 
regard is infinite. Insufficient concentration of 
emulsifier, predestines “creaming.” There must be 
enough emulsifying agent to surround each globule 
of dispersed phase adequately. A second basic rule 
is that the auxiliary emulsifier be in balance to 
exert its greatest stabilizing effect, and yet not 
affect the cosmetic virtues of the product. At this 
point the question of particle size is of enough im- 
portance to discuss. Colloid mills and homogenizers 
are used to reduce the globular size of the phases 
and enhance more intimate dispersion. They will 
effectively stabilize certain formulations which 
otherwise would separate, but on the other hand 
the writer has seen them break emulsions which 
were Otherwise stable. It must be remembered 
that the colloid mill, which reduces particle size by 
the process of shear and the homogenizer which is 
an application of the needle valve-expansion cham- 
ber pressure principle, decrease the viscosity of an 
emulsion according to the amount of clearance in 
the colloid mill and the amount of pressure in the 
homogenizer. Correction for this phenomena must 
be made in the formulation to assure a given vis- 
cosity. They are a valuable aid to the cosmetic 
formulator. 

3. Improper preservation leading to bacterial at- 
tack of the vegetable materials. The reasons for 
spoilage failure can be accounted for by— 
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(a) The use of improper material—Certain com- 
pounds exert their maximum effect in a definite 
pH range. In other ranges their potency is not 
as effective and consequently afford less protec- 
tion. For example, sodium benzoate and salicy- 
late are non-inhibitory in a pH range greater 
than 6, and becomes progressively more effec- 
tive as the pH is lowered into the acidic 
medium. 

(b) Improper concentration—Many a product has 
blown a bottle cap and spewed over the pros- 
pective user because 0.2% of the material was 
inhibitory, but 0.1% was not. Complete test- 
ing for concentration of the prospective ma- 
terial and especially in the 90°-110° F. range is 
the only rule to follow. 

(c) Incompatibility—Chemical Reactions—Hy- 
drolysis. A number of preservatives unhappily 
find a medium of chemical expression in its 
neighbors, resulting in the formation of a new 
chemical entity with very little inhibitive 
power. Hydrolysis of the more soluble types is 
a common phenomena. The union of a strong 
alkali with a weakly dissociated organic radical 
to increase solubility results in a product which 
is not uniformly stable, and in an aqueous 
phase will usually show a tendency to revert 
back to the original reactants. 

(d) Lack of penetration, due to insufficient solubil- 
ity, has revealed itself as a cause of preserva- 
tive failure in many instances. Recrystalliza- 
tion of these insoluble materials results when 
the temperature is reduced, as occurs in sudden 
climatic changes or even in ordinary manufac- 
turing procedure. 

4. Recrystallization of stearic acid. (Discussed else- 

where). 

5. Incorporation of air in manufacturing operations 
or introduced into the product in filling equipment 
will often break down an otherwise satisfactory 
product. The production of foam from the soap 
emulsifier is to be minimized in every way. Care 
should be taken that the mixing propellers or 
paddle do not cut the rotating wave. It has been 
shown that the occlusion of air creates a gas— 
liquid interface displacing the more stable liquid— 
liquid interface. Recent experiments have shown 
that introducing the disperse phase beneath the 
dispersed phase instead of on top measurably im- 
proves the stability, consistency, and homogeneity 
of emulsions. The method and the rate of agitation 
must be determined for the formulation. The 
propeller type agitations are usually rated at 400 
and 1720 R.P.M. Either type is satisfactory with 
the slower speed preferable to lessen the foaming 
characteristics of the emulsifier. But the agitation 
must be violent enough to secure the best possible 

(Continued on page 715) 


685 








WORLD’S LARGEST AIRCRAFT ... PHOTO COURTESY PAN AMERICAN AIRWAYS 


FOR SALES 


AAN AMERICAN’S sleek new giant of the air 

was designed for faster, safer transpacific serv- 
ice. Modern New England collapsible tubes are 
also streamlined and sturdily built, but for speedier 
sales and maximum protection of their contents. 





















Skillful technicians manufacture New England 
tubes to the highest known standards of quality 
and beauty. Super toughness and strength is as- 
sured by our exclusive SHEFFIELD PROCESS. 
Eye catching beauty is created by masterdesigners. 
And, utmost uniformity is made certain by an in- 
genious electrical inspection device. 


Have you, like so many others, had the pleasant 
experience of ordering tubes and cartons from us? 
If not, try it soon! See how quickly we can deliver 
both items at the same time . . . how beautifully 
your colors are applied . . . how these better 
tubes promote bigger sales and profits. Write or 
phone our nearest office for all the facts. 
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MERCHANDISING NEWS © 
and 
PACKAGING NOTES 


HE COSMETIC TREND: Faced by what all ex- 

perts declare to be the greatest American travel 
season on record, dress designers have ultimately settled 
upon South America as the least controversial source 
for a color motive. Colors will be bright favoring the 
brilliant shades of blue, green and red with a strong 
leaning to brown undertones. It is a combination that 
makes make-up practically indispensable. Color shades 
of make-up will not require adjusting as practically any 
shade of the present card will fit into the picture. The 
darker shades may sell better which, however, can be 
always expected around this time of the year. More 
eye make-up, no doubt, will be used. Nail polishes are 
falling in line with the darker shades, gaining upon the 
lighter ones that were fashionable during early spring. 

Fitted beach bags are making their appearance and 
may be very fashionable this year in line with the gen- 
eral drift to the larger use of dress accessories. 

The perfume demand seems to have taken a decisive 
turn in the direction of the heavier scents, both in 
bouquet combinations and in the straight flowers. 
Buyers are watching this development because of its 
possible effect upon related purchases of face powders 
and other scented cosmetic items. They are not exactly 
afraid of overstocking, because this is hardly possible 
under the present system of hand to mouth buying. 
However, new theories of selling are making for new 
counter policies. Counters are keyed to quick turnover 
of best sellers with a resulting tuning down of the 
slower moving items. Purchases are strictly adjusted 
to the speed at which the item moves at the counter. 

Due probably to the comparative shortness of the 
season no noticeable novelty trends have developed in 
spring. However, there is more activity than usual 
among the utility cosmetics. Estimates of sales in- 
creases range from 5 to 10% with hair preparations 
doing a little better than the rest. More permanent 
waving is done in beauty shops than during last year 
which in turn produces the usual demand for hair oint- 
ments, hair dressing and brillantines. The liquid non- 
lathering shampoos seem to do better than the rest. 
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Water waving lotions remain approximately upon last 
year’s levels. However, the whole line suffers badly 
from lack of novelty appeal. Creams and lotions are 
going ahead. An interesting feature is that creams that 
retained their drug standing not only did not suffer at 
all but often show substantial sales increases. 

The first warm weather has brought new interest in 
foot cosmetics, where wedge heeled shoes, worn gen- 
erally more closely fitting than the customary outdoor 
shoe, compel greater attention to foot comfort during 
the summer months. Earlier than usual aciivity also is 
reported in the demand for depilatories and deodorizers. 

While sales levels generally are higher both in units 
and cash volume there is some feeling that the toilet 
goods counters do not get as much of the consumer’s 
dollar as they should. Buyers blame the manufacturers 
but there is no denying that buyers themselves are not 
so willing to cooperate as they were during the winter 
season. 


HERE THERE’S A WILL... . : Every once in 

a while we are completely floored by the A.M.A. 
Journal’s devious approaches to this all too commercial 
world upon which they depend, as do we all, for their 
advertising. Take the case of Revlon’s advertising of 
“‘Adheron” in its chaste pages with copy like this: 

“An eminent physician tells us that he always uses 
Adheron, a Revlon product, for fingernail cleanliness. 

“‘Adheron is a liquid that forms a tough, colorless, 
transparent film (non-soluble in water) over the nail 
surface. It lasts for days and makes it much easier to 
keep nails scrupulously clean. 

“Tt is possible that many doctors, and nurses too, 
will want to adopt this new way to fingernail cleanliness. 
So, if you are a regular patron of the barber shop or 
beauty parlor manicurist, ask for Revlon’s Adheron. Or 
if you prefer to apply Adheron to your own nails (easy 
to do), you will find it at the toilet goods counters of 
fine department stores everywhere . . . also in beauty 
salons. Sixty cents.” 

Try that on your copy testing machine! 
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ATER NYMPHS: A new line of bath prepara- 

tions is being launched by Alexander de Markoff, 
which is called “Water Nymphs.” There are three 
families of “nymphs” named according to the scents 
with which they are impregnated, Virgin Flower, 
Woodland Shrine and Spring Goddess. The prepara- 
tions include bath foam, bath oil, body beautiful 
cream, applied after drying the body thoroughly; body 
beautiful friction, a body rub; bath powder, and toilet 
water. Water Nymphs are moderately priced from 
$1.25 to $5.75, and most attractively packaged in 
blond wooden boxes with an oval cut-out that frames 
the crest of the maker. The packages are good for 
traveling—no fear of spillage or breakage—and are 
charming as bathroom accessories. 


“T UMINOUS MAKE-UP:” We have a letter from 

Maynard Gunsaul, president of Dawn of Holly- 
wood, Inc., which furnishes an interesting commentary 
upon the merchandising of make-up, particularly of 
make-up bases and Dawn of Hollywood’s experiences 
in making and selling these products. 

He writes that, “The article entitled ‘Make-up 
Base’ by Harry Hilfer in your March 1940 issue inter- 
ests us very much, for the reason that, so far as we are 
able to learn, this house originally created the base re- 
ferred to. 

“Enclosed please find a partial price list which was 
in use before and at the time of its date, December 
Ist, 1933. 

“Also a re-print from Harper’s Bazaar as of April 
1934, in which please note the following ‘Dawn of 
Hollywood Luminous Make-up.’ This with Luminous 


Dawn, Luminous Eye Shade (now shadow), Luminous - 


Creme Rouge, were our original trade names. 

“These products in 1933, 1934 and subsequently 
were advertised in the press and in 1934 extensively 
over a nation-wide radio hook-up as the shiny face or 
youthful make-up to be used with or without powder. 

“Reference is also made to the case in the U. S. 
Patent Office entitled ‘Opposition No. 14354, Dawn of 
Hollywood, Inc. vs. Cosmetics Inc.’ in which a de- 


688 


The Drug and Cosmetic Industry 


cision was rendered on May 12th, 1936 from which we 
quote in part as follows:—‘Accordingly the notice of 
opposition is hereby sustained and it is further ad- 
judged that the applicant is not entitled to the regis- 
tration for which it has made application.’ 

“As you will note from our letter head, this house has 
been in continuous operation since 1923, which is quite 
a record for any business in Hollywood and also for 
the cosmetic business. 

“We actually manufacture all (with three exceptions, 
eye brow pencils, dry rouge and mascara) all cosmetics 
listed in our price list here in the very heart of Holly- 
wood and jokingly say that NBC actually built Radio 
City in our back yard. The facts are that they ac- 
quired this entire block of ground where we have been 
tenants for almost six years. Paramount cutting 
studios are across the street. Earl Carroll is at the end 
of the block south on Sunset Boulevard and the CBS— 
KNX < Station is another block east on Sunset Boulevard 
Al Levy’s Tavern and The Brown Derby Cafes, the 
It Cafe and Plaza Hotel are just around the corner on 
Vine Street between us and Vine and Hollywood 
Boulevard. 

“Actually being in the center of radio, screen and 


stage productions with all that goes with it, we feel 
it is just about the right spot in which to actually 
manufacture Dawn of Hollywood cosmetics. 

“To prove that Mr. Hilfer’s statements as to the use 
and consumer demand are correct, this house has sold 
Luminous Dawn continuously for more than six years. 
Such houses as Bullock’s, Los Angeles, Broadway- 


Hollywood, O’Connor-Moffatt & Co., San Francisco, 
Bon Marche, Seattle, Hudson’s Bay Co., Vancouver, 
B. C., Canada, across the continent to Saks Fifth 
Avenue and others in inter-state trade, carry our 


products.” 


_J OT WEATHER NOTES: While we've been wait- 
ing for some of the “deodorant perfumes” to 
come in in a big way, our old friends Zip have intro- 
duced what appears to be the first liquid depilatory 
which Zip calls a “Hair Removing Lotion.”’ It makes 
news for two other reasons, too, carrying no warning 
against using the preparation without a preliminary 
test for possible irritation and saying nothing about 
limiting the product’s use to arms and legs alone. 


ADETTE: The most recent line of children’s 
cosmetics to put in its appearance is Cadette, 
marketed by Cadette Products Corp. It consists of 
tooth powder and talc and the name was suggested by 
the packages which are a family of toy soldiers. Product 
identification is secured by similar color combinations, 
variety by varying the colors of the soldier’s coat and 
hat, and the container is suggested for use as a toy when 
empty of contents. 
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Sixteen thousand salesgirls stand behind the toilet goods counters in the 6,000 leading department stores, chain 
and independent drug stores. Eighty per cent. of the perfumes, cosmetics and toilet articles priced over fifty 
cents are sold by these girls. What these girls know about your product, what they think of you, your product, 
your advertising and promotions, has a profound effect on your sales. 


















Here, behind the counter, salesgirl talking to customer, is the journey’s end for every dollar you spend in adver- 
tising. And here you see those advertising dollars net real profits in the friendly talk of an interested salesgirl or 
see their effect languish in the face of indifference. 


Some of these girls you can meet, given the time and good contact men, a few in the department stores, chains 
and leading drug stores of the big cities! But in those rich-market smaller cities of less than 100,000, how many 
of these girls, whose interest in and familiarity with your product are so vital to sales, can you meet, or even con- 
tact effectively by mail? How many buyers in county seats, in the rich trading centers of 10,000, 25,000 and 
50,000 population of the Middle West, the Southwest or the Coast? 





Here are the markets essential to every manufacturer who will make a profit on national advertising—the profit- 
making markets so seldom contacted by salesmen that store, buyer and salesgirl cooperation are often a very 
haphazard matter. And yet these three things—salesgirl interest, window display, counter display—have been 
listed by one of the greatest department store merchandisers who ever lived as more effective ways of spending a 
dollar than consumer advertising. Let us say that without those three factors, consumer advertising is vot effec- 
tive or productive. 





You can reach these buyers of the better stores in small cities; you can reach the salesgirls in these stores— 
regularly and consistently! You can make and keep the buyers promotion minded for your products; you can 
interest the salesgirls and give them the information that will help them sell your products. sid 
$ 

A primitive idea of trade copy will not do this. No throw-something-together and conform-to-pattern ideas! 
Give your message life, vitality, your own personality, and it will be listened to with as much interest as a per- 
sonal letter or a personal call. 






To1LeT REQuIsITEs is read with deep personal interest by buyers and salesgirls in these cities under 100,000. 
To prove this we recently wrote a brief letter to 1,200 such stores, each a subscriber with one subscription, picked 
at chance and scattered nationally in cities under 100,000. This letter simply asked the buyer, as a favor to the 
editor, to check the enclosed postcard, a number of which are shown here. Out of 1,200 letters mailed, 686 buyers 
replied. And here is the tabulation: 











Number of stores 686 
Number of buyers reading To1Ler REQuISITES 649 
Percent“ “ i “ - 97% 
Number of salesgirls in stores 2,826 
Average ms oan ids 4 
Number of salesgirls reading To1LeT REQUISITES 2,358 
Per centof “ . ™ ™ 83% 






In better class, small city stores, 97% of the buyers, 83% of the salesgirls are readers of To1LeT REQUISITES. 
Intimate, friendly readers, judging from many comments on the cards. 






These are the stores where cooperation is given ungrudgingly, where windows and counter displays and store help 
are never a hold-up. Buyers and salesgirls here read with keen interest what the big city stores are doing, what 
fashions prevail, what products are “in the make.” 













Torter ReaquisireEs reflects this fashion, big city leadership to them in terms of their own business. The adver- 
tising in TorLteET Reaquisires which they see from month to month, means to these stores the companies who are 
progressing, who are actively advertising, who are successful in big cities, who are worth cooperating with. 






You can afford to do a real copy job in Torter REQuIsITEs, a consistent job. Because the things you say to 
buyers and salesgirls here, in 6,000 stores where 80 to 100% of your business is done, are vitally important in 
making your consumer advertising and trade promotions pay a profit. 
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14,000 Salesgirls read each issue of 
BEAUTY FASHION with deep interest. 


14,000 Salesgirls — as important to you 
as your consumer advertising. 





To1LeET REQuIsITEs reaches 6,000 stores as follows: 
Department and Specialty Stores 1,200 
Independent Drug Stores 4,000 
Chain Stores 800 


These stores do 80% of the perfume, cosmetic and toilet- 


ries business in products of 50 cents and over. 
The total circulation of To1LeT ReEquisiTEs is 9,000. 


In metropolitan department stores and in chain drug 


stores, salesgirls are individual subscribers, often to their 


homes, on a group plan which buyer and chain manage- 


ment handle for us. 


Based on individual salesgirl subscriptions in metropol- 
itan department stores and chains, in independent drug 
stores, and on this survey in small city department 
stores, over 14,000 salesgirls read TorteT REQUISITES 


each month! 


Fourteen Thousand Salesgirls —at least as important to 


you as your consumer audience. 











“The magazine everyone in the trade sees” 














HOWER BUBBLES: Bath crystal, salts, powders, 
liquids, oils,—all sorts of water softeners for the 
bath—but up to this time there hasn’t been much in the 
way of luxury offered for the shower addict. Perhaps 
some bath oil rubbed on the skin or some gadget to put 
on the shower spray, but nothing really interesting. 
Now, at last, comes an innovation in bubble bathing 
luxury—Usa-Foam Million Bubble Body Shampoo, for 
shower and tub. A special absorbent sponge and tube of 
scented shampoo are packaged together in an attractive 
coral box. The shampoo is inserted in the sponge which, 
when squeezed rapidly and gently, pours forth a cas- 
cade of millions of cooling bubbles. The lather is 
rubbed over the body with the soft sponge. It comes in 
six refreshing fragrances: jasmine, gardenia, carnation, 
lilac, pine and eau de cologne. 





EPACKAGED: Back in the days when Lillian 
Russell dazzled Broadway with her diamonds and 
her beauty, the glamor girls were using Anna D. Adams 
preparations. Now this grand old line is charmingly 
repackaged and will be nationally publicized. Modern 
simplicity blends with Victorian elegance in the package 
design. Powder, rouge, lipstick, dusting powder, and 
colognes augment the original preparations, which are 
made today as Anna D. Adams created them over half 
a century ago. 


OLID PERFUME STICKS: There is nothing new 
about solid perfume, of course. Parfums Edouardo 
was probably among the first to introduce it in the 
United States early in 1936 in the form of “Bag-Dabs.” 
Narcissus, Jasmin, Lakme, and Orange Blossom 
fragrances came in solid form packaged in hand- 
painted, non-porous, unbreakable containers. The 
claims made for it were that jit would not turn rancid, 
evaporate or spill in the bag. Edouardo “Bag-Dabs” 
enjoyed a certain amount of popularity for several 
years because they were pleasant fragrances. The sug- 
gested retail price at the time was $3.50. From time 
to time attempts have been made to popularize this 
form of perfume, such as was attempted in the Fall of 
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1938 by Molinard with its ‘““Concreta” perfume. These 
attempts have not been especially successful, however, 
possibly because the solid perfumes never quite matched 
the liquid perfumes in fragrance. Early in 1936, solid 
perfume took a new form—shaped like a lipstick and 
packed in a regular lipstick case. Of course, there may 
have been others before this but Colquitt’s “Par-fum- 
Stix”” appeared to be the first nationally advertised. 
It was advertised as “smart, stylish, practical and 
economical.”” That too, unfortunately, had rather a 
short life. 

Several new solid perfumes in lipstick form are now 
making their appearance, among them, one introduced 
by the Palol Perfumed Products, Inc., which claims to 
be the developer of a newly perfected patent pending 
formula called Palol. This recent inorganic chemical 
discovery is described as an inert, synthetically made 
crystalline substance with a high melting point at 
57 to 59° Centigrade. It is said that this new chemical 
product is non-hydro-scopic drawing no moisture but 
possessing a maximum affinity for essential perfume 
oils represented by about 50 per cent. of its ad valorem 
weight. It is also claimed for Palol that it requires no 
preservatives and holds its consistency without varia- 
tion as well as being free of rancidity. The company is 
engaged in the selling of Palol, a Dupont product, for 
perfume purposes to selected manufacturers on a 
wholesale basis, as well as being engaged in the pro- 
duction and retail selling of a solidified perfume stick 
made from this new substance and sold under the trade 
name of .Vanistick—retail $3. 

Another one to enter the field is “‘Perquette,” in- 
troduced by Perquette, Inc. Perquette is described as 
absolutely dry and greaseless and comes in three odors, 
Honymead, Daybreak, and Green Moonlight. A novel 
feature of the container is removable, protective rings 
which prevent waste and breakage, and make it pos- 
sible to use this fine perfume to the very end. Perquette 
retails for $2, packaged in an attractive gift box. 

If popular fragrances could be satisfactorily repro- 
duced in solid form, it is just possible that there would 
be a strong trend in this direction especially because of 
the practicality and economy of this form of perfume. 
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of the women working in the 
“world’s greatest financial institution”...use 
rouge made by Scovill customers. 











Outside investigators asked a random sampling of 421 women working at the Home Office 
of Metropolitan Life Insurance Company: “What brand of rouge do you use?” 82% reported 
using brands made by firms that have come to Scovill for one or more metal containers for 
their line. And that includes 34 (54%) of the amazing total of 63 different brands used by 


these 421 women. 


Why Did 542% of These Cosmetic Manufacturers Come to Scovill? 


High-quality production— faithfully ex- feature that has built this leadership. The 


pressing the original design — is one of the 
reasons why cosmetic firms favor Scovill. 
High-production facilities and expert en- 
gineering mean that containers can be 
manufactured efficiently and at low cost, 
quality considered. 

Pioneering of saleable improvements in 


containers and closures is another Scovill 


attractive, highly-durable “Indurite” finish 
on aluminum—economical multi-color re- 
production on metal—are examples. 

Let our stylists work with you on your 
next container or closure—-or call in a rep- 
resentative from our nearest office, to show 
you interesting items recently developed and 


made for top-notch cosmetic firms. 


Drug and Cosmetic Container Division, 69 mii st., WATERBURY, CONN. 


Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 
IN CANADA: 334 King Street, East, Toronto, Ontario 


MANUFACTURING COMPANY 
WATERBURY, CONN. 
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THE MAJORITY OF BRANDS IN LEADING STORES HAVE SCOVILL-MADE CONTAINERS 


Ccovill 
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HELENA RUBINSTEIN 


Helena Rubinstein has created “Liquid 
Sunshine,’ a new sun lotion to help keep 
one fragrant and safe under the sun. It 
is a thin oil, delicately scented. 


MAISON JEURELLE 


Maison Jeurelle, Inc., presents a com- 
plete assortment of colognes in charm- 
ingly redecorated dress. The Jeurelle 
cologne bottle has been restyled and 
wears a diagonal garland of tiny blue 
forget-me-nots interlaced to form the 
letter of the name ‘‘Jeurelle’ and the 
frame around it. The moulded cap of the 
bottle is ina matching shade of blue. The 
colognes are available in nine delightful 
fragrances. 


WOODBURY 
Woodbury’s “Dry Skin Cream,” is a 


rich emollient cream whose primary pur- 
pose is to help lubricate skin made harsh 
and dry by heat, wind, or faulty diges- 
tion. It comes in convenient sizes to suit 
eny purse. 


MODE PERFUMES, INC. 


““Revelry,”’ a series of toiletries has 
been introduced in stores throughout the 
country by Mode Perfumes, Inc. Pack- 
aged in sets in a number of attractive 
combinations, this line includes perfume, 
each de cologne, talc, bath powder, 
water softener, soap and gay satin- 
covered sachets, in a delicate bouquet 
fragrance. The sets retail at 50 cents and 
$1. Only the perfume is packaged 
singly. The packages are bright with 
festively-costumed figurines dancing 
across a soft blue background accented 
with musical notes. 


LUXOR 


Luxor’s gift package for Christmas sell- 
ing, has a triple appeal, product, pack- 
age, and price. Cleansing cream, hand 
cream, and face powder, which are 
“musts” on every woman's cosmetic list 
are ensembled in an attractive box to re- 
tail at 25 cents. The base of the package 
is soft, pure blue which offers a delight- 
ful contrast to the rose shade used on the 
jars and the face powder box. The box 
top is in a shell pink. 


G. BARR & CO. 


Colorful closures help establish in- 
stant identity of the Juliette family of cos- 
metics which are made by G. Barr & Co., 
Chicago, and distributed by Butler Bros. 
The ‘Modern Juliette’ name on the caps 
effectively carries out the similarity of de- 
sign and harmony of appearance. 
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LA CROSS 

The La Cross Beachcomber kit 
was designed specially for the 
three La Cross Beachcomber shades 
of nail polish, Sail Red, Red Sand 
and Pirate Red. The kit is made of 
striped silk in red and white or blue 
and white. 


MARIA DANICA 


Added to the general benefits of 
Maria Danica’s one jar treatment 
complete, is the protection it gives 
from the sun’s rays. To facilitate 
this dressing-table to beach addi- 
tional feature, the cream has also 
been packaged in tubes. 


PARFUMERIE DE RAYMOND 


Parfumerie de Raymond includes 
in its new rainbow motif series a 
bath powder in Mimzy, Pinx and 
Deviltry, and a new packaging of 
its standard six ounce cologne. The 
bottles now have caps in pink, 
blue and yellow. 


ORTNER’S 


After a test in beauty salons, 
Ortner’s Shampoo is being intro- 
duced to the drug trade. A one 
ounce sample unit is packed with 
the regular six ounce package. 


MERCK & CO. 

The Merck ‘““Amberlite’’ bottle— 
a lighter, stronger, and more con- 
venient container for prescription 
chemicals—is now being distrib- 
uted by Merck & Co., Inc. While 
one-third lighter than the bottle it 
will replace, this new container is 
substantially stronger. 


KATHLEEN MARY QUINLAN 
Kathleen Mary Quinlan has in- 


troduced Forget-me-not cologne, 
a fascinating fragrance, refreshing 
and soothing. 


ALLEN B. WRISLEY 


Wrisley’s new hobnail bath 
crystals jar is a beautiful companion 
piece to hobnail cologne and dust- 
ing powder. Opalescent hobnails 
on clear glass through which the 
delicate bath crystals show. 


LUCIEN LELONG 


Lucien Lelong has created “‘Tail- 
spin’ perfume—a fragrance with 
the whirling gaiety of heady wines. 
Available in a handsome bottle in 
two sizes, 1 ounce and 1% ounce. 


ANTOINE 


Antoine’s newest, brightest 
beach kit is a compact affair with a 
rounded top and a handy ‘‘stand- 
alone’ bottom. It is navy-blue 
canvas, with narrow red piping, a 
red zipper, and a red rubberized 
lining. 


NORTON LABS. INC. 


New 14 ounce rouge or cream 
boxes have been announced by 
Norton Labs., Inc. The containers 
have black molded bases and tops 
are available in many colors. This 
size is especially suitable for pre- 
mium or introductory sampling. 


CHARLES OF THE RITZ 


Smoothtan Cream introduced by 
Charles of the Ritz, is a creamy 
liquid for the white, sensitive skin 
persons and those who want to 
stay light and fair skinned in the 
summer. Smoothtan also comes in a 
golden oil to encourage a becom- 
ing tan and help prevent painful 
burn. 


SHULTON 


Shulton has added two items to 
its men’s line of Early American 
Old Spice—the men’s cologne in 
the new 8 oz. pottery container, 
and also a combination gift set of 
after-shave lotion and talcum. 


GERMAINE MONTEIL 


Germaine Monteil’s new mas- 
cara compact is smart and dainty. 
The mascara brush has a folding 
handle which fits into the vanity— 
only 11% inches square. Germaine 
Monteil has also introduced Bronze 
Beauty Balm which tints the skin to 
a sunny even tan without exposure 
to the sun. 


D’'ORSAY 


D’Orsay has captured the elusive 
fragrance of cherry blossoms and 
interpreted it in its new “Cherry 
Blossom’’ cologne—a delicate floral 
fragrance. 


MIRAGLO 


Miraglo Mates is an attractive 
combination unit featuring Miraglo 
nail polish and lipstick to match, to 
sell for 20 cents. Each unit is 
attached to a_ self-merchandising 
card. The glass container is a prod- 
uct of Owens-Illinois Glass Co. 
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Sales of toilet articles and drug sundries by department’ stores 
in the New York Federal Reserve District were 2.8 per cent. 
greater in April 1940, than in Aprili 1939. Corresponding un- 
adjusted index numbers were 95.0 for April 1940, 100.8 for 
March 1940, and 92.4 for April 1939. 


RICHMOND FEDERAL RESERVE DISTRICT 


Department Store Sales of 
TOILET GOODS & DRUGS 





1937 1938 1939 1940 


Sales of toilet articles and preparations by department stores 
in Baltimore for April 1940 were 6 per cent. greater, in Wash- 
ington were 22 per cent. greater, and averaged 14 per cent. 
greater in the whole Richmond Federal Reserve District than in 
the same month of 1939. Corresponding unadjusted index 
numbers for the whole district were 122.9 for April 1940, 123.6 
- for March 1940, and 107.8 for April 1939. 
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Sales of toilet articles and drug sundries by department stores 
for April 1940 in Los Angeles were 2 per cent. greater, in San 
Francisco were 3 per cent. less, in stores of the Pacific Northwest 
were 2 per cent. greater, and for the whole San Francisco Federal 
Reserve District were the same, compared with April 1939. Un- 
adjusted index numbers for the whole district were 95.3 for 
April 1940, 104.9 for March 1940, and 95.3 for April 1939. 











































































































































































































CHICAGO FEDERAL RESERVE DISTRICT 
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Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District were 2.4 per cent. greater in 
April 1940 than in the same month of the preceding year. Cor- 
responding unadjusted index numbers were 115.6 for April, 1940, 
119.5 for March 1940, and 112.9 for April 1939. 
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ADMINISTRATIVE 
PROBLEMS 


EW YORK CITY HAS AMENDED ARTICLE 

8 of the Sanitary Code, which is the part of the 

laws of the City under which drugs and cosmetics are 

regulated. For the most part, the law of the City is 

now uniform with the Federal Food, Drug, and Cos- 

metic Act and with the recently enacted New York 
State law. The new City law regulates advertising. 

Specifically prohibited in cosmetics are the follow- 
ing ingredients: Antimony, arsenic, cadmium, chro- 
mium, mercury (except five per cent. or less by weight 
of ammoniated mercury U.S.P.), lead (except in hair 
dyes), selenium, and thallium. It is believed that this 
prohibition applies only to these substances when 
added, and not when they appear in minute quan- 
tities as unavoidable impurities. 

Sale over the counter, except in preparations for ex- 
ternal use, is prohibited for: Aconite, amindopyrine, 
amphetamine (benzedrine), antimony and potassium 
tartrate (tartar emetic), bichloride of mercury, can- 
nabis, cantharides, carbolic acid, chorbutanol, cincho- 
phen, cocaine, codeine, digitalis, dinitrocresol, dinitro- 
phenol, ergot, ether, alpha-eucaine, beta-eucaine, cotton 
root, hellebore, heroin, hypnotic and somnifacient 
drugs (including allylisopropylacetylcarbamide, _ bar- 
buturic acid, chloral hydrate, diethylsulfondiethyl- 
methane, diethylsulfonmethylethylmethane, diethyl- 
sulfonimethylmethane, and paraldehyde), melburin, 
morphine, croton oil, pennyroyal oil, savin oil, tansy 
oil, opium, radium or other radioactive substances, 
strophanthus, sulfanilamide, sulfapyridine, thyroid. 
Some slight exceptions are given for weak preparations 
or official preparations containing: antimony and 
potassium tartrate (tartar emetic), bichloride of mer- 
cury, carbolic acid, chlorbutanol, cinchophen, cocaine, 
codeine, digitalis, ergot, ether, morphine, opium. 

Coal-tar hair dyes are sold within the City or ap- 
plied in beauty shops in the City must bear the fol- 
lowing statement conspicuously displayed on the 
label: , 

“Caution—this product contains ingredients which 
may cause skin irritation on certain individuals and a 
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preliminary test according to accompanying directions 
must first be made. This product must not be used for 
dyeing the eyelashes or eyebrows; to do so may cause 
blindness.” 


HE FLUID DRAM IS TABOO AS A QUAN- 

TITY according to the latest idea of the FDA. 
They feel that liquid quantity markings should be in 
gallons, quarts, pints, and fluid ounces. Therefore a 
dram should be called 1/8 fluid ounce. We do not see 
why they have the right to make any such ruling, and 
it probably could be upset in court, but they feel that 
drams are not informative to the public. 


HE FDA HAS GIVEN ITS OPINION on the 

proper classification of some additional products. 
Cuticle remover is classified as a cosmetic, and shampoo 
tints are classified as hair dyes. 


HE PHARMACOPOEIA CONVENTION OF 

1940 is now a thing of the past with Dr. E. Fullerton 
Cook elected in charge of revision for the third decade. 
Dr. Cock is an excellent choice to continue in this im- 
portant post. He had certainly had the experience 
necessary for the work and during the past decade he 
has helped in making the Pharmacopoeia flexible so 
that revision can be constantly kept abreast of scientific 
research. 


HIEF EXAMINER HORTON, OF THE FED- 
ERAL TRADE COMMISSION, told the mem- 

bers of the American Drug Manufacturers Association 
that the FTC might hold them jointly responsible when 
they made products for others who might distribute 
them in an illegal manner. He said that he felt the 
FTC had the right to go to the actual manufacturer of 
products which might. be under distribution by some 
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other party and expect to get full cooperation from the 
manufacturer in controlling these products. There was 
no mistaking what Mr. Horton meant when he said 
he would “hate to enjoin them in a complaint.” 


HE FDA APPARENTLY DOES NOT INTEND 

TO ISSUE any more types of warning statements 
such as it issued for a-limited kind of products some 
time ago. The FDA takes the position that the re- 
sponsibility for these warnings rests with the manufac- 
turer and not with the FDA. The FDA is right as to 
where the responsibility rests, but it is always very 
helpful to know just what the FDA wants and will 
accept. However, there were many who had the proper 
viewpoint on the warnings that the FDA did issue, 
namely that a manufacturer does not have to follow 
the wording of these warnings, but merely has to convey 
the thought. Of course manufacturers may not be 
required to convey all the thoughts contained in these 
warnings, but if they do not convey all the thoughts 
they will probably have action taken against them by 
the FDA and will have to fight out the points before a 
judge. 


ITH REFERENCE TO THE ALLOWABLE 

DOSAGE OF ACETANILID under the en- 
forcement of Food, Drug, and Cosmetic Act we re- 
ceived the following communication from Jos. W. E. 
Harrisson, of LaWall & |Harrisson, which is self-ex- 
planatory: 

“T have rapidly looked over the extensive review you 
have prepared upon the Food, Drug and Cosmetic 
Act and the Wheeler Lea Act appearing in the May 
1940 issue. 

“Upon page 541 you refer under Acetanilid to the 
permissible dose being 214 grains taken three times 
daily as a maximum. An unintentional error has crept 
in, namely, the accepted level at present is not more 
than 21% grains at one dose and not more than two 
such doses in 24 hours. I also suspect you have not 
seen the labels prepared to comply with the new act 
as they appear upon the ‘popular cold tablet’ for if I 
read its identity correctly the directions allow as a 
maximum a 5 grain daily intake of acetanilid.”’ 


OLLOWING OUR DISCUSSION OF THE 

WHOLESALE DRUGGISTS in the last issue, we 
received the following letter from Sherwood Coffin, of 
Coffin-Redington Co., service wholesaler in San Fran- 
cisco, whose previous letter was included in our dis- 
cussion published last month: 

“‘We have read with interest your editorial on Page 
577 of your May issue. 

“In reading over your remarks concerning the 
wholesaler’s attitude, the thought occurred to me that 
you may be overlooking one point which has a great 
bearing on the present subject. The retailer is in the 
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position where it is possible for him to set a price on 
the articles he carries which will make him a sufficient 
margin. You will say in practice this cannot be done 
because the retailer would drive his customers into 
stores which sold at lower prices. 

“T believe with the help of the manufacturer, the 
retailer could receive higher prices for the merchandise 
he sells over the counter but this might put the product 
of those manufacturers taking this action out of com- 
petition with the products of those manufacturers who 
disregarded their distributors and continued to allow 
their products to be sold at ruinously low resale prices; 
therefore this problem is a manufacturer’s problem and 
that is where it really belongs. 

“If you will look over the published statements of 
many proprietary medicine and toilet article manu- 
facturers you will find that their earnings are largely 
10% up and in some instances 25% up on their capital. 
There are very few, if any, wholesalers today earning 
10% on their capital. We would consider ourselves 
very lucky if we could earn half that figure today. 

“Is it fair, therefore, for the manufacturer to expect 
his retail distributors and his wholesalers to handle his 
merchandise on a meagre margin while he, himself, 
continues to pile up handsome profits and to spend huge 
sums in advertising his merchandise. Our observation 
would lead us to believe that this problem of the cost 
of distribution is in need of intelligent consideration by 
the manufacturer and that a solution satisfactory to 
the retailer, the wholesaler and the manufacturer will 
eventually be worked out.” 

While we appreciate the tone of Mr. Coffin’s letter, 
we do not agree with him that a wholesaler should 
make as high return on his invested capital as a manu- 
facturer should make. This is for the reason that the 
wholesaler is more like a banker—he does not need to 
take the chances that a manufacturer takes, he merely 
turns over merchandise for which some one else creates 
a demand. Mr. Coffin says that the problem belongs 
to the manufacturer, and with this we heartily agree, 
but most wholesalers and retailers think that the prob- 
lem is theirs and that alone must be allowed to dictate 
how it is to be settled. 


RUG MANUFACTURERS ARE GOING TO 

MAKE A DETERMINED EFFORT to stop 
the proposal of the Food and Drug Administration to 
classify vitamins as foods. This action on the part of 
the FDA has been postponed due to the transfer of the 
FDA from the Department of Agriculture to the Federal 
Security Agency which took place on June 10. And on 
the side of the manufacturers in this fight is none 
other than the American Medical Association as 
evidenced by the words of its spokesman, Morris 
Fishbein, at, the recent U.S.P. Convention. Dr. 
Fishbein said that vitamins are drugs except when 
they are contained in foods up to the potencies present 
in the highest quality foods of the types in which the 
vitamins are present. 
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A LARGER BOOK, BETTER 
ARRANGED, WITH VALU- 
ABLE NEW DEPARTMENTS 


Over 4,500 copies of the last edition were distributed to 
buyers, chemists, perfumers, plant managers in the United 
States and to drug and cosmetic manufacturers in over 


32 foreign countries. 


Here are some of the features in this new edition which 


will make it a must for ready reference in your office— 


Directory in three separate, but consecutive sections, on 
different color paper for quick reference for: Packages, 
Equipment, Chemicals and Raw Materials. 


The cream of formulas, manufacturing methods, practical 
articles, assembled from the last two years of Drug and Cos- 
metic Industry and other literature. 


Statistics—10 year range in prices on over 1,000 materials, 
imports, etc. 






Laws affecting this industry, enforcement officials, and 
bers of associations in the trade. 






The most complete reference of sources of sup 
trade ever published. Full story, many in ca 
where to buy and who to buy from. 
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NOTICE to Foreign Manufacturers: 


From many countries letters tell us how valuable and useful the 
previous edition of the Review has been abroad. Over 32 foreign 


countries received copies of the last edition. 


This new edition, because it is more complete in the departments 


of value to manufacturers or importers abroad, will be even more 


useful. 


Shipments of this edition will be made to any country, at the 


regular domestic price of $3.00. 


THE DRUG AND COSMETIC INDUSTRY 
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F.T.C. Complaints 


Feminine Products 

Stanley Laboratories, Inc., Portland, 
Ore., and Edward A. Bachman are charged 
with misrepresentation in the sale of 
““M.D. Medicated Douche Powder,” “Con 
tra-Jel,” “‘Femeze,” and “M.D. Super- 
cones.” 

The respondents have represented that 
“M.D. Medicated Douche Powder’’ is a 
recent development of scientific research, 
endorsed by leading physicians and sur- 
geons, and is a competent and effective 
contraceptive; that it is an antiseptic and 
germicide which will combat any form of 
bacteria, and that the preparation has 
competent remedial qualities for use on 
cuts, burns and sores; that “‘Contra-Jel’”’ 
gives immunity from pregnancy, protec- 
tion from venereal diseases, and has germ- 
icidal and antiseptic properties; that 
“M.D. Supercones” constitute an effec- 
tive contraceptive which has powerful 
antiseptic properties, and that ‘‘Femeze’’ 
is an effective treatment for functional 
pains and cramps accompanying menstrua- 
tion. 

In truth, the complaint alleges, none of 
the products constitute competent or effec- 
tive contraceptives; none constitutes an 
adequate prophylactic; none will give pro- 
tection from venereal diseases, and the 
product “‘Femeze”’ is not effective in treat- 
ing the pains accompanying menstruation. 

In addition, the complaint charges, the 
respondents make false and misleading 
representations to the effect that their 
products are prescribed or compounded by 
physicians and bear the endorsement or 
recommendation of the medical profession, 
by means of the use of the letters ‘‘M.D.” 
in designating their products and by in- 
cluding in their advertising matter like- 
nesses of nurses and doctors with the figure 
of a cross in simulation of the Red Cross 
emblem. The complaint alleges that in 
truth the products are not prescribed or 
compounded by physicians and have not 
received the endorsement or recommenda- 
tion of the medical profession. 

Use of the term “‘Laboratories”’ in their 
corporate and trade names and in adver- 
tising literature, the complaint continues, 
is also misleading, as the respondents 
neither own nor control any factory, plant 
or laboratory wherein their medicinal 
preparations are compounded or wherein 
any research activities are conducted, but 
are merely distributors of products com- 
pounded and manufactured by other con- 


cerns. 
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Delayed Menstruation 

The United States District Court for the 
Southern District of West Virginia has 
issued an order restraining May’s Cut 
Rate Drug Co. of Charleston, from further 
dissemination of advertisements for the 
purpose of inducing the purchase of a drug 
preparation advertised as “Genuine 
MAYCO English Crown Female Cap- 
sules for Delayed Periods,” also desig- 
nated as “Genuine MAYCO English 
Crown Female Capsules (Double 
Strength)” and as “Genuine MAYCO 
English Crown Female Capsules (Triple 
Strength),” represented as a treatment for 
delayed menstruation. 

The court held that the preparation was 
falsely advertised as being a safe, com- 
petent and effective preparation for use in 
the treatment of delayed menstruation in 
that its use as prescribed in the advertise- 
ments or under conditions that are cus- 
tomary and usual, may result in serious 
and irreparable injury to the health of the 
user. 


Reducing Capsules 

Judge Welsh of the U. S. District Court 
for the Eastern District of Pennsylvania, 
has issed an order enjoining I. Ralph 
Weinstock, trading as Thyrole Products 
Company, from further dissemination of 
certain advertisements of “O. B. C. Re- 
ducing Capsules,” otherwise known as 
“O. B. C. Capsules,” represented as a mild 
and effective treatment for obesity. 

The court held that the advertisements 
failed to reveal that when the preparation 
is taken under the conditions prescribed in 
the advertisements or under such condi- 
tions as are customary or usual, it may 
result in serious or irreparable injury to 
health. 


Petalskin Cosmetics 

Petalskin Toiletries, Inc., New York, 
engaged in the sale of ‘‘Petalskin Face 
Cream,” “‘Petalskin Face Tonic,” ‘‘Petal- 
skin Cream Pastelle,’”’ “Petalskin Face 
Powder” and ‘“Petalskin Hand Cream,” 
are charged with misrepresentations con- 
cerning their products. 

The complaint alleges that the respond- 
ent represented that ‘“Petalskin Face 
Cream” is “‘Rich in Vitamin F,” and that 
“this emulsified, deep pore cleanser and 
tissue cream has unusual penetrating as 
well as nourishing qualities.” 

Through these and other representa- 
tions, the complaint declares, the respond- 
ent also represents that its face cream con- 
tains Vitamin F; that the face tonic will 
close and refine the pores; that ‘‘Petalskin 
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Cream Pastelle” works its way into the 
pores of the skin and refines it, and that 
the hand cream counteracts aging and will 
penetrate the skin. 

The complaint alleges that there is no 
recognized vitamin now designated as 
Vitamin F, and that use of the respond- 
ent’s preparations will not supply vitamins 
by absorption through the skin, nourish 
the skin, refine the pores or counteract 
aging of skin. 





Post Institute Products 

Post Institute, Inc., New York, Louis J. 
Stern and Helmuth M. Kiesewetter, are 
charged with misrepresentation in the sale 
of preparations for hair and scalp treat- 
ment. 

The complaint alleges that the respond- 
ents, who are engaged in the sale and dis- 
tribution of ‘‘Ultrasol Hair Bath,”’ “Ultra- 
sol Pituitary Fluid,” and “Ultrasol .33,” 
recommended for use in combination as 
“Ultrasol Scalp Treatment,” have repre- 
sented that the preparations, used either 
singly or in combination, will revive the 
growth of hair and are cures for baldness; 
will stop abnormal loss of hair; cause fuzz 
to develop into mature hair; cause dull, 
faded hair to become brilliant; check pre- 
mature graying, and restore the natural 
color to the hair, and that they are effective 
in removing and curing dandruff. 

These claims, the complaint alleges, are 
exaggerated, misleading and untrue. 

The respondents have further repre- 
sented, the complaint continues, that 
formation of keratinized epidermal waste 
obstructs the hair follicle and restricts 
growth of hair; that other causes of loss of 
hair and hair troubles are insufficiency of 
pituitary secretion at the hair roots, and 
that their preparations have therapeutic 
value in correcting such conditions. 

The complaint alleges that these repre- 
sentations are misleading; that these prod- 
ucts have no effect in the process of kera- 
tinization, and that there is no scientific 
basis for the assumption that pituitary or 
other substances applied to the scalp will 
penetrate to the hair roots and stimulate 
hair growth. 

Through use of the word “Institute” in 
their trade or corporate names, the com- 
plaint alleges, the respondents represent 
that they are a scientific organization 
formed for the purpose of promoting re- 
search and learning. It is further alleged 
that they have represented, among other 
things, ‘““The ethics of the Institute pre- 
clude exaggerated claims,” and “By a 
costly process, Post Institute isolates 
from whole gland pituitary body a special 
extract.” As an additional means of 
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STANDARD SHADES OF MONSANTO 
MANICURE LACQUERS 


Send for color card containing 


exact sample chips of shades listed. BROWNISH SHADES 
$-4820  S-4854 
8-4853 $-5238 

’ §-4980 $-4825_ 













BLUISH SHADES — 
$5105 _ §-4708 
S-4838  §-4883_ 
$4718 






A LA MODE 


Distributors of nail polish can depend on Monsanto to keep abreast of 
the fashion trend. ® \ 
Monsanto Manicure Lacquers have high gloss, excellent adhesion, \ \ \\ \ 
durability and correct brushing properties. Two types are available: : \ a | 
creme and transparent. The bottle appearance of the creme type lacquers \ \ \ 
is unusually good. The colors match the applied lacquer very closely. 
The dyes and pigments used both in the creme and the transparent types 
are selected for stability to light, resistance to soapy water, and aging. 
Standard shades are listed above. If you desire further information on 
these, write for our color card. If you wish to inaugurate a new shade, 
we welcome your inquiry. MONSANTO CHEMICAL COMPANY, Merrimac 
Division, Everett Station, Boston, Massachusetts. 








698) The Drug and Cosmetic Industry June ’40: 46, 6 














furthering such representations, the com- 
plaint declares, the respondents place on 
their various advertising a replica of a seal, 
by means of which they represent that 
their products have been certified, tested 
or approved by some scientific organiza- 
tion or some State, city or federal board of 
health. In truth, the complaint continues, 
Post Institute is not a scientific organiza- 
tion formed for the purpose of promoting 
learning and research, and its products 
have not been certified, tested or approved 
by any scientific organizations, boards of 
health, or any department of the federal 
government. 


For Itching Feet 

J. R. Olney, Sr. and J. R. Olney, Jr., 
trading as J. R. Pharmacal Company, 
Chester, Pa., are charged with misrepre- 
sentation in the sale of “J. R.” 

The respondents have represented that 
their preparation assures a cure for all 
cases of athlete’s foot; that it gives im- 
mediate relief from athlete’s foot, itching 
toes, ringworm, and raw, inflamed feet, 
and that it is endorsed by leading health 
institutions. 

The complaint alleges that these repre- 
sentations are misleading and untrue, ex- 
cept that the product may be of value in 
alleviating symptomatic itching associated 
with such conditions. 


Electric Hair Remover 


An order has been issued by the U. S. 
District Court for the Southern District of 
New York, restraining Electrolysis Asso- 
ciates, Inc., New York, and Louis Zinberg, 


as an officer of the corporation, and as an 
individual trading as Beautiderm Com- 


pany, engaged in the sale and distribution 
of a device designated the ‘“Beautiderm 
Midget,”’ for use in the electrolytic re- 
moval of superfluous hair from the human 
body by self application, from further dis- 
semination of false advertisements for the 
purpose of inducing the purchase of the 
device or apparatus. 

The court ruled that the defendants 
have disseminated false advertisements 
representing that the device or apparatus 
designated ““Beautiderm Midget’, for use 
in the electrolytic removal of superfluous 
hair from the human body, is an effective, 
efficient, easy, safe and scientific method, 
and that its use will have no ill effects 
upon the human body. The court further 
ruled that the use of the device under the 
conditions prescribed in the advertise- 
ments or under such conditions as are cus- 
tomary and usual, may result in local in- 
fections, erysipelas, skin burns or _per- 
manent disfigurement; that when infection 
occurs in the nose, on the upper lip or over 
the glabella, it may be so serious as to 
cause death. 
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F.T.C. Stipulations 


Chief Two Moon Products 

Chief Two Moon Herb Company, Inc., 
Waterbury, Conn., selling ‘Chief Two 
Moon Bitter Oil,” “Chief Two Moon 
Cough Elixir,’ “Chief Two Moon Skin 
Cream,”’ ‘Chief Two Moon All-Herb 
Stomach Relief,” “Chief Two Moon All- 
Herb Kidney Relief,” “Chief Two Moon 
All-Herb Nerve Remedy,” “Chief Two 
Moon All-Herb Female Tonic,” “Chief 
Two Moon All-Herb Rheumatism Relief,” 
“Chief Two Moon All-Herb Tonic Relief,” 
“Chief Two Moon All-Herb Asthma Re- 
lief,” and ‘Chief Two Moon All-Herb 
Liver Relief,” has agreed to discontinue 
representing that Chief Two Moon was 
the “‘world’s greatest herbist’’; that the 
remedies are “Indian remedies” or are 
“herb remedies,” except where the major 
portion of the active ingredients are herbs; 
that they have brought relief and restored 
health and happiness to thousands of suf- 
ferers, or that they are effective treat- 
ments for stomach trouble, tumors, rheu- 
matism, kidney and liver ailments, nerv- 
ousness and asthma. 

In addition to discontinuing claims for 
each of the remedies, the corporation also 
agrees to cease use of the words “‘Nervine,” 
“Nervine Tea,” “Nerve Remedy,” 
“Asthma Tea” or “Asthma Relief” to 
designate any of its products, and further 


_ agrees to cease and desist from the circula- 


tion and dissemination of a booklet en- 
titled “Chief Two Moon Herbs 
Health,” containing many claims, repre- 
sentations and testimonials concerning the 
alleged benefits which have been and are 


to be derived from use of the preparations. 


Will Not Aid Bunions 

Joseph Balassa, trading as Balassa Lab- 
oratories, Newark, N. J., selling “Corn 
Stick,” agrees to cease representing that 
the preparation will end, mitigate or re- 
lieve the pain incident to the condition 
known as bunions, or that it will take 
away or remove the diseased condition 
known as bunions. 


for 





Hay-No Claims Modified. 

Morten Laboratories, Inc., Dallas, Tex., 
until October 25, 1939, when the present 
corporate name was adopted, operated 
under the name Hay-No Laboratories, 
Inc. and sold “‘Hay-No.”’ The respondent 
agrees to cease representing that “Hay- 
No” or any other preparation of similar 
ingredients or properties, sold under that 
or any other name, is a competent remedy 
or effective treatment for hay fever, or 
that it has any therapeutic value in excess 
of affording symptomatic relief for the 
disease, or that the results to be achieved 
by the use of the product in the treatment 


of sinus irritations, head colds, cold- 
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clogged air passages, distress of nose-blow- 
ing and sneezing, stuffiness or other symp- 
tomatic conditions, are amazing, wondrous . 
or quick, or that the product is a discovery. 





Marvan To Stop 

Marvan Laboratory, Inc., New York, 
selling ‘“Marvan {[Dermopathic Salve”, 
agrees to discontinue representing that 
the product is an effective remedy or 
competent treatment for eczema, itching, 
and other skin diseases, or that it has any 
therapeutic value in the treatment of such 
ailments or conditions in excess of a 
temporary relief from the itching, burning 
and similar irritations often associated 
with the disorders named; that the prod- 
uct will relieve, stop or remove itching or 
burning or other irritations immediately, 
or will relieve inflammation, allay irrita- 
tion or will heal, or that the product is 
antipruritic or antiphlogistic. The re- 
spondent further agrees to discontinue 
representing, by use of the word ‘“‘Labora- 
tory” or any other term of similar meaning 
or import as a part of its trade name or in 
any manner, that it conducts or operates 
a laboratory. 


Hobo Medicine 

Hobo Medicine Company, Beaumont, 
Tex., selling ‘Hobo Medicine,” has agreed 
to cease representing that the preparation 
is a competent treatment for kidney or 
bladder disorders, is an aid to restoring 
normal health to those suffering from such 
disorders or will relieve or aid in correcting 
them, will help cleanse or remove from the 
system or blood stream excessive poisons, 
irritating acid or dangerous poisonous 
wastes, or have any effect upon the blood 
stream, or is an aid to lovelier skin, and 
that men and women have been aided to 
better health by its use. 





Battle Creek Vitamins & Hormones 

Battle Creek Dietetic Supply Co., 
Battle Creek, Mich., selling cosmetics, 
food supplements and medicinal prepara- 
tions designated ‘“‘Health House Brand 
Hormone Cream,” “Health House Brand 
Vitamin F Cream,” “Health House Brand 
Yeast Vitamin Tablets,” ‘Health House 
Brand Vegetable Mineral Broth,” “‘Health 
House Brand Vegetable Tablets,’ “‘Health 
House Brand Wheat Germ,” ‘Health 
House Brand Vitamin E Capsules,” and 
“Health House Brand Cough Syrup with 
Vitamins A, B, D and G’’, agrees to desist 
from representing that vitamins tend to 
normalize weight or that vitamins will 
help reduce obese persons to normal 
weight; or that vitamins will help under- 
weight persons to attain normal weight, 
except where such condition is due to 
vitamin deficiency. The Battle Creek 
Dietetic Supply Co. also agrees that 
where any of its products contain any 
fatty acids, it will cease designating such 
acids as “Vitamin F.” 
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NEW #557 INEXPENSIVE QUALITY CLOSURE 
for POWDERS 


EASY... CONVENIENT... ONE HAND OPERATION 


Adaptable to any design of package. 


Application \to your package will gladly 
be made on receipt of your container. 










TWO STYLES AVAILABLE: 
FULL OPENING or PERFORATED 





BRASS GOODS MFG. CO., 345 ELDERT ST., BROOKLYN, N. Y. 








* ANNOUNCEMENT - 


HYGIENIC TUBE & CONTAINER CORPORATION 


announces the change of its name to 


CELLUPLASTIC CORPORATION 


The products, policies and personnel will remain unchanged 
The only change is in the name 


VIALS « CONTAINERS *« SPECIALTIES 


Lightweight, seamless, unbreakable, all colors 





sT 
<y 4 
& L 
Executive Offices and Factory: 44 Avenue, L—Newark, N.J., Market 2-4544 


CELLUPLASTIC CORPORATION  [RELLUPLASTICS) iy. pispiay otice 626 Firth Avenue, Now York City 


HYCOLOID -CLEARSITE 
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Nestle-LeMur To Stop 

The Nestle-LeMur Company, New 
York, selling a hair dye, ‘Nestle Colo- 
rinse,” and a hair shampoo, “Nestle 
Shampoo,”’ agrees to cease representing 
that “‘Nestle Colorinse”’ is not a dye; that 
it improves the natural color of the hair 
or in any manner imparts youth to the 
hair or recaptures the youthfulness of the 
hair, or that it is a vegetable compound. 
It also agrees to cease representing that 
“Nestle Shampoo” adds a natural sheen 
to the hair or that its use helps overcome 
or is a corrective or cure for dandruff, aids 
in stopping or checking falling hair, or that 
the use of “Nestle Shampoo”’ alone will 
minimize excessive hair loss due to scurfed 
or sluggish scalp. 


Agency Stipulates 

Van Sant, Dugdale & Co., Inc., Balti- 
more, in connection with advertisements 
disseminated by it concerning “Bliss 
Native Herbs Tablets,” sold by Alonzo O. 
Bliss Medical Company, Washington, 
D. C., agrees to desist from representing 
that these tablets give immediate relief 
for, or relieve all cases of, upset stomach, 
gas bloating pains, acid risings, lost ap- 
petite, sour stomach and headaches, due 
to constipation or other causes; that the 
product will flush the bowels or kidneys, 
stimulate the liver, cause faster elimina- 
tion of kidney wastes, or that the product 
is a treatment for the stomach, unless the 
representation is limited to such influence 
as it might have as a stomachic. 


Menstruation Remedy 

Mrs. Greta J. Leskovar, New York, 
selling ‘“Lesko Herbs Tea,”’ has agreed to 
cease representing that the preparation is a 
competent treatment or effective remedy 
for retarded, suppressed, irregular or sick 
monthly periods, is an aid for the relief of 
the pain or discomfort attending irregular 
menstruation, or will relieve the cramps or 
colic of troublesome or irregular menstrua- 
tion due to exposure or cold or any other 
cause. 


Frostilla Agency 

Charles Dallas Reach, trading as Chas. 
Dallas Reach Company, Newark, N. J., 
conducting an advertising agency which 
disseminated advertisements for “‘Frostilla 
Fragrant Lotion,” on behalf of The Fros- 
tilla Company, Inc., Elmira, N. Y., has 
agreed to discontinue disseminating any 
advertisements representing that the in- 
gredients in “Frostilla Fragrant Lotion” 
are more costly than those employed in 
competitive lotions generally, when that 
fact is not definitely known, and that com- 
petitive lotions in general leave a sticky or 
gummy residue. The respondent also 
agreed to cease advertising that “Frostilla 
Fragrant Lotion’”’ accomplishes certain re- 
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sults where other lotions fail; prevents the 
nail cuticle from becoming rough or 
ragged; is ‘‘the’’ perfect hand lotion; keeps 
hands young looking, or is most always 
preferred where hand lotions are tested 
side by side. 


Dated Cream 


Theresa H. Boyer and Ann Bray, trad- 
ing as Dated Cream Company, Evans- 
ville, Ind., agree to cease representing that 
their preparation “Dated Cream’’ has 
healing properties or penetrates the skin; 
that it will go down deep into the pores 
and cleanse them of all foreign matter or 
will stimulate the pores to normal action, 
or that the preparation activates the 
sebaceous glands or does more than to 
cleanse the surface. The respondent co- 
partners also stipulate that they will cease 
representing that their preparation will 
vitalize the skin or remove wrinkles, pre- 
vent or restore sagging muscles, or restore 
a substance natural to the skin. 


Pile Remedy 


C. G. Ives, trading as Ives Drug Com- 
pany. Glenwood Drug Company and Ives 
Druggist, agrees to cease representing that 
“Ives Wonder Pile Remedy”’ is an effective 
remedy or a competent treatment for 
hemorrhoids or piles; that its use will 
avoid an opeartion, or that it has any 
therapeutic value in the treatment of piles 
in excess of a mild, temporary palliative 
for the itching, burning, and similar irri- 
tations that are usually due to, or asso- 
ciated with, the superficial symptoms of 
some types of piles. The respondent 
further agrees to cease employing the word 
“Remedy” or any term of like import as 
part of a trade name used to describe the 
preparation. 


Eye Wash 


James J. Durr, doing business as Dickey 
Eye Water Company, Montgomery, Ala., 
selling “Dr. J. A. Dickey’s Eye Water,” 
agrees to cease representing that the 
preparation is superior in beneficial quali- 
ties to any other preparation used for the 
same purposes; that it is recognized as a 
standard preparation for the eyes, and 
that the preparation is a remedy or is cap- 
able of curing or healing. 


Hair Preparation 

V. G. Fernandez, trading as Wonder 
Laboratory, stipulates that he will desist 
from advertising “‘Anticalvez’’ as being a 
new discovery and as being capable of 
eliminating dandruff, stopping falling hair, 
giving to the hair the vigor and luster of 
youth, improving the hair or scalp, pre- 
venting baldness or gray hair and causing 
one to have an abundant growth of hair. 
The respondent agrees to cease represent- 
ing, by use of the word “Laboratory” or 
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any abbreviation thereof as a part of his 
trade name, or by any other means, that 
he maintains a laboratory, unless he owns, 
operates or controls, under direct super-_ 
vision of a qualified scientist, a properly . 
equipped laboratory where scientific analy- 
ses, tests and experiments are conducted. 





Mag-Net-O-Balm to Stop 


Samuel Cohen, doing business as S. C. 
Sales Company, Baltimore, selling “Mag- 
Net-O Balm,” agrees to cease representing 
that the preparation is a remedy or com- 
petent treatment for varicose veins or leg 
swellings; that, alone or used in connection 
with heat, rubbing or exercise, it is a 
remedy or competent treatment for scia- 
tica pain, rheumatic pain, lumbago pain, 
lame back, stiff neck, headache, chest 
colds, earache, or simple sprains, or that 
the preparation has any therapeutic value 
in their treatment in excess of a rube- 
facient and counterirritant; that the prepa- 
ration penetrates to congested or other- 
wise affected parts or is an aid in the treat- 
ment of deep-seated congestion, and that 
the preparation, alone or used in connec- 
tion with the application of heat, rubbing 
or exercise, is a new method of treatment 
for varicose veins or leg swellings. 





Will Drop “British” 

Cassell Products, Inc., New York, in the 
sale of a toilet vinegar, agrees to desist 
from use on its wrappers, tags, or other 
advertising matter of the word “British” 
alone or in connection with any other 
words or pictorial or other representations, 
the effect of which may convey the impres- 
sion that the product is of English origin 
or that it is made in the British Isles. 
According to the stipulation, the respond- 
ent’s preparation is of domestic manu- 
facture. 





Spray Deodorant 

C. E. Woodling, trading as C. E. Wood- 
ling Chemical Works, Allentown, Pa., 
selling “‘Odorene,” to be sprayed in rooms 
for deodorizing them, agrees to cease 
representing that the product is instant in 
action and will banish, end or kill odors, or 
implying that it is permanent in effect; 
that there is no competition in selling the 
product; that the product is new in any 
territory, unless there have been no previ- 
ous sales in the locality referred to; that 
the financial opportunities afforded in 
selling the product are unparalleled, and 
that the product is effective for all odors. 





Wrinkle Plasters 

Jay P. Walk, trading as Cleo-Pax, 
Chicago, manufacturer of so-called wrinkle 
plasters sold under the name “Cleo-Pax,” 
agrees to cease using any statement di- 
rectly asserting or implying that the use 
of the products will check or prevent the 
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Solo scoops the field again—with an- 
other magnificent, sales-building, fine 
quality beauty aid. Boost your lazy sum- 
mer sales—add new customers—encour- 
age repeat business to your trade by 
featuring this special Face Powder made 
for you, bulk or packaged. 


HIGH QUALITY LOW PRICES 
QUICK SERVICE 


The Solo Standard of cooperation is your as- 
surance of Fine Quality, Fair Prices, Prompt 
Deliveries. Whatever your needs may be, we 
are glad to cooperate with you in solving 
your problem and developing products for 
sale under your private label. 


MAIL FREE COUPON 


Check the list and mail coupon for full 
information and Sample offer of any 
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Solo line. No obligation—no salesman 
will call. Mail coupon today! 
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formation of wrinkles, lift up sagging facial 
lines, or cause such lines or wrinkles which 
result from age to fade away or become 
shallower, and agrees to desist from adver- 
tising that use of these products will re- 
juvenate aged or aging skin or eradicate 
facial lines or wrinkles. 


Garlic Capsules 

New England Products, Inc., Evanston, 
Ill., engaged in selling a medicinal prepara- 
tion designated ‘‘Peacock’s Garlic Cap- 
sules,” agrees to discontinue representing 
that the preparation is rich in calcium, 
potassium or phosphorus, or provides 
alkaline properties for the human system; 
that it is of value in the treatment of colon 
irritation or indigestion, except through 
any value it may have as a carminative, or 
in treating high or low blood pressure, ex- 
cept for certain temporary benefits; that 
it is of value in treating rheumatism, 
bronchitis, or other respiratory infections, 
or is antiseptic or has germ-killing powers 
when taken internally. 


Farmers Vaccine 

Alleging misrepresentation in the sale 
of a drug for use in rendering cattle im- 
mune to “Bang’s Disease,” the F. T. C. 
issued a complaint against John H. 
Oesterhaus, trading as Farmers Vaccine 
& Supply Company, Kansas City, Mo. 

The respondent allegedly represented 
that by one injection of his product 
“Abortion Vaccine” into each animal of a 
herd of cattle, the herd and each animal 
treated is rendered immune to Bang’s 
Disease, and will not, although later ex- 
posed, become infected. 

Another representation alleged to have 
been made by the respondent is that one 
dose of Abortion Vaccine gives lasting 
protection. 


Drops ‘‘Sterilized”’ 

Cra-Tex Corporation, Omaha, Nebr., 
manufacturer of gauze bandages sold 
under the name ‘“Cra-Tex,” agrees to 
desist from using the word “Sterilized” 
or other words of similar implication in 
advertising matter as descriptive of prod- 
ucts which are uot in a state of sterility 
at the time of their removal from the 
package by the purchaser, and from use 
of that word in any way the effect of which 
tends to convey the idea that the products 
are free from aerobic and anaerobic bac- 
teria and other micro-organisms at the 
time of their removal from the package by 
the purchaser. 


Darling Dimple Modifies 

John H. Lofquist, trading as Darling 
Dimple Company, Rock Island, IIl., 
vendor of a so-called dimple making de- 
vice, agrees to cease representing that it 
will produce permanent dimples on the 
face of the user; that it is the subject 
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matter of a United States or other patent, 
unless and until such is a fact, and that it 
was patented or invented by Dr. J. H. 
Lofquist”’ or contains special or scientific 
features which are the result of medical 
advice or services. 





Num-O-Col Stipulates 

The F. T. C. has accepted from The 
Num-O-Col Company, Inc., Oklahoma 
City, Okla., a stipulation in which it 
agrees to discontinue advertising that its 
medicinal preparation ‘‘Milt’s Num-O-Col 
Ointment,” is an effective treatment or 
competent remedy for pneumonia, in- 
fluenza or common colds. The company 
also agrees to cease representing that its 
preparation is an effective treatment or 
competent remedy for sore throat or 
rheumatism, unless the representation is 
limited to such relief of symptoms of these 
conditions as may be afforded by its 
counter-irritant properties. 


de Markoff to Stop 


Alexandra de Markoff Sales Corpora- 
tion, New York, has agreed to desist from 
use of the words ‘‘compounded by hand,” 
or other words of similar import, to de- 
scribe cosmetics not compounded by hand, 
or from use of the words in any way tend- 
ing to convey the belief that the products 
referred to are in fact made or mixed by 
hand; from use of the words “‘Skin Food,” 
or other words of similar import to desig- 
nate a product which does not serve as a 
food or nourishment for the human skin 
or tissues, and from use of the words in 
any way so as to imply that the product 
will feed or nourish the skin or tissues to 
which it is externally applied. 

The respondent corporation also agrees 
to discontinue representing that its so- 
called “Skin Food,” when applied to the 
skin, is absorbed by the skin with the 
result that the skin is fed or nourished or 
otherwise therapeutically benefited by 
absorption of the product, and to cease 
representing that its products will erase 
or remove lines or wrinkles from the skin, 
build up the tissues, remold the face or 
restore or perpetuate youthful or firm 
contours to the face or throat. 


F.T.C. Orders 


Pile Remedy 


Dr. Van Vleck Company, Jackson, 
Mich., engaged in the sale of “Dr. Van 
Vleck’s Ointment,” “Dr. Van Vleck’s 
Muco Cones,” and “Dr. Van Vleck’s 
Pills,” represented as remedies for piles, 
has been ordered to cease misrepresenta- 
tions. 

The respondent has represented, among 
other things, that: ‘There is no doubt 
that Dr. Van Vleck’s Ointment and Muco 
Cones will usually relieve the acute pain 
of piles without any further treatment, but 
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Dr. Van Vleck was not satisfied with what 
many would call real relief. He believed 
it was his duty to bring about a substantial 
relief and for that purpose included in his 
Treatment his pills. These are taken in- 
ternally. The result is that Dr. Van Vleck 
has indeed brought. immeasurable hap- 
piness into a suffering world.” 

Through the use of these statements 
and others, the respondent has repre- 
sented, the Commission finds, that the 
preparations, used conjointly, are an effec- 
tive and scientific cure and remedy for, 
and an effective treatment of, piles; that 
application of the preparations conjointly 
constitutes an ‘‘Absorption Treatment” 
which removes piles without surgical aid; 
that their use insures immediate and last- 
ing relief with no return of suffering, and 
will remove or correct the cause of piles. 

In truth, the findings continue, the 
preparations are not cures or remedies for 
piles, nor do they constitute a competent 
or effective treatment therefor, other than 
to give some small degree of relief by 
means of the analgesic properties thereof 
and the prevention of constipation. 

The respondent is ordered to cease and 
desist from further representations that 
the preparations, whether used separately 
or conjointly, are cures or remedies for 
piles or constitute competent or effective 
treatments therefor; that they have any 
therapeutic value in the treatment of piles 
in excess of the relief obtained through the 
prevention of constipation and the use of 
a mild analgesic; that they will bring im- 
mediate or lasting relief, or will correct or 
remove the cause of piles, or will absorb, 
remove or eradicate protruding external or 
internal hemorrhoidal protuberance with- 
out surgical aid. 


Hay Fever and Asthma 

Theodore Radin, Inc., New York, en- 
gaged in the sale of ‘“Glycirenan,” “Gly- 
cirenan-Forte,”’ “Jodirenan,”’ “Inhaledrin- 
Compositum’” and “Aerizon,” recom- 
mended as treatments for asthma, hay 
fever, sinus discomfort and bronchial irri- 
tations, in connection with a device desig- 
nated “‘Atmozon Aerifier”’ for administer- 
ing the preparations, has been ordered to 
cease misrepresentations. 

The Commission finds that advertise- 
ments in newspapers and periodicals and 
in other statements, all of which purport 
to be descriptive of the remedial, curative 
or therapeutic properties of the prepara- 
tions, the respondent has represented they 
are cures or remedies for the ailments 
enumerated and that the preparations are 
absolutely harmless, no matter how often 
used. 

The Commission finds that these repre- 
sentations are misleading and untrue, that 
the preparations do not constitute com- 
petent and effective treatments for the ail- 
ments, in excess of furnishing certain 
temporary relief, and that by reason of the 


703 








existence of epinephrine and ephedrine in 
the preparations, their use over a long 
period of time may produce such pro- 
longed vasoconstriction as to cause tissue 
damage from anoxemia, with secondary 
inflammatory reactions. 

The respondent is ordered to cease and 
desist from causing to be disseminated any 
advertisements likely to induce the pur- 
chase of the preparations:or of prepara- 
tions composed of substantially similar 
ingredients, or which advertisements repre- 
sent directly or through implication that 
such medicinal preparations are cures or 
remedies for asthma, hay fever, sinus dis- 
comfort, bronchial asthma and _ other 
bronchial ailments, or that they constitute 
competent and effective treatments there- 
for in excess of furnishing temporary 
symptomatic relief from the paroxysms of 
asthma, attacks of hay fever, bronchial 
irritations and sinus discomforts. The 
order also prohibits the representation that 
the respondent’s preparations are abso- 
lutely harmless no matter how often used, 
or that use of the preparations will prevent 
attacks of asthma and hay fever or the 
recurrence thereof. 


Pain and Obesity Remedies 

Chapman Health Products Co., Cleve- 
land, and John W. and Nellie C. Chapman, 
have been ordered to cease dissemination 
of advertisements for the purpose of in- 
ducing the purchase of “N. A. R. Tab- 
lets,” and “Faid’’ (otherwise known as 
“‘Daintee”’). 

Findings are that the respondents repre- 
sented “‘N. A. R. Tablets” as a cure or 
remedy for rheumatism, neuritis and 
arthritis, when in fact the preparation 
possesses no therapeutic value in the 
treatment of those ailments except so far 
as the analgesic properties might afford 
temporary relief. 

The preparation designated ‘“Faid” 
(otherwise known as ‘“‘Daintee”’) was 
represented as a cure or remedy for obesity 
and as being a competent,safe and scientif- 
ic treatment, its use having no ill effect 
upon the human body. In truth, the 
F. T. C. finds, the preparation contains 
powdered extract phytolacca berries, so- 
dium biborate, berberine hydrochloride, 
apocynoid and desiccated thyroid. These 
drugs, according to findings, are present 
in quantities sufficient to cause serious and 
irreparable injury to health if used under 
conditions prescribed in the respondents’ 
advertisements or under such conditions 
as are customary and usual. 

The respondents are ordered to cease 
dissemination of any advertisements for 
the purpose of inducing the purchase of 
the preparations or any medicinal prepa- 
rations composed of substantially similar 
ingredients, whether sold under the same 
name or any other name, and which ad- 
vertisements, when referring to the prod- 
uct ‘Faid,” fail to reveal that its use may 
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result in serious or irreparable injury to 
health, or which advertisements represent 
“N. A. R. Tablets” as a cure or remedy for 
rheumatism, neuritis or arthritis, or that 
the preparation “Faid’’ (otherwise known 
as ‘‘Daintee”’) is a cure or a competent, 
safe or scientific treatment for obesity. 





Delayed Menstruation 

William S. McClymonds, trading as 
Oxol Laboratories and Western Research 
Laboratories, Denver, Colo., has been 
ordered to cease misrepresentations. 

Findings of the Commission are that 
“Quinox: Capsules,” is intended for use by 
women suffering from delayed menstrua- 
tion. Respondent has represented that the 
preparation is a cure or remedy for and 
constitutes a competent and effective 
treatment in cases of delayed menstrua- 
tion. Findings are that these representa- 
tions are misleading and untrue, and that 
the preparation is without any substantial 
therapeutic value aside from its effect as an 
ordinary laxative. 

The respondent is ordered to cease and 
desist from representing that the prepara- 
tion is a cure or remedy or a competent or 
effective treatment for delayed menstrua- 
tion, or will relieve or have any beneficial 
effect thereon, or that the preparation 
possesses any substantial therapeutic 
value aside from its effect as an ordinary 
laxative. 


Delayed Menstruation 

The F. T. C. has ordered S. M. Labora- 
tories Company, Seattle, and B & T Sales 
Company, Indianapolis, to discontinue 
misleading representations in the sale of 
medicinal preparations advertised as treat- 
ments for delayed menstruation. 

Under the Commission order, S. M. 
Laboratories Company is prohibited from 
disseminating advertisements which repre- 
sent that “Neofem Liquid,’ ‘“‘Neofem 
Capsules” and “Cerene” are cures or 
remedies for painful or delayed menstrua- 
tion; that they constitute safe, competent 
or effective treatments therefor, or that 
use of these products will provide safe or 
sane ways of self-medication in obtaining 
relief from this ailment. 

Failure to reveal in advertisements that 
use of the respondent’s preparations may 
result in serious and irreparable injury to 
health, also is forbidden. The Commis- 
sion’s findings are that these products con- 
tain the drugs ergot, oil of savin and aloin 
in quantities sufficient to cause serious and 
irreparable injury if used under conditions 
prescribed in the advertisements or under 
customary or usual conditions. 

Findings are that the practices pro- 
hibited under the order occurred prior to 
March 28, 1940. 

The order against the Indianapolis firm, 
which is composed of Howard L. Brewer 
and Albert L. Tribbett, trading as B & T 
Sales Company, prohibits advertisements 
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representing that their preparation ‘‘Men- 
stru-Eze”’ is a cure or remedy for delayed, 
difficult, painful or irregular menstruation 
or that it has therapeutic value in the 
treatment of such conditions or in relieving 
incidental pain. 


Hair Products 

Two Washington, D. C. corporations, 
Research Associates, Inc., and Dermagell, 
Inc., have been ordered to cease mis- 
representations. 

Commission findings are that Derma- 
gell, Inc., prior to 1938, was engaged in 
the sale of an organic soap compound, 
“Dermagell.” Research Associates, Inc., 
Washington, D. C., until May, 1938, con- 
trolled the activities of Dermagell, Inc. 
On May 11, 1938, it divested itself of a 
large part of the stock of Dermagell, Inc., 
by sale to parties not named as respond- 
ents in this proceeding. At the present 
time it owns no stock of Dermagell, Inc., 
and does not control or direct its business 
policies, practices and activities. 

While its activities were under the con- 
trol of Research Associates, Inc., Derma- 
gell, Inc., the Commission finds, caused 
false advertisements containing repre- 
sentations and claims with respect to the 
properties of the compound “‘Dermagell”’ 
to be disseminated. The Commission finds 
that the respondents represented that 
“Dermagell is a 3-purpose Cleansing 
Cream and Shampoo—so efficient—so 
utterly different from anything heretofore 
obtainable that authorities proclaim it 
‘the discovery of the century’”; that 
“DERMAGELL soothes and heals as it 
penetrates the innermost recesses of the 
tender pores without unpleasant reaction,” 
and that “it actually protects your skin. 
Dermagell prevents and cures many skin 
disorders.” 

The Commission finds that the product 
is not substantially different from any 
other products or soaps designed for a 
similar use, and that its ingredients are 
well known and have been known and used 
for many years in the preparation of soaps 
and similar products. The Commission 
further finds that “‘Dermagell” possesses 
no special soothing or healing properties, 
and that other claims made for it are false 
and misleading. 

The respondents are ordered to cease 
and desist from representing that the 
compound formerly known as ““Dermagell”’ 
is the discovery of the century; that it 
soothes and heals or penetrates the inner- 
most recesses of the pores of the skin; that 
its use will leave the skin and scalp youth- 
fully fresh and invigorated; that its use 
will give any woman a soft, clear, smooth 
complexion or beautiful hair; that the 
benefits obtained from its use are distinct 
and lasting; that it actually protects the 
skin, or that it prevents or cures skin 


disorders. 
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P U R T Y 


Purity. One word... but in it, is a world of meaning for all who know Baker’s 





Fine Chemicals. 


Baker’s is controlled purity by the ton. That means, to hundreds of pharma- 
ceutical manufacturers, uniform quality and standards of purity heretofore 
unknown. 

How was controlled purity obtained? By Baker men and methods—the same 
men who achieved purity to the third and fourth decimal in Baker’s Analyzed 
C. P. Reagents. 


This controlled purity in your products or preparations means smooth opera- 
tion and finer quality all the way. Chemists in your testing laboratories appre- 
ciate it. Your sales and advertising departments can feature it. Your customers 
are always satisfied. They come back—give their dealers repeat sales. 


Look at the list of tonnage Fine Chemicals on this page. Those are only a 
few of the many Baker Fine Chemicals that have won us a host of friends 
from large pharmaceutical and drug houses. 


Wherever Fine Chemicals are used, the name, Baker, is known. So be sure to 
get samples of Baker’s, and compare. It is on this basis alone that we ask you 


for your business. Your inquiries are invited. 


J.T. BAKER CHEMICAL CO., Phillipsburg, N.J. 


NEW YORK: 420 Lexington Avenue . PHILADELPHIA: 220 South 16th Street . CHICAGO: 435 No. Michigan Avenue 


Baker's fine chemicals 
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COSMETIC FORMULAS 





Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics’”’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 


The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 


“Modern Uosmeties” 


$@-0° 


Beautifully Bound 
364 Pages 

















Shown above are four of many attract- G IV E YO U R P R oO D U Cc T 


ive stock designs in Maryland Blue— 
(reading from left to right) the Squat 

Jar, Cabinet Square, Chesapeake Oval, T H E Ss A L E S A DVA N TAG E @] * 
French Square. All are available in a 
wide range of sizes. Write for sam- 
ple. Also available in clear glass. 








Naturally COLOR stimulates sales—because it makes the prod- 
uct stand out on display. And COLOR identifies the product 
in the home—helps to insure repeat sales... When the COLOR 
is BLUE there is another important advantage because BLUE 
means quality—true blue, blue book, blue blood are symbols 
of distinction . . . Give your product COLOR to stop the eye 
—BLUE to start the sale. 







PACK TO ATTRACT IN 
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MARYLAND GLASS CORPORATION, BALTIMORE, MARYLAND 
New York: 270 Broadway.. . . Chicago: Berman Bros., 1501 S.Laflin 
St. . .. St. Louis: Carl Floto, 908 Clark Ave... . Memphis: S. Walter 
Scott, 435 S. Front St.. . .. Kansas City, Mo. Aller Todd, 1224 
Union Ave. . . . San Francisco: Owens-lllinois Pacific Coast Company. 

















Since 1895 the name of Chuit, 
Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 





aromatic chemicals obtainable. 
Today, as then, this reputation continues un- 


matched. 


Throughout these years the Chuit, Naef organ- 
ization has expanded its products to the point 


where they now rank as the most complete line 





of perfume raw materials available to the soap, 


perfume extract and toilet goods fields. 


The laboratories at Geneva, Switzerland are con- 
stantly showing the way in the development of 
new aromatic materials, basic specialties and fin- 
ished compositions that aid you in solving your 
perfume problems. 

As sole United States agents, let us convince you 
of the remarkable adaptability of our products 


to your line! 

















People 
Harry Cox Completes 60 Years 


J. Harry Cox, President and Treasurer 
of The Tilden Company, New Lebanon, 
N. Y., celebrated on May 25, the comple- 
tion of sixty years with the same company 
in the same line of business. Mr. Cox was 
born in New York November 3, 1861, now 
being his seventh-ninth year. After grad- 
uating from the City College of New York 
in 1878, he was employed by Edward E. 
Hull, New York «rug broker. When Mr. 
Hull was discontinuing business, he recom- 
mended Mr. Cox to George H. Tilden, 
then senior partner of Tilden & Co. 

‘The Governor,”’ as Mr. Cox is called by 
all his friends, says that he went to New 
Lebanon and Tilden & Co. just tospend the 
summer, and his father told him that he 
would be back in less than three months. 
The Governor says that if his father had 
not said that he would have been back in 
less than three months, but just to show 
his father he was wrong he stayed sixty 
years. 

When Mr. Cox came to Tilden & Co., it 
was a daily occurrence to have orders from 
wholesalers for 400 pounds of fluid extract 
of ergot, 500 pounds of fluid extract of 
buchu, and comparatively large orders for 
other fluid extracts. Tilden is said to have 
been the first maker of an alcoholic fluid 
extract in 1848, with Parke, Davis being 
the second maker. 

Back in those days, Tilden & Co. 
printed the Journal of Materia Medica 
under the same roof where the fluid ex- 
tracts and pills were made. In those days 
Tilden owned their own four pot glass 
blowing plant, the glass blowers belonging 
to a union which specified in its contract 
time off to go to a nearby saloon for beer. 

Mr. Cox married R. Zipporah Wallace 
of New Lebanon on April 12, 1887. Two 
sons were born, H. Wallace Cox, who died 
in 1916, and W. Gordon Cox, who is 
secretary of the Company. 
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The Governor has always been an ardent 
trout fly fisherman, an excellent shot in the 
field, a lover of baseball and a participant 
of century bicycle runs. Up until the time 
he had pneumonia five years ago he 
thought little of playing in golf tourna- 
ments, doing the usual 36 holes a day and 
he still plays occasionally now. He is a 
great lover of contract bridge and has 
never been known to break up a party by 
wanting to go home. On more than one 
occasion the early farmers have seen him 
speeding home from Pittsfield at 4.00 and 
5.00 o’clock in the morning. 

When he came with the Company they 
sold only wholesalers but now they sell 
wholesale druggists, retail druggists and 
physicians. The trend in medicine has 
greatly changed and today a concern, who 
once manufactured practically every fluid 
extract now manufacture but six. The 
Governor rather admits that vitamins are 
a little bit over his head but Tilden has 
quite an extensive line of them, including 
of course many of their old specialties, 
which have been on the market for fifty, 
sixty and seventy years. 

Mr. Cox attends business every single 
day. He wonders why business back in 
those good old days seemed hard when 
there were absolutely no narcotic laws, no 
regulations on alcohol, no taxes, except 
land and school, no Food and Drug Ad- 
ministration, no Fair Trade Law, income 
taxes, corporation taxes, franchise taxes, 
factory inspectors, social security, unem- 
ployment, etc. and yet he admits that even 
back in those good old days that you could 
lie awake at night and worry. 

The Governor is a red hot Roosevelt 
man. How could the President of The Til- 
den Company, in the town where Governor 
Samuel J. Tilden was born and buried and 
whose father, Elam Tilden, founded the 
business in 1824, making the concern the 
oldest manufacturing pharmaceutical 


house in America, be anything else. 
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If anyone still active in the Pharmaceu- 
tical business ante-dates the Governor, he 
will be glad to hear from him and talk the 
good old days over. 


Teeter—25 Yrs. with Pfizer 

Albert A. Teeter, treasurer and director 
of Chas. Pfizer & Co., New York, cele- 
brated completion of twenty-five years 
with Pfizer on May 15. In May of 1915, 
Mr. Teeter, then manager of one of the old 
Riker-Hegeman drug stores at the age of 
27, answered a want ad in a daily news- 
paper and obtained a job as clerk in the 
sales department of Pfizer. 


Following a time as clerk in the sales de- 
partment, Mr. Teeter became a sales cor- 
respondent and assisted the late Franklin 
Black, treasurer of the company. Follow- 
ing this work, Mr. Teeter traveled for the 
company, contacting buyers throughout 
the country and studying their problems. 
Being chemically trained, he was able to 
talk with production men, plant managers, 
and research men in customers’ plants and 
thus gain much information of value to 
Pfizer. 


In 1922, Mr. Teeter was advanced in 
the sales department; in 1928 he was 
elected a director and assistant secretary 
and was placed in charge of foreign raw 
material purchases; and on July 21, 1934, 
following the death of Mr. Black, he was 
elected treasurer of the company. 

Mr. Teeter was born September 3, 1888, 
in White House, N. J. He graduated from 
the New York College of Pharmacy in 
1908 and worked in numerous retail 
stores until he joined Pfizer. He married 
Agnes C. Sullivan November 23, 1915, by 
whom he has two sons and a daughter. 

Mr. Teeter is a member of the Elizabeth 
Town and Country Club, the Suburban 
Golf Club, the Coral Gables Country Club, 
the Newark Camera Club, and the Drug 
and Chemical Club. He was commissioned 
captain in the U. S. Army Medical Re- 
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serve Corps by President Hoover Jan- 
uary 25, 1923. 

Photography and golf are Mr. Teeter’s 
hobbies. In 1935 he became a member of 
the Royal Photographic Society of Great 
Britian, and in 1936 he was admitted as an 
associate of the society. His work has 
been exhibited in practically all important 
national and international salons. 





Wardman 25 Years With Fritzsche 

Albert Wardman, the first new member 
in over a year of Fritzsche Brothers’ Quar- 
ter of a Century Club, was honored at a 
luncheon at Charles Restaurant, New 
York, May 13. 

F. H. Leonhardt, president of the com- 
pany, presided and presented Mr. Ward- 
man with a substantial government bond 
on behalf of the company. Mary Neary, 
speaking for the employees, presented the 
new member with a gold wrist watch. 

Other members present, besides Mr. 
Leonhardt, Miss Neary and Mr. Ward- 
man, were W. A. R. Welcke, vice-president 
and treasurer; George L. Ringel and Ben 
F. Zimmer, vice-presidents; R. R. Redanz, 
assistant treasurer; William Barnes, 
Thomas Coyle, Francis Riley and Mae 
Caufield. 


Gardner in New York 


Thornton Gardner, managing director 
of Yardley & Co. Ltd., of London, arrived 
in New York May 9 on the SS Rex accom- 
panied by Mrs. Gardner. Mr. Gardner will 
be in the United States for about four 
weeks to confer with the American 
branches of Yardley and expects to return 
via Canada. 


Testimonial Dinner 

H. L. Brooks, Louis Salzman and Dr. 
William J. Schieffelin were honored at a 
testimonial dinner tendered by the Drug 
and Cosmetic Division of the United 
Jewish Appeal for Refugees and Overseas 
Needs, on June 6 at the Hotel Ambassador, 
New York. 


Preyer—Ad. Club Director 

Allan T. Preyer, executive vice-president 
in charge of new product development, 
Vick Chemical Co., New York, has been 
elected a director of the Advertising Club 
of New York. 





Hart Harris Marries 


Hart Harris Jr. was married May 16 to 
Miss Alveva Scrima of Needham, Mass., 
in the Evangelical Congregational Church, 
that city. Mr. Harris is New England 
representative for S. B. Penick & Co. 





Van Ostrom Ill 


William Van Ostrom, the Durlin Corp., 
has been ill at his home in Cranford, N. J., 
for the past few weeks. 
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Tarsaidze-Black 


Alexander Tarsaidze was married to 
Madeleine Black of Baltimore, on May 18, 
in All-Saints-by-the-Sea Episcopal Church 
in Montecito, Calif. The bride is the 
daughter of the late A. Van Lear Black, 
publisher of The Baltimore Sun. Mr. 
Tarsaidze is vice-president and treasurer 
of Parfums Chevalier Garde. 





Pierce of Lilly Retires 

Walter L. Pierce, who has been affil- 
iated with the Baltimore sales office of Eli 
Lilly & Co. for more than thirty-two 
years, has retired. 


Krupp Named Trustee 

Harry Z. Krupp, general manager of the 
Philadelphia Wholesale Drug Co., has 
been elected a trustee of the Philadelphia 
College of Pharmacy and Science. His 
term will expire September, 1941. 





Grove Estate $17,238,349 

In a final settlement approved in Pro- 
bate Court, St. Louis, the estate of Edwin 
B. Grove, founder of the Paris Medicine 
Co., now Grove Laboratories, Inc., who 
died in 1927, has been valued at 
$17,238,349. 


Chilson Recovering 

Francis Chilson, production editor of 
Druce anv Cosmetic ,[Npustry, and In- 
dustrial Consultant, is recovering from an 
operation for removal of his gall bladder 
performed May 14. 


Son to Mr. & Mrs. Sapery 


Mr. and Mrs. Stanley Sapery have an- 
nounced the birth of a son, Stanley Louis, 
May 31 at the Gotham Hospital. Mr. 
Sapery is associated with Victor Metal 
Products Corp., Brooklyn. 


Companies 


Schick vs. Macy Decision 

The Federal Circuit Court of Appeals 
has modified a decision of the Federal 
District Court in which patents held by 
Schick Dry Shaver, Inc., were found to 
have been infringed by electric shavers 
sold by R. H. Macy & Co., Inc. 

The Federal Court found that several 
claims made by Schick had been violated 
but that others had not been. The lower 
court was ordered to issue a modified 
decree, based on the findings of the Circuit 
Court. 

The result of the decision, according to 
Ralph J. Cordiner, president of Schick Dry 
Shaver, Inc., is that R. H. Macy & Co., 
Inc., will be permanently enjoined from 
selling the Saybrooke electric razor and 
will have to pay damages on all of the 
razors sold up to this time. 
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Nutrition Labs. Appoints Blackberg 

Dr. S. N. Blackberg has been appointed 
medical director of Nutrition Research 
Laboratories, Inc., Chicago. Dr. Black- 
berg was formerly a member of the teach- 
ing and research staff in the department 
of pharmacology at Tulane and Columbia 
Universities. 





Glossinger Joins V. Vivaudou 

John Glossinger, president of V. Vivau- 
dou, has announced the appointment of 
John H. Schrieffer, formerly president of 
Varady Cosmetics, Inc., to the sales and 
merchandising division. 

Mr. Schrieffer was associated with 
Vivaudou, Inc., a division of the Vadsco 
Sales Corp., from 1915 to 1930, at which 
time he left to represent Chain Store Age 
as merchandising counselor. He later 
organized the firm of Varady of Vienna, 
Inc., which was recently sold to a New 
York firm. 


Nancy Turner With Rubinstein 

Nancy Turner has been appointed ad- 
vertising manager for Helena Rubinstein, 
New York, succeeding Terry Cramer 
Quimby, who resigned. Miss Turner was 
formerly fashion coordinator for Hutzler 
Bros., Baltimore, for two years, and more 
recently has been connected with the 
National Broadcasting Co.’s affiliated sta- 
tions for eight years as fashion and cos- 
metic commentator. 


Casey Appointed Vice-President 

The Kurlash Co., Rochester, N. Y., an- 
nounces the appointment of P. R. Casey 
as vice-president in charge of sales, and the 
opening of a new office in New York under 
his direction, at 545 Fifth Ave. Mr. Casey 
was vor sixteen years with Harold F. 
Ritchie & Co., Inc., for the past five years 
as director of sales, in which capacity he 
handled the Kurlash account. Sales in the 
Eastern territory will continue to be 
handled by Ritchie & Janvier, Inc., (suc- 
cessors to Harold F. Ritchie & Co., Inc.) 
under the direction of Mr. Casey. 


Vick Advances Brown 


Warren H. Brown has been appointed 
assistant director of research and market 
analysis for new products development of 
the Vick Chemical Co., New York. Mr. 
Brown has been a member of the research 
staff for the past five years. Frank Plum- 
mer, formerly with L. M. Clark, Inc., New 
York, has been added to the research staff. 


Maison Coty At The Fair 

Maison Coty at the World’s Fair of 1940 
was opened on May 8 for a preview by the 
press. H. L. Brooks, president, and B. E. 
Levy, chairman of the board, addressed 
the gathering. 
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AN YOU LOOK BACK 25 years? Do you 
remember, long before the era of the 
“talkies,” when the moving picture sensation 
of the hour was “The Birth of a Nation’’? 
That was in 1915, the year of the Panama- 
Pacific International Exposition at San Fran- 
cisco; also the year when Dow started the 
manufacture of synthetic phenol. 


The original phenol plant Dow built to supply 
phenol for medicinal and industrial uses be- 
came obsolete as the demand increased 
through the expanding use of phenol in the 
manufacture of salicylates and indus- 
trial products. 


This led in 1922 to the development 













“™ 25 Years of 


WW PHENOL 


oS. ?. 


Production 


the erection of the largest plant in the world 
for the manufacture of synthetic phenol. 


The growth of Dow phenol production is due 
to the fact that leading makers of antiseptic, 
germicidal, and deodorizing preparations 
for the drug trade and disinfectants for sani- 
tary, medicinal, and surgical purposes re- 
gard Dow Phenol, U.S.P. 
as the preferred product. 


Dow Phenol, U.S.P., is 
water white; has a con- 
gealing point of 40° C. 
Shipped in 25-gal. drums 
——_ (galvanized); 29-gal. 
drums (tinned); and 55- 





by Dow of an entirely new process and 


PRODUCERS OF OVER 300 CHEMICAL PRODUCTS 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


Branch Sales Offices: New York City, St. Louis, Chicago, 
San Francisco, Los Angeles, Seattle. 


708 The Drug and Cosmetic Industry 







ANTISEPTIC 


gal. drums (galvanized). 














June 740: 46, 6 














Michigan Chemical Appoints Turner 

Joseph Turner & Co., Ridgefield, N. J., 
has been appointed selling agents for the 
products of the Michigan Chemical Corp., 
St. Louis, Mich., who have been operating 
four years last month. 

The plant of the Michigan Chemical 
Co., is located in the center of the well 
known brine beds of Michigan, charac- 
terized by their valuable supply of bro- 
mine, sodium chloride, and calcium and 
magnesium chloride. The company is pro- 
ducing high quality liquid bromine; so- 
dium, potassium, ammonium, barium, and 
strontium bromides; hydrobromic acid; 
liquid calcium-magnesium chloride; ethyl 
and ethylene; and common salt. 

In 1939, when production of hydro- 
bromic acid was started, the Company 
discarded the old process of converting 
bromine into ferric bromide and into the 
final products for the new method of direct 
conversion into hydrobromic acid. Another 
improvement was the development of 
pellet form of sodium and potassium 
bromides, which enabled a higher purity 
product and one that does not lump or 
cake. 


Sterling—Council V. P. 

The National Council of American Im- 
porters has elected M. M. Sterling, of 
E. Fougera & Co., New York, a vice- 
president. 


Houston and Probst Joins Helfrich 

E. Leslie Houston has been appointed 
managing director of Helfrich Laboratories 
of Canada, Ltd., Toronto. Mr. Houston 
was formerly with Colgate-Palmolive- 
Peet Co. and more recently with Stanley 
Beardmore Associates, Toronto. Karl 
Probst, a graduate of Newark College of 
Engineering where he majored in chemis- 
try, is now assistant chemist with Helfrich 
Laboratories, New York. 


Hygienic Tube Changes Name 

The Hygienic Tube and Container Co. 
will be known henceforth as the Celluplas- 
tic Corp. The new name was adopted be- 
cause it is more inclusive and will better 
describe the company which is planning 
the addition of many new products to its 
line. The name is the only thing to be 
changed, there is no change in policy, 
management or personnel. Herman Ler- 
mer is president of the company. 


Midwest Trading Now Hunziker 

The name of the Midwest Trading Co., 
Freeport, Ill., has been changed to Hunzi- 
ker, Inc. The officers of the company, 
which deals in vanilla beans and essential 
oils, are: A. Hunziker; vice-president, 
R. G. Luecke, and secretary-treasurer, 
E. Hunziker. 
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MICHIGAN CHEMICAL CORP. PLANT 


Mathee Joins Horlick 

William H. Mathee, formerly president 
of Scott & Bowne, Bloomfield, N. J., has 
been appointed general manager of Hor- 
lick’s Malted Milk Corp., Racine, Wisc. 

From 1926 to 1935 Mr. Mathee was 
products director of Johnson & Johnson, 
New Brunswick, N. J. In 1936 he became 
vice-president and general manager of 
Scott & Bowne and its foreign and domes- 
tic subsidiaries, manufacturers of Scott’s 
Emulsion and vitamin products. In 1938 
he was made president of Scott & Bowne 
and that same year he formed and became 
president of Scott & Bowne Vitamin Corp. 
Previous to joining Johnson & Johnson, 
Mr. Mathee served for four years as vice 
consul and commercial attache to Switzer- 
land, appointed by President Harding. 
In 1926 he was appointed to a similar post 
in Prague by President Coolidge but he did 
not accept the appointment. 





New Resinox Plant 

John C. Brooks, vice-president of Mon- 
santo Chemical Co. and general manager 
of the Monsanto Plastics Division, has an- 
nounced plans for the construction of a 
new plant at Springfield, Mass., for the 
manufacture of Resinox phenolic plastic 
molding materials. 

The present Resinox plant is at Edge- 
water, N. J., Resinox Corp. was purchased 
by Monsanto from Corn Products Refin- 
ing Co. and the Commercial Solvents 
Corp. in May 1939. The capacity of the 
present Resinox plant has been found to be 
far below the sales potential and the de- 
cision of the Corn Products Refining Co. 
to vacate the property which Resinox now 
shares with it made it desirable to erect a 
new plant. 

Monsanto’s other plastics manufactur- 
ing activities are centered in Springfield 
and the new research laboratory there has 
space for Resinox research activities. Mr- 
Brooks pointed out that the construction 
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of the new plant will mean “that Spring- 
field will produce more types of plastics 
than any other industrial community in 
the country. Monsanto plastics produced 
here will include cellulose nitrate, cellulose 
acetate, cast phenolic, Resinox phenolic 
molding materials, polystyrene and cellu- 
lose acetate molding materials, and poly- 
vinyl acetal plastics in resin and sheet 
form.” 

The new plant which is expected to be 
in operation early in 1941 will be of brick 
and steel construction with the interiors 
of the manufacturing section finished in 
glazed tile. 


Standard Brands Names LaWare 

John H. LaWare has been named special 
representative of Standard Brands Phar- 
maceutical Division of which Charles L. 
Bowman is manager. Mr. LaWare, who 
will be located in the Chicago district, is a 
graduate of Cornell University and for the 
past fourteen years has been interested in 
the manufacturing and sale of vitamin and 
specialty food products. 


Neoprene Stoppers 

R. W. Rhoades Metaline Co., Long 
Island City, has issued a new folder deal- 
ing with its laboratory stoppers made of 
Neoprene. The folder contains descrip- 
tions and specifications covering stoppers 
made of gray, red antimony and floating 
pure gum rubber; also Kjeldahl stoppers 
and Bailey and Walter crucible holders. 
Copies of the folder may be obtained on 
request. 





Aromatic Products Price List 

Aromatic Products, Inc., New York, has 
issued a new wholesale price list of its per- 
fume odors for cosmetics, toilet prepara- 
tions, perfume extracts, colognes—in fact 
for any product which involves the use of a 
perfume or reodorizer. Copies are avail- 
able upon request. 
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Your product may have many 
things incommon with the KOALA 


The little Australian Teddy Bear (Koala) would 
be a pet the world over except for one thing—it can 
only live in Australia. Its entire diet is made up 
of the leaves and twigs of the variety of Eucalyptus 
Trees found in Australia. You, too, may find 
that Australian Eucalyptus, and only Australian 
Eucalyptus, is highly essential for your product. 


Demand KOALA Brand 
GENUINE AUSTRALIAN OIL EUCALYPTUS U.S.P. 


Although other countries supply Oil Eucalyptus, none has the unique 
properties characteristic of the oil distilled in Australia and refined by 


Orbis in our Newark factory. 

Its extensive use in nationally advertised products proves its recognition 
by discriminating users who appreciate its quality. 

Koala Brand Oil Eucalyptus is available containing 70% to 75%, and 
80% to 85% Eucalyptol. Specify Koala Brand Oil Eucalyptus when in 
need of this important essential oil. 


() Samples gladly supplied on request 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 


CHICAGO 
831 N. Wabash Ave. 610 Brown Bldg. 


CINCINNATI MEMPHIS, TENN. 


BOSTON 
Fe ROELS GA 89 Broad Street 505 W. McMillan St. 1620 Carr Ave. 











Ul 


Water Soluble Gums Waxes 


Thymol 
Aromatics 
Rice Starch 







Cosmetic Raw Material Fruit Flavors 
Stearic Acid Oleo Resins Food Colors 
Essential Oils Perfume Bases Quince Seed 
Zine Oxide French Olive Oil Irish Moss 
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Kessler Chemical Reorganized 

The Kessler Chemical Corp., formerly 
a subsidiary of American Commercial 
Alcohol Corp., has been reorganized under 
the name of Kessler Chemical Co., Inc. 
Officers of the new company, which is in- 
corporated in Pennsylvania, are: presi- 
dent, Fred E. Loud; vice-president and 
technical director, L. W. Wasum; secre- 
tary, J. Rodman Tompkins; and treas- 
urer, David Levin. 

Kessler Chemical Co., Inc., will manu- 
facture the same line of products as its 
predecessor under the careful supervision 
of the same technical staff. 


Verona Appoints General Drug 

The Aromatic Division of General Drug 
Co., New York, is now the sole distributor 
of aromatic chemicals made by the Verona 
Chemical Co., Newark, N. J. Excellent 
manufacturing facilities insure a continued 
supply of aromatic chemicals and a con- 
structive program of expansion is being 
planned. 


D. & O. Group Insurance 

Francis T. Dodge, president of Dodge & 
Olcott Co., New York, has announced that 
the company has expanded its group in- 
surance program to provide general em- 
ployees in its Bayonne plant with sickness 
and accident benefits in addition to life 
insurance which has been in force for a 
number of years. 

The new coverage involves no increase 
in cost to employees who contribute the 
same fixed amounts as before, while the 
balance of the entire net cost of the group 
plan is borne by the employer. The plan 
is being underwritten by the Metropolitan 
Life Insurance Co. 


Abbott Fellowships 


Fellowships in several universities with 
important departments of organic chemis- 
try and biochemistry have been estab- 
lished for the academic year 1940-41 by 
Abbott Laboratories. The fellowships, 
which carry stipends of $650 a year, are 
open to graduate students in the last or 
next to last years of graduate work for the 
doctorate degree. The recipients, who are 
to be selected by the universities in which 
their work is being done, are not limited as 
to the subjects on which they will work. 

Believing that the future progress of 
chemical developments in this country will 
depend upon the availability of well- 
trained and qualified men, Abbott Labora- 
tories has established these fellowships to 
lend encouragement in these general 
fields. 

The grants in organic chemistry will be 
made at Cornell, Harvard, Illinois and 
Michigan. Grants for work in biochemis- 
try will be made at California, Columbia 
and Cornell. 
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Dr. Dougherty Joins Merck 

P. H. Dougherty has joined the new 
products division of Merck & Co. He will 
make his headquarters at the New York 
office of the company. After obtaining a 
B. S. degree and an M. S. degree in organic 
chemistry at the State University of Towa, 
he received his Ph.D. degree in organic 
chemistry at Yale. Dr. Dougherty, who is 
a member of the Patent Bar, was previous- 
ly associated with the patent division of 
du Pont. 


National Oil Changes 


Truman Fowler, former eastern repre- 
sentative in the sales force of the special 
markets division of National Oil Products 
Co., Harrison, N. J., has been appointed 
to cover the mid-west territory according 
to Perc S. Brown, vice-president in charge 
of the vitamin divisions of the company. 
He will make his headquarters in Chicago. 

Robert T. Whelan, formerly in technical 
and sales work for the past four years, will 
take over Mr. Fowler’s territory in the 
east. 

S. S. Carlat is manager of the entire 
special markets division. 





Penick Entertains 

S. B. Penick & Co. entertained at noon- 
day cocktail parties preceeding the Ac- 
quaintance Luncheons held during the two 
days of the general meeting of the Pro- 
prietary Association annual meeting held 
at the Biltmore Hotel, New York, May 21 
and 22. 


Nevins Sun Ray Deal Off 

Negotiations for the merger of Nevins 
Drug Co. and the Sun Ray Drug Co. of 
Philadelphia, which have been in progress 
for several weeks have been discontinued 
owing to the inability of reaching an agree- 
ment agreeable to both companies. 





Columbia Alkali Officials 

H. S. Wherrett, president of Pittsburgh 
Plate Glass Co., has been elected president 
of Columbia Alkali Corp., a subsidiary. 
He succeeds Hugh A. Galt who has retired. 
Other officers of the company are: execu- 
tive vice-president, Eli Winkler; vice- 
president, E. T. Asplundh; treasurer, F. W. 
Currier; and secretary, Howard B. Brown. 
With the exception of Mr. Winkler, all are 
officials of Pittsburgh Plate Glass Co. The 
directors of Columbia Alkali are: H. S. 
Wherrett, Clarence M. Brown, Harold F. 
Pitcairn, W. I. Galliher, Eli Winkler, 
Robert L. Clause and E. T. Asplundh. 





Larger Quarters 

The Novopin Pharmaceutical Co., 110 
West 42nd Street, New York, has moved 
into larger quarters at the same address 
and has opened a new showroom to display 
its Novopin and St. Moritz pine products. 
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Heyden Advances Rathje and 
Remensnyder 

At a meeting of the directors of Heyden 
Chemical Corp., held May 16, Eric Rathje 
and John Paul Remensnyder were elected 
assistant vice-presidents of the company. 


Clissold Joins Miles Subsidiary 

J. W. Clissold, formerly sales manager of 
Scott & Bowne Vitamin Corp., has been 
appointed sales promotion manager of 
Effervescent Products Co., a subsidiary 
of Miles Laboratories, Elkhart, Ind. 





Robson Named Ritchie V. P. 

E. L. Robson has been made vice-presi- 
dent of Harold F. Ritchie & Co., Ltd., 
Toronto. He was formerly a director of 
the company. 


Hunter Joins Pepsodent 

Victor A. Hunter has been appointed 
assistant advertising manager of the Pep- 
sodent Co., Chicago. He was formerly 
connected with the advertising depart- 
ment of Quaker Oats Co. 


Edwards Joins Calco 

Nicholas J. Edwards has joined the 
Calco Chemical Division of the American 
Cyanamid Co., Bound Brook, N. J., as 
traffic manager. He was formerly asso- 
ciated with the Barrett Co., New York. 





Rigaud in World's Fair 

Etablissements Rigaud Inc. is _par- 
ticipating in the New York World’s Fair 
again. Its exhibit this year is in the ro- 
tunda of the building known as “The 
World of Fashion.” 





Wilckens Forms Own Company 

F. C. Wilckens, for many years in pri- 
vate brand cosmetic business in the United 
States and for the past several years in 
charge of sales and manufacturing for an 
American company in Toronto, has estab- 
lished his own business for the manufac- 
ture of private brand cosmetics. The new 
company, Wilckens Laboratories, is lo- 
cated at 624 King St., West, Toronto. 





M. M. & R. Catalog 

A new catalogue for May and June 1940 
has been issued by Magnus, Mabee & 
Reynard, New York. It quotes prices on 
the essential oils, balsams, aromatic chem- 
icals, oleoresins, certified colors, flavoring 
materials and basic perfuming products 
offered by the company. Copies may be 
obtained from Magnus, Mabee & Reynard. 





Logan-Colgate Treasurer 

H. E. Logan has been elected treasurer 
of Colgate-Palmolive-Peet Co., Jersey 
City. He succeeds G. F. Adamson who has 
retired. 
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Oxzyn in New Quarters 

The Oxzyn Sales Co., is now located in 
its new plant at 1 Pleasant Ave., Clifton, 
N. J., where the telephone number is 
Passaic 2-6900. The New York sales 
office is located at 41 East 42 St., and the 
telephone number is Murray Hill 6-3570. 
The New York office is maintained for the 
convenience of customers in the metro- 
politan section. Orders and contracts, 
however, should all be sent to 1 Pleasant 
Ave., Clifton, N. J. 

June 1, the company’s Canadian branch 
was moved to new quarters at 144 Front 
St., W., Toronto. 


Bristol-Myers Officials 


Philip C. Sayres has been elected secre- 
tary-treasurer of Bristol-Myers Co.; Wal- 
ter H. Kamp has been elected comptroller 
and L. J. Brosky, assistant secretary. 


Walgreen Labor Election 

The National Labor Relations Board is 
holding a run-off election among the 
employees of the warehouse division of 
Walgreen Co., Chicago, to determine 
whether they wish to be represented by 
Wholesale and Chain Drug Warehouse 
Employees Union Local 21704, affiliated 
with the American Federation of Labor, or 
by Chicago Drug Workers’ Association 
Inc. 

Two secret ballot elections were held 
October 20, 1939, to determine the bar- 
gaining agent. In the candy division the 
Chicago Drug Workers’ Assn., Inc. won 
by a vote or 75 to 8; in the warehouse 
division the vote was 134 for the Drug 
Workers and 137 for the A. F. L. union, 
with ten ballots for neither organization. 


Associations 


Flavor Meeting in Chicago 

The program for the annual convention 
of the Flavoring Extract Manufacturers’ 
Association of the United States, to be 
held at the Drake Hotel, Chicago, June 24, 
25, and 26 has been announced. Ole 
Salthe, consultant to the U. S. Department 
of Agriculture will speak on industrial rela- 
tions; Dr. J. W. Sale, senior chemist, Food 
Division, Food and Drug Administration 
will speak on labeling problems; James L. 
Donnelly, vice-president of the Illinois 
Manufacturers’ Association, will speak on 
the modern trend in legislation; George 
Johnson, general manager for the Ameri- 
can Institute of Laundry will discuss trade 
association objectives and accomplish- 
ments; and Howard Trumbull of the 
Homemakers’ Guild will speak on the 
bottle situation under the new law. 

Other speakers will be Arthur E. Paul, 
acting chief, Central District, U. S. De- 
partment of Agriculture; Mrs. Wilbur E. 
Fribley, Chicago; F. J. Cullen, M.D., exe- 
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tive vice-president of the Proprietary 
Association; and Mrs. Hugh J. Burras, 
Chicago. 

Walter H. Jelly, Walter H. Jelly & Co., 
Inc., is in charge of the committee on 
arrangements. 


A.P.M.A. “Information Please” 


A feature of the meeting of the American 
Pharmaceutical Manufacturers’ Associa- 
tion held in Colorado Springs, June 9 to 13 
was an “Information Please’ program. 
Vice-president B. F. Ascher acted as mas- 
ter of ceremonies and the experts who 
answered questions submitted by the asso- 
ciation members were: Charles Wesley 
Dunn, general counsel of the A. P. M. A.; 
Dr. E. L. Newcomb, executive vice-presi- 
dent-secretary of the National Wholesale 
Druggists’ Association; Dr. F. J. Cullen, 
executive vice-president of the Proprietary 
Association of America; and Harry C. 


Phibbs, Harry C. Phibbs Advertising Co. 


Chicago Golf Winners 

The golf auxiliary of the Chicago Drug 
& Chemical and the Chicago Perfumery, 
Soap and Extract associations held its first 
meet of the season May 2) at the Itasca 
Country Club. The winners were: Class 
A—lIst, M. B. Vance, 2nd, J. C. Towns, 
3rd, H.S. Lyon; Class B—Ist, Ray Morris, 
2nd A. J. Westerman, 3rd, A. C. Stepan 
and J. T. James (tie); Class C—Ist, A. J. 
Anderson, 2nd, A. H. Carnes, 3rd, B. J. 
Townsend; Class D—Ist, A. A. Edwards, 
2nd, A. O. Nelson, 3rd, C. L. Drum. Guest 
prizes were won by Hans Leopold, Eugene 
Joffe, Ray Klein, and D. K. Snow. 

The second tournament of the season 
will be held June 18 at the Glen Oak 
Country Club. 


Chi. D. & C. Committees 


The following Chicago Drug and Chem- 
ical Association committees have been ap- 
pointed for the 1940-41 season: Member- 
ship—D. F. Ruedig, chairman, H. G. Bill- 
mire, William J. Brooks, E. R. Harrington, 
E. Paul Gibney; Finance—H. F. Woulfe, 
chairman, A. J. Rocca, M. F. Charley; 
Banquet and Entertainment—J. A. A. 
Scott, chairman, H. E. Dunning, vice- 
chairman, G. F. Pauley, program chair- 
man, C. A. Abrahamson, C. M. Black, C. 
Christensen, E. L. Drach, T. J. Glenn, F. 
Dean Hildebrandt, Dudley F. Lum, J. P. 
Sullivan, J. J. Walsh, H. F. Woulfe; 
Golf—Robert O. Hereford, chairman, 
Clyde Marshall, Charles Curtis, R. W. 
Simmons, David Olin, Joseph Gauer; Wel- 
fare—George A. Wrisley, chairman, Ked- 
zie Teller, vice-chairman, H. G. Larson, 
Walter Jelly, E. M. Tysdal, R. G. Brown, 
J. M. Connors, T. C. Jesdale; Publicity— 
W. F. Bahe, chairman, Joseph P. Sullivan, 
vice-chairman, J. D. Small, secretary, 


J. W. Dargavel, John J. Walsh, C. R. 
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O’Malley, F. B. Kirby, R. L. Holland, 
M. R. Hott. 

The officers for the season are: president 
Charles L. Drum; vice-president, John 
A. A. Scott; secretary, Walter R. May; and 
treasurer, J. M. Gillet. 


Sulphonated Oil Outing 

The Sulphonated Oil Manufacturers’ 
Association will hold its spring outing 
June 27 and 28 at the Seaview Golf Club, 
Absecon, N. J. Members will arrive on 
Thursday for a round of golf and a get- 
together dinner. On Friday the official 
golf tournament will be held and prizes 
will be awarded. H. B. Sweatt, secretary 
of the association, is in charge of all ar- 
rangements for the outing. 


Canadian Convention 

The annual convention of the Toilet 
Goods Manufacturers’ Association of 
Canada, was held at the Seignory Club, 
Montebello, Quebec, June 3 and 4. 


Packaging Exposition to Chicago 

The eleventh Packaging Exposition and 
Conference will be held in Chicago in the 
spring of 1941. It has been tentatively 
scheduled for March 25 to 28. 


Foragers’ Outing 

The Foragers’ forty-third annual outing 
will be held at Green Gables, N. J., on 
June 29. The Sandy Hook steamer will 
leave West 42nd Street Pier at 9 a. m., 
daylight saving time. H. T. Georgi, presi- 
dent of the organization, and his commit- 
tee, are planning to make this the biggest 
and best outing in all of the forty-three 
years of the Foragers. 


BIMS of Boston Golf 

BIMS of Boston will hold its first golf 
tournament of the current season on June 
27 at the Commonwealth Country Club. 


Chemists Club Golf 

The Chemists’ Club held its first golf 
tournament of the season at the Winged 
Foot Golf Club, Mamaroneck, N. Y., on 
June 4. D. W. Thompson, assistant sales 
manager of Mathieson Alkali Works, New 
York, was in charge of arrangements. 


MCA and SOCMA Meetings 


The Synthetic Organic Chemical Manu- 
facturers’ Association held its eighteenth 
annual spring outing at Skytop, Pa., 
June 7. Thursday evening June 6 the 
association held its twelfth union dinner 
with the Manufacturing Chemists’ Asso- 
ciation. The speaker at the dinner was 
Harold G. Moulton, president of the 
Brookings Institute. His subject was: 
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DEREX BOOSTS INSECTICIDAL POWER 


The dairy industry can benefit by the high repellency of cattle sprays formulated with DEREX. Spray 


manufacturers will find that its use permits low formulation costs. 


ALCOHOL, BUTYL ACETATE 
USED IN NEW NAIL ENAMEL 


High flexibility and adhesion, less tenden- 
cy to crack and peel are advantages claimed 
for a recently patented fingernail enamel com- 
position. Propyl methacrylate resins confer 
these advantages, says the patent. Typical for- 
mulation also includes cellulose nitrate, de- 
natured alcohol 2B, butyl acetate, diamy! 
phthalate. (Denatured alcohol 2B. butyl ace- 
tate, diamyl phthalate are produced by U.S.I.) 


LJ 5 gNoOUSTRIAL CHEMICALS, 





TECHNICAL DEVELOPMENTS 
For further information write U.S.1. 


New antiseptic and mouth wash contains 
iodine, yet has no iodine taste, says the 
manufacturer. (No. 340a) 


A color rinse is said to contain an ingredi- 

ent that penetrates oil film on the hair, 

producing high sheen and brilliant color. 
(No. 341a) 


A new adhesive is described as strong and 
waterproof. Maker says it is suitable for 
glass, metal, and plastic surfaces. 

(No. 342a) 
A neutralizer is said to be suitable for 
neutralizing the odor of kerosene in 
household fly sprays without imparting 
additional odor. (No. 343a) 
A cellophane cement is described as trans- 
parent, tasteless, odorless, moisture-proof, 
resistant to acids and alkalis, readily ap- 
plied, adaptable to food packaging. 

(No. 344a) 
A floor wax is said to result in a high 
gloss, without causing the surface to be- 
come slippery. (No. 345a) 
S. D. Alcohol No. 42 is now available in a 
revised formula authorized by the Treas- 
ury Department. (No. 346a) 


Water-dispersible lecithin can be prepared 
by dissolving the lecithin in ethyl lactate, 
it is claimed in a recent patent. It is said 
that the lecithin in this form is suitable 
for use in food products. (No. 347a) 


A shampoo material is said to be suitable 
for making soapless shampoos. It is re- 
ported to contain compounds of protein 
degradation products with fatty acids. 
(No. 348a) 





U.S.1. Concentrate Displays 
High Efficacy in Cattle Sprays 





High kill power and repellency, combined 
with low costs, result from using U.S.I.’s con- 
centrate, DEREX, in insecticide formulations. 
DEREX is a solution of derris root extractives 
in Dihydropyrone, a solvent developed by 
U.S.I. Special advantage of Dihydropyrone is 
the fact that it possesses insecticidal proper- 
ties of its own, which increase the efficacy 


of the dissolved ingredients. DEREX’s un- 
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Curve shows high kill power of Pyrethrum-DEREX 
mixtures, as determined by the Peet-Grady 
method. 

usually high repellency has made it a favorite 
with cattle spray manufacturers. Write U.S.1. 
for further information on DEREX. 











STERNO GALLEY STOVES COOK 
MAN-SIZED MEALS ON BOATS 





Galley stoves that burn Sterno Canned Heat 
help the motor-boat, trailer or camp owner to 
cook tasty meals quickly and safely. Denatured 
alcohol, solidified by a congealing agent, is the 
basis of this convenient, non-spillable fuel. 


60 EAST 42npd ST., NEW YORK USI) BRANCHES IN ALL PRINCIPAL CITIES 


INDUSTRIAL ALCOHOL IN ALL GRADES 


AND ALL FORMULAS 
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(Above) These giant tanks in U.S.I.’s 
plant stand on scales that allow the 
weight of contents to be determined 
quickly end accurately at all times. 


(Right) Drums of U.S.1. Alcohol are filled 
by automatic devices — then weight of 


contents is checked. 
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. sensitive weighing scales and accurate 
filling devices that assure full weight in 
every container of U.S.I. Alcohol are typical 
of the exacting checks applied at each stage 
in the production process—to assure you the 
qualities you want in the formulation of your 


lotions, perfumes, cosmetics. 
From the selection of raw materials to the 


testing of the finished product, U.S.I. guards 
the purity and uniformity of its alcohol by 
rigid tests developed during its long experi- 
ence as a producer of Pure and Specially De- 
natured Alcohol. 

Let that experience work for you. Specify 
U.S.I. Alcohol for the formulation of prod- 
ucts that will build sales for you by assuring 


satisfaction to your customers. 


U. S. INDUSTRIAL CHEMICALS, INC. 
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“Have We Reached Economic Maturity 
with the Disappearance of Frontiers?”’ 

Friday, June 8 the annual golf tourna- 
ment was held. 


Quinine Booklet 

Cinchona Products Institute, Inc., New 
York, has issued a booklet on the use of 
quinine. It contains two papers, one on 
the use of quinine in surgery by Dr. A. 
Welcker, surgeon in chief of the University 
Hospital and the Juliana Hospital, Am- 
sterdam, the other on the use of quinine in 
obstetrics by Dr. H. P. A. Smit, gynae- 
cologist, The Hague. The booklet was 
printed in Holland and each paper is il- 
lustrated by a reproduction of a picture by 
Abraham Bosse. Copies can be obtained 
from the Cinchona Products Institute, 
New York. 


Drug Act Chart 


A large chart which analyzes the Fed- 
eral Food, Drug and Cosmetic Act has 
been prepared by the United States De- 
partment of Agriculture. The chart which 
was prepared as part of a WPA Consumer 
Standard Project, under the direction of 
Consumers’ Counsel division of the depart- 
ment, breaks the act down into definitions. 
It tells what constitutes adulteration, 
misbranding, what is prohibited, estab- 
lished standards, administrative regula- 
tions, general authority and procedure, 
observations on new drugs, tolerances, 
exemptions, phases of enforcement, judi- 
cial review of certain regulations, miscel- 
laneous comment and relation to other 
laws. 


Financial 


Dodge Cork Earnings 

Dodge Cork Co., Inc., reports for the 
March quarter net earnings of $10,659 
against $7,059 earned in the first quarter 
last year. This represents a gain of 50 per 
cent. 


Monsanto Earns More 

Monsanto Chemical Co. has reported 
for the quarter ended March 31, 1940, a 
net income of its American companies of 
$1,642,037, equal to $1.23 a share on the 
1,241,694 shares outstanding. This com- 
pares with net earnings of the American 
companies for the same quarter last year 
of $1,142,264, or 82 cents a share. 


Squibb Earnings Up 25% 

E. R. Squibb & Sons reports for 1939 a 
consolidated net income of $2,060,978, 
compared with $1,552,423 for 1938. 


United Drug Earnings Multiply 
United Drug Inc. and subsidiaries re- 

port for the March quarter a net profit of 

$220,856, equal to 16 cents each on 1,400,- 
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560 capital shares and comparing with 
$57,379, or 4 cents a share, earned in the 
same quarter last year. 


Vadsco Earns Less 

Vadsco Sales Corp. and subsidiaries, ex- 
cluding Malor Realty Corp., report for the 
March quarter a net profit of $28,519, as 
compared with $33,883 in the same quar- 
ter last year. The Malor Realty Corp. 
showed a loss of $21,301 for the first 
quarter this year. 


West Va. Pulp Doubles Net 


West Virginia Pulp & Paper Co. reports 
for the six months ended April 30 a net 
profit of $1,366,844, compared with $563,- 
011 for the six months ended April 30, 
1939. 


Zonite Earns $70,536 


Zonite Products Corp. and subsidiaries 
report for the first quarter of 1940 a net 
profit of $70,536.03 as compared with the 
profit of $12,337.15 for the same period in 
1939. This is the best first quarter profit 
the company has shown in ten years. 


Obituaries 


Edward T. Bischoff 

Edward T. Bischoff, president of Ernst 
T. Bischoff Co., Ivoryton, Conn., died 
May 25 at New Haven Hospital, after 
a short illness. He was thirty years old. 

Mr. Bischoff, a graduate of the Phila- 
delphia Textile High School, was taken ill 
on his arrival at his home in Essex, Conn., 
from Florida aboard his yacht, the 
Saunterer. He is survived by his wife, 
Elsie Guthrie Bischoff, two children and 
two sisters, Ilse Bischoff of New York, and 
Mrs. H. Graves Terwilliger of Peapack, 
N. J. 

Mr. Bischoff was also vice-president of 
Edward Ermold Co., New York, makers of 
automatic labeling machinery, and owner 
of the Essex Marine Basin of Essex, Conn. 


Arthur P. Bopf 

Arthur P. Bopf, founder and president 
of Bopf-Whittam Corp., Linden, N. J., 
died at his home in Elizabeth, N. J., May 
12, following a week’s illness. He was 
sixty-four years old. 

Mr. Bopf was born in Elizabeth and 
spent his entire life there. After gradua- 
tion from a college of chemistry in Newark, 
ue worked for one of the Standard Oil sub- 
sidiaries for nineteen years specializing in 
wool greases. In 1904 he became secretary 
and plant manager of Alden S. Swan Co., 
a company specializing in wool greases and 
vegetable oils. 

In 1914 when supplies of lanolin from 
foreign countries were cut off, Mr. Bopf 
opened a small plant in Elizabeth where 
he produced lanolin according to a process 
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of his own. The company moved to a 
larger plant in Westfield, N. J. in 1925 and 
in 1937, he built the large modern lanolin 
manufacturing plant in Linden, N. J., 
where the company is now located. 


William L. Brower 

William L. Brower, senior vice-president 
of Schieffelin & Co., New York, until his 
retirement in 1929 died May 9 after a 
short illness. He was born in New York 
and at the age of sixteen entered the em- 
ploy of Schieffelin Bros. & Co. In 1880 
Mr. Brower was made a partner in the 
company, then known as W. H. Schieffelin 
& Co. He was one of the incorporators of 
the firm of Schieffelin & Co. in 1903 and 
served as vice-president from that time 
until his retirement in 1929. 


Lloyd S. Cummins 


Lloyd S. Cummins, for the past seven 
years, a representative of George Lueders 
& Co. in the south and middlewestern 
states, died suddenly at his home in 
Chattanooga, April 25. 


Harry Hoyt Good 

Harry Hoyt Good, former president of 
the Carter Medicine Co., and head of 
Brent, Good & Co., and the Dr. Tutt 
Manufacturing Co., died May 27 at Pass- 
A-Grille Beach, Fla. He was sixty-seven 
years old. 

Mr. Good was born in Jersey City and 
became the president of Carter Medicine 
Co. in 1915, the year that his father, the 
founder of the company, died. 


Frank D. Jackson 

Frank D. Jackson, representative in the 
south for F. N. Burt Co., died late in April 
as the result of an automobile accident in 
which he was involved while driving from 
Joplin, Mo., to his home in Memphis. 


Gustave Katz 

Gustave Katz, president of Katz & 
Besthoff, Ltd., operator of a chain of drug 
stores in New Orleans, died at his home 
there May 8. He was sixty-nine years old, 
After his graduation from the New York 
University School of Pharmacy, he re- 
turned to New Orleans where he worked in 
several stores before going into business 
for himself. He formed a partnership with 
S. J. Besthoff Sr., in 1905. 


Paul Pearson 

Paul Pearson, president of the Washing- 
ton Wholesale Drug Exchange, died May 1 
at his home in Washington. He was sixty- 
seven years of age. Mr. Pearson, who 
owned and operated three drug stores in 
Washington, was active in the National 
Association of Retail Druggists and the 
Federal Wholesale Druggists’ Association. 
He represented the Federal Wholesale 
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PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material sales of it have constantly 
increased because the’ use of it actually represents a development in fine face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 


offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 
real merit. 
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Druggists’ Association on the National 
Drug Trade Conference. Mr. Pearson had 
charge of the retail drug code headquarters 
in Washington under the NRA and was 
secretary of the code authority. 





Willard W. Poole 

Willard W. Poole, representative for 
Mallinckrodt Chemical Works in Mich- 
igan, died in a hospital in Flint, May 9. 





William L. Rollins 


William L. Rollins, for fifty years an 


May 6 at his home in Woodhaven, N. Y. 
He was sixty-five years old. 

Mr. Rollins was head of the vanilla bean 
department of Dodge & Olcott and was 
very well known in the trade, having been 
for many years a leader of the vanilla 
bean industry. 





George K. Shearer 

George K. Shearer, treasurer of the Peo- 
ples Drug Stores, Washington, D. C., was 
killed May 12 in an automobile accident. 
He was fifty-two years old. 

Upon his graduation from the Phila- 


delphia College of Pharmacy, Mr. Shearer 
entered the employ of N. H. Shearer & Co., 
a Pennsylvania drug chain founded by his 
father. In 1926 when Peoples Drug Stores 
purchased the Shearer firm, he became 
director of all store operations. He had _ 
intended to retire from active business 
June 1. 





Harold Alban Wilkins 

Harold Alban Wilkins, president of 
Lever Brothers, Ltd., Toronto, died at 
Hollywood, Calif., the middle of May. He 
was thirty-seven years old. 





employee of Dodge & Olcott Co., died 





Manufacture of Lotions 
(Continued from page 685) 


particle breakdown. Paddle type agitation must 
be slow if a soap emulsifier is used. In non-soap 
emulsification violent action is not detrimental. 
The temperature at which the phases are incor- 
porated should be as low as practical without 
throwing the waxy materials out of solution. 
Temperatures of 50-55° C. are advisable. Mineral 
Oil and Alcohol are excellent defoamers. Many of 
the larger firms do not fill by vacuum but prefer 
the slower gravity method to mitigate this condi- 
tion. One firm that the writer is familiar with, 
after trying to fill lotions by vacuum for a number 
of years unsuccessfully, finally gave up. 

A great deal has been written about the pH of the 
skin and its relation to skin health. This has given rise 
to many exponents of the acid cosmetics theory, to 
simulate the hydrogen-ion concentration of the skin. 
But it would seem extraneous, when the possible num- 
ber of variables are given consideration. While an 
average pH of 6.2 would be considered normal for the 
horny cells, the stratum lucidum and basal cells which 
have a pH of 6.8 to 7.5 would seem to be of more direct 
importance. After all, the horny cells are considered as 
lifeless while the lower cells although dying, are pro- 
gressively livelier and in the Germinative layer they are 
actively multiplying. The pH of the skin is connected 
with the nature of saline exudate of the sweat glands as 
well as the normal sebum coating. The physical ap- 


pearance of the skin is dependent upon protein hydra- 
tion. There is a gradual diminution of water content 
as we proceed from the Germinative layer, to the gran- 
ular layer and this phenomena occurs as the cells die 
and become more acid. Stearate base creams and lotions 
which yield a pH of 7.75 to 8.5 are not alkaline enough 
to enter into chemical reactions which would disturb 
this balance. The unsaponified stearic acid would in- 
hibit this tendency if it were present. Furthermore, a 
pH of 6.2 for all practical purposes can be considered 
neutral enough and not as “acid.” After all the pH of 
water with normal carbon dioxide content is 5.9. The 
case for acid cosmetics still needs to be proven. A hand 
lotion with a pH of 8. is as effective as any other, and 
the nationally advertised products are in that range. 

It is the writer’s opinion that published formulas can 
serve no useful purpose in hand lotion work other than 
affording a nebulous idea. When the variables of 
equipment, technique, and experience are given con- 
sideration it is with tongue in cheek that the following 
basic formula incorporating a few of the principles out- 
lined above is presented— 


Quinge! Seeds... oS oe a ee 44-4%% 
WRN et ee cK URS Bee eee 25-35 
OM INN Soo 58.3 5S rants eth care ceo Bian ee 14-2% 
PRUE OM 32 anc ec aveomeeuay gue 3-5 
IN ae Sa a ee, 9 seins ede ehigia sso eral ogeee ek ea 1-2 

"EMRE MMIMNMTING:. 55 5. os oe Sa laa at Oe ee 4-14 
PRGNOEVOEIVO SS (os ooo cack unk donee ate eaten 1/10-1/5 
PRS so ck es ES es aicae been enon en YY 

Coty Alsohol so. 55 oid cccea ea ea we 1/10-3/10 
WHERE aciviat ices srecec bts Swloc ae baci tacr mn ean 60-70 
SROOGNNNG oS a se bie eee he oe. Ok Bee 1-2 





| SET-UP PAPER BOXES, FIBRE CANS 
+ TRANSPARENT PACKAGES 


Write for samples and complete information 


I P 
é Z. 
eo z 
AND COMPANY 


. 8847 BALTIMORE AVENUE, CHICAGO 


SALES OFFICES IN PRINCIPAL CITIES © 
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SHEET METAL GOODS 
SPRINKLER TOPS 
DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 


CORK TOPS 
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... with Beehive Brand Beeswax 


Sell the most beautiful women and you Il sell all 
women. For all women copy the most beautiful of 
their sex. They all want radiant, lovely skin — the 
kind of skin developed by superior facial creams with 
the finest base. And there’s no finer base than Bee- 
hive Brand Beeswax. 


Nature-Bleached by Sun and Air 


This Beeswax is 100% pure, uniform in texture and 
perfectly white. You can tell by its “feel’’ how smooth 
and fine it is. Our buyers select it from the best grade 
of crude beeswax. Our laboratories test it for purity, 
quality and uniformity. It is then nature-bleached by 


sun and air. 


It will pay you to standardize on Beehive Brand. The 
quality and uniformity never change. It is free from 
adulterants and imperfections of any kind. Let us give 
you the full detailed story about 
this superior, nature-bleached 







beeswax. 


WRITE DEPT. A-5 TODAY FOR COM- 
PLETE INFORMATION 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 





A Textbook Of Physiology, by William D. Zoethout, 
Ph.D., and W. W. Tuttle, Ph.D., Seventh Edition, 
743 pp., 302 Illustrations, The C. V. Mosby Co., St. 
Louis, Cloth, $4.50. 

The continuous progress in the field of physiology has 
made a new edition of this work necessary. As in the 
preceding editions the authors have endeavored to pre- 
sent the new facts without materially increasing the size 
of the book. New information also requires a change in 
points of view with reference to certain aspects of the 
subject. And to increase the clearness of presentation a 
few minor rearrangements have been made. Some new 
illustrations have been added. This new 7th edition 
also brings with it a closer approach to perfection 
through the addition of Dr. W. W. Tuttle, Professor of 
Physiology, School of Medicine, University of Iowa, as 
its co-author. Contents: Protoplasm: General Func- 
tions of The Body; Ferments or Enzymes; The Tissues; 
The Translocation of Materials; The Interrelationship 
of the Organs; Muscle Physiology; Nerve Physiology; 
Blood; The Mechanical Factors of Blood Circulation; 
The Heart; Vasomotor Control; Capillaries and Lymph 
Formation; Gas Exchange: Respiration; Foods; Diges- 
tion; Absorption; Movements of the Alimentary Canal; 
Protein Metabolism; Carbohydrate and Fat Metab- 
olism; Water and Mineral Metabolism; Energy Metab- 
olism; Material Requirements of the Body; Hormones 
Or Internal Secretions; Body Temperature and Its 
Regulation; Renal Secretion; The Skin; The Receptors, 
or Sense Organs; Reflex Actions: The Spinal Cord; The 
Brain and the Autonomic Nervous System; Reproduc- 
tion; Glossary. 

One Thousand Ways To Make $1,000, Edited by 
F. C. Minaker, 476 pp., The Dartnell Corp., New 
York, Cloth, $2.50. 

This book contains practical suggestions, based on 
actual experience, for starting a business of your own 
and making money in your spare time. It tells how 
hundreds of men and women have made money on the 
side or started a business of their own. It gives you the 
information to start a similar business of your own. 
Contents include: How To Start Your Own Business; 
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Selling As A Business; Making Things To Sell; Raising 
Things To Sell; Things To Invent And Patent; Starting 
A Roadside Business; Storekeeping As A Business; 
Promoting A Small Business; Selling Things By Mail; 
Selling Your Services; Paying For A College Education; 
Raising Money For Charity; Beyond The First 
Thousand. 


Embalming Fluids, by Simon Mendelsohn, F.A.I.C., 
166 pp., Chemical Publishing Co., Inc., New York, 
Cloth, $4.00. 

In this volume the author has brought together from 
many sources the history of embalming, its chemistry, 
the formulation of embalming fluids, etc., analytical 
methods, patent digest, and jurisdictional regulation. 
The chemistry, properties, technology of manufacture 
and methods of analysis of formaldehyde solutions have 
been treated in some detail. A resume of descriptive 
details and specific properties of important materials 
generally utilized in the formulation of the usual pre- 
servative compositions, has been included in alpha- 
betical arrangement to facilitate reference. 


Physical Organic Chemistry, by Louis P. Ham- 
mett, Ph.D., First Ed., 404 pp., McGraw-Hill Book 
Co., New York, Cloth, $4.00. 

Dealing with the borderline field between physical 
chemistry and organic chemistry, this important book 
presents the results of the application of physical chem- 
ical methods to the problem of equilibrium, the rate, 
and the reactions of organic chemistry; that is, to the 
prediction of the direction and the yield of the organic 
chemist’s procedures. Some topics of special impor- 
tance are: a simplified presentation of valence theory in 
the light of the results of quantum mechanics; the pro- 
ton transfer theory of acids and bases and the Bronsted 
theory of catalysis; the statistical mechanics of equilib- 
rium and reaction rate in organic chemistry. 


Sales Management, by Herman C. Nolan, Ph.D., 
and Harold H. Maynard, Ph.D., 505 pp., The 
Ronald Press Co., New York, Cloth, $4.00. 

The past fifteen years have unquestionably witnessed 

a far-reaching change in the attitude and method of 

sales managers. Successful results have accelerated the 
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LUSTEROID 





Ideal for Sampling: 


LUSTEROID rigid-cellulose tubes and vials have 
proven ideal sample packages for drugs, cosmetics, 
small objects and petroleum products. The wide 
range of diameters and lengths (every LUSTEROID 
package is custom-made) and the innumerable 
color possibilities make LUSTEROID an excellent 
sale package as well. 


LUSTEROID comes either transparent, trans- 
lucent or opaque in any color you wish. Multi- 
color labelling is an integral part of the manu- 
facture of these sales-building vials. LUSTER- 
OID’S light weight, strength and unbreakable 
quality provide real economies in packaging and 
shipping. 

A note or phone call will bring an answer to your 
packaging problem. 


LUSTEROID CONTAINER CO., INc. 


Formerly Lusteroid Division of Sillecocks-Miller Company 


SOUTH ORANGE NEW JERSEY 
Ee eee 
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The EXCELLENT QUALITY of 


REFLECTS ITSELF 


in the Product in which it is used 


ISCO TRINITY TALC is an all-American 
product that compares favorably with the 
best from foreign sources. 


In it you have a three-fold guarantee of 


@ ASSURED SUPPLY ¢ FAVORABLE PRICE 
@® QUICK DELIVERY IN ANY QUANTITY 
* 


We ask your attention also to 


ISCO Silver Tales 


Long favored by manufacturers of 
Face and Talcum Powders 


* 

Other good ISCO Pharmaceutical Specialties: 
ISCO ABSORPTION BASE STEARATES 
ZINC OXIDE U.S.P. 

BORAX AND BORIC ACID U.S.P. 
BEESWAX U.S.P. Sunbleached and Refined 
CERESINE WAX . GUM TRAGACANTH 
GUM KARAYA SPERMACETI 
ISCO Gums and Waxes are refined by us in 
our Jersey City plant 
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tendency more and more to base selling decisions upon 
facts, evidence and fundamental principles. While he 
respects the value of experience, the sales manager to- 
day, like the engineer, the research scientist, the 
statistician, and the accountant, tries to determine 
from analysis of the actual conditions and controlled 
experiments just what course of action will produce the 
best results. In that sense, sales management is fast 
taking on a scientific character. This book is concerned 
with this more scientific kind of sales management. Its 
purpose is to stress definite techniques and basic prin- 
ciples. Another purpose is the presentation of sound 
basic ideas which must be used in the development of 
sound sales policies. Modern sales managers are keenly 
alive to their policy-making functions as well as their 
work of sales personnel management. With this situa- 
tion in mind the chapters on distribution cost account- 
ing, sales planning, and sales standards have been in- 
cluded since intelligent policy making draws upon all 
these sources of information. 


The Law of Drugs and Druggists, by William R. 
Arthur, Second Ed., 577 pp., Fabracoid, West Pub- 
lishing Co., St. Paul, $3.00. 

This is a treatise with text, cases, statutes, readings 
and digests for schools of pharmacy, retail, wholesale, 
and manufacturing druggists, by William R. Arthur, 
Professor of Law, University of Colorado. During the 
five years that have elapsed since the first edition was 
published, the new Federal Food, Drug, and Cosmetic 
Law has been passed, the Federal Narcotic Laws have 
been reclassified and placed in the Internal Revenue 
Code of 1939, and important cases have been decided. 
These changes have made necessary a complete Revi- 
sion of Part II which comprises Federal Statutes and 
Regulations. In addition to these changes it was 
deemed expedient to include the Marihuana Act in 
Appendix 2. There are statutes, ordinances, adminis- 
trative rules, and thousands of court decisions affecting 
the drug business. An effort has been made to include 
all the relevant federal statutes in this book. The State 
laws are too numerous to include in this one volume but 
many leading statutes are referred to and, where pos- 
sible, the trend of recent state law is indicated. The 
book is divided into Part I—State and Local Laws; 
Part II—Federal Statutes and Regulations. 





Wwe can contribute years of 


successful experience to 
your cosmetic manufacturing 


problem. Inquiries invited. 


» | 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 
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“RECAPTURED IN PLASTICS 


“Maidenhood” by George Grey 
Barnard, Brookgreen Gardens, S. C. 


SE plastic molding to dress your cosmetic products with new 

enchantment and sophistication. Smooth, velvety finishes 
and lovely, vibrant colors excite the imagi- 
nation and stimulate sales. Opaque, translu- 
cent or transparent. . . unaffected by acids, 
alcohol and most common solvents. 


BOXES—In all designs and colors to express 
the individuality of your products. 

LIPSTICKS—Holders to harmonize or con- 
trast with your latest shades. 

COMPACTS—Beautiful surfaces that catch 
the feminine eye and capture feminine 
hearts. 

CAPS— Distinctive closures of all shapes and 
colors for bottles and metal containers. 

DISPLAY STANDS—Cleverly designed to 
win instant attention for your products. 


Advanced equipment plus 21 years of mold- 
ing experience. Mack Molding Company. 
Plants in Wayne, N. J., Arlington, Vt., and 
Waterloo, Que. 
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Reduce Costs 


3 ways at once 


‘ 
CHINE es 
we SUNDING DO 


If you operate cartoning or wrapping machines, the chances are that 
your volume is sufficiently large for you to benefit by the three striking 
savings that machine bundling offers. 

From the day you install this practical machine: 

DOWN GO PACKING MATERIAL COSTS—using a strong 
heavy paper for bundling instead of costly made-to-order boxes, makes 
an immediate saving of 60%—particularly important in view of the 
large increase in pulp prices. 

DOWN GO SHIPPING COSTS—Paper weighs one-third as 
much as cardboard containers. The saving in shipping costs is 
actually a double one, as containers must be shipped from box factory 
to your plant, and thence to your distributors. 

DOWN GO LABOR COSTS—The bundling machine requires 
only one or two operators to do the work of many hand packers. It will 
handle the output of one or more cartoning machines. 

In addition to these three striking savings, machine bundling also 
saves the floor space formerly required for packing and storing bulky 
boxes. 

Leading manufacturers all over the country are switching to 
machine bundling. It’s the modern, efficient way. 

Send us a number of your packages and we will return them to you 
bundled on our machine, along with figures on machine bundling 
costs to compare with your present costs. 


















Write for complete information 


PACKAGE MACHINERY COMPANY .- - Springfield, Massachusetts 
NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 
Buenos Aires, Argentina: David H. Orton, Maipu 231 
Mexico, D. F: Agencia Comercial Anahuac, Apartado 2303 
Peterborough, England: Baker Perkins, Ltd. Melbourne, Australia: Baker Perkins, Pty., Ltd. 


Automatic feed conveyor trans- 
ports packages directly from 
cartoning machine to bundling 
machine, which wraps them in 
lots of from 2 to 24, depending 
on the size of the packages. 
Packages may be assembled in 
various ways to suit the shape 
of the bundle desired. Plain or 
printed wrappers may be used, 
and the machine also attaches 
end seals. 


PACKAGE MACHINERY COMPANY 


ON7-Taro Mm @]Ulolai:1am>)i|[(olalm old <ole[-tm ol-l anole hVANolacMacele)el-te Mol Mol¥] ami ulolaaliat=t3 
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LEVEL CONTROL 

Photoswitch, Inc., 21 Chestnut St., Cambridge, 
Mass., have developed a liquid level control which 
renders possible automatic level control of liquids of 
any electrical resistance without the use of float 
switches. It is activated by a pair of probes which are 
placed in the liquid at the level where control is de- 
sired. When the liquid reaches this level, sufficient 
current passes through the liquid to actuate the pilot 
relay. The electrical resistance between probes may 
be as high as 25 megohms. The maximum current pass- 
ing through the actuating circuit of the pilot relay is 3 
millionths of an ampere. The relay operates solenoid 
valves, pumps, etc., to maintain constant liquid level. 
Photoswitch can be used in tanks of corrosive fluid, in 
tanks of liquid having high electrical resistance, in 
sanitary tanks, etc. 


BAG CLOSING MACHINE 

The new semi-automatic bag closing and tieing ma- 
chine of Benj. C. Betner Co., Devon, Penn., is claimed 
to do its work speedily, efficiently, and economically as 
well. The machine is a closing unit and is placed along- 
side the scale or at the end of the conveyor belt leading 
past a series of scales. The filled bag is placed on the 
intake conveyor to the machine, where the contents 
are settled and the bag is then automatically pushed 
into the machine, where it is folded down with a flat 
top. At the last stage a tin tie is automatically made by 
the machine and sealed on the top of the bag. The 
closed bag is then automatically ejected from the .ma- 
chine onto a discharge conveyor, from which the bags 
are packed into the shipping containers or shipping 
bags. Should tin ties not be desired, a gluing mechanism 
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is supplied with the machine which will seal the top of 
the bag. 

The machine operates at a speed of 30 packages per 
minute and requires only one operator in addition to 
the weigher; the operator of the unit has ample time to 
pack the filled bags into the containers. The machine 
is capable of packing both 14 pound and 1 pound bags 
with a constant face and tuck dimension, and it can 
readily be adjusted to take care of varying pack 
heights. Any slight variation in package size is auto- 
matically compensated for by the machine so that the 
finished packages are tight and uniform. 


STERILIZING EQUIPMENT 

Westinghouse Electric & Mfg. Co., Pittsburgh, have 
a new arrangement whereby 40 of their tubular ultra- 
violet sterilamps may be used for killing air-borne 
bacteria in air conditioning ducts. A test installation 
was made using 30 inch units on 10 inch spacing in a 
chamber measuring 80’ x 30” x 75’. A humidifier 
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RET: 
WHICH ARE 
ps STOKES ORIGINAL DESI 









If obsolescent equipment is one of your problems .. . if 
production rates are low or costs too high. . . if operating 
and maintenance charges are out of line . . . study the 
new and improved machines described in the latest Stokes 
Pharmaceutical Equipment catalog, just off the press. 
This is modern equipment, efficient, productive, profitable. 


We suggest you investigate its possibilities. 


Write for Your Copy 
se NE del F. J. STOKES MACHINE COMPANY 
Auxiliary Equipment. Mixers. Granu- 5932 Tabor Road Olney P. O. Philadelphia, Pa. 


lators. Drying Closets. Laborat 


. ‘01 
Equipment. Water Stills. Tube Filling, Representatives in New York, Chicago, Cincinnati, St. Louis, 


Cleveland, Detroit, Boston 


Closing and Sealing Machines. Other 
equipment. Pacific Coast Representative: L. H. Butcher Company, Inc. 


Est. 1895 
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sprayed bacteria into the air near the air-intake duct, 
using only recirculated air. In a relative humidity 
between 35 and 95 per cent., or in excess of the normal 
range of temperature employed in air conditioning 
systems, the performance remained unchanged during 
the tests. It is claimed that 991% per cent. of all bac- 
teria in 5,800 cfm. of air passing through the duct are 
killed by this process. It would appear that the use of 
this equipment would be desirable in rooms where 
ampoules are filled or serums are processed. 


FILLING MACHINE 

Filling machines made with any number of heads 
from 1 to 4 are designed by Vol-U-Meter Co., Buffalo, 
to fill hot and cold semi-plastic products, such as heavy 
oils, greases, pastes, etc., into open top containers of 





all capacities. Empty containers are placed under fill- 
ing valves on individual scale platforms which are 
equipped with adjustable beams and with counter- 
poises. Each valve is opened manually and is cocked 
in open position against spring pressure to deliver the 
material in ribbon form to the container until sufficient 
weight has accumulated to move the platform and 
operate solenoid switch units. These units connect with 
other solenoids mounted on the valves to release the 
valve levers and permit them to close. The closing 
action operates a rotating sleeve on the spout to cut the 
ribbon of material in order to stop dripping and to cut 
any suspended threads. 

The material is fed from a hopper at the top of the 
machine by means of screws in the delivery lines leading 
to the valve. These screws are driven by a motor. The 
hopper feed and valve assemblies are mounted on one 
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or two threaded columns so that the valves can be set 
at different heights above the scale platforms to ac- 
commodate various container sizes. The platforms may 
be supplied flat or with rollers and there is space be- 
tween the platforms and the supporting columns for a 
conveyor to deliver and remove containers. The ma- 
chine has casters for portable application. 


LIFT TRUCK 

A new power travel, hand lift truck in capacities of 
3000 and 5000 pounds is made by Lift Trucks, Inc., 
2423 Spring Grove, Cincinnati. The power unit is a 
12 volt motor and storage battery having an 8 hour 
capacity for continuous operation. The truck moves 
forward or backward over a floor at 260 fpm. Lifting 
may be done by a handle from the front of the truck 
or from either side. Lowering is by operation of a check 
valve. The platform is moved upward through its lift 
of 3 inches by a steering handle. Several selective 
strokes actuate a hydraulic ram which causes the 
platform to move. There are two standard lowered 
heights and the length is subject to specification. 


LABORATORY PUMP 

Eastern Eng. Co., 45 Fox St., New Haven, have an 
extremely light and portable laboratory pump which 
weighs only 234 pounds and has a total internal volume 
of 12 cc. The pump unit can be connected readily into 
all types of laboratory setups requiring circulating ot 
liquids. It is available in bronze, monel metal, or other 
alloys so that it will resist nearly all corrosive liquids. 


HOODING MACHINE 

A cellophane hooding machine has been put out by 
Package Machinery Co., Springfield, Mass., which may 
be hooked up to a bottle conveyor line or to a discharge 
plate of many different makes of filling machines. It 
is adjustable for various bottle sizes and has a rate of 
30 bottles per minute. 

Cellophane is taken from a roll and put over the top 
of the bottle. Then from another roll a band is placed 
around the neck and heat sealed. Operation is auto- 
matic. 


ANNOUNCEMENT 

Littleford Brothers, Cincinnati, announces the estab- 
lishment of a light sheet metal fabrication shop in 
which it is proposed to build stainless stee) and other 
alloy tanks and kettles and other special items such as 
machine guards, tote pans, oil pans, etc. The company 
claims to be able to handle special work at very reason- 
able rates. 


LUBRICATION 

Most of you are familiar with the method of lubrica- 
tion calling for the use of a steel drum and a drum 
tumbler. The granulation and the lubricants are put 
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FOR YOUR 








From Laboratory to Storage Room 
You Can Assure Uniformity With 


i S stems eanmnaneanae 
DEHUMIDIFICATION 
The popularity of the Ross Systems throughout the Drug 
Industry results from the complete range of requirements that 
they cover. Designed to produce any pre-determined condition 


involving use of low, medium or high temperature, Ross Pure 
Air Systems are maintaining uniformity of materials and 


























® 
BAKING 
DRYING 
CHILLING 
REFRIGERATION 
AIR CONDITIONING 


processing operations for a wide variety of drug and cosmetic 
products. Investigate the possibilities for improving your 
product and process—for reducing losses due to spoilage. 
You can rely upon recommendations by Ross based upon an 
experience of 20 years. 








: righ Tae fie 
: ere 
aie a oe 


J. o. ROSS ENGINEERING 
CORPORATION 


"Main Office — 350 MADISON AVE., New York, N. Y. 


CHICAGO—201 Nok Wells Street. als _ DETROIT —12953 Greeley Avenue 
: ROSS. ENGINEERING: OF CANADA, LIMITED, Dominion square Bellding, Montreal . 
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into the drum and the drum is rotated for an adequate 
period of time. Hitherto the method has been applica- 
ble only to large batches in connection with which a 
30 or 50 gallon drum could be used. A small drum 
tumbler has been needed for miscellaneous lots or 
granulation consisting of five and ten pound lots or 
granulations. The Vol-U-Meter Co., Buffalo, now make 
a very small drum tumbler which will rotate small 
cans. 


DRYING COMPRESSED AIR 

When compressed air is made at a central point and 
distributed through the plant for use in connection 
with bottle cleaning and other types of equipment, the 
presence of moisture causes a great deal of difficulty. 
Various mechanical methods have been employed for 
eliminating the moisture from compressed air lines 
but none has been entirely satisfactory. Recently the 
Pittsburgh Lectrodryer Co., Pittsburgh, developed a 





dual adsorber type of lectrodryer for continuously dry- 
ing compressed air. These units are built for operation 
at pressures ranging from atmospheric up to 3500 
pounds per square inch. The device operates con- 
tinuously, the one adsorber being used to dry the air 
while the other is reactivating. On small units the 
reactivation is done by means of electric heating 
elements buried in the alumina beds. In the larger 
units either steam or electricity may be employed. 
This dual unit is equipped with an interconnected 
and interlocked valve mechanism so that the shift from 
one adsorber to the other is accomplished by moving a 
single lever. The unit is built and assembled and is 
shipped complete ready for connection with the pur- 
chaser’s compressed air and power lines. Temperature 
limit protection is provided to prevent overheating the 
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alumina beds. The units are compact and very neatly 
designed. In writing the company for further details, 
it will be helpful to specify the' capacity and pressure 
of your compressed air unit. 


CORROSION PROOF TANKS 

There are many products in the trade which are 
sufficiently corrosive to attack the ordinary stéels with 
which plain tanks are made. Hence, many manufac- 
turers employ stainless steel and other expensive alloys 
when wrought iron will suffice. Tanks very rarely are 
made of pure wrought iron but this material is less sub- 
ject to corrosion than you would imagine. A. M. 
Byers Co., Pittsburgh, have accumulated an immense 
amount of data on the use of wrought iron in many 
corrosive applications and they will be glad to furnish 
you with a copy of this brochure. 


WRAPPING MACHINE 

Modern Equipment Co., Defiance, O., have a small 
wrapping machine capable of operating speeds up to 110 
packages per minute. The machine was developed for 
wrapping more or less regular shaped packages such as 
candy bars. However, it can be used for any small 
product, even though its contours may not be abso- 
lutely regular. 

At no point in the wrapping process is any pressure 
brought to bear upon the product because cards are 
automatically deposited into the wrapping pockets 
from a vertical magazine and this card forms the base 
of the package and gives support to the wrapper. Paper 
of any suitable type is drawn from rolls and is cut off 
automatically under the control of a photoelectric cell. 
The machine requires two operators. So far as we know 
no provision is made for automatic delivery of products 
directly to the equipment. A girl is required to feed 
and another to remove the wrapped articles. 

It occurs to me that this equipment offers an oppor- 
tunity to introduce a new tooth paste package. Hitherto 
because of the fragility of the tubes, products packaged 
in collapsible tubes have always been merchandised 
in cartons. It seems possible with this equipment to 
provide a tube wrapped in transparent paper sup- 
ported by means of a square base card. This would 
make the tube completely visible and the base card 
would keep the tube from getting damaged to an un- 


sightly degree. 
LUBRICATOR 


Your attention is called to the lubricating device 
made by the Simplex Mfg. Co., 1502 Broadway, 
Detroit. This device affords an ingenious means of 
feeding grease into bearings at almost constant pressure. 
It consists of a spherical housing containing a neoprene 
ball filled with compressed air. The supply of grease 
is forced into the housing by means of a suitable gun, 
the pressure of the feed forcing the neoprene ball to 
collapse. In operation the pressure within the ball 
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KEEP MOISTURE OUT OF YOUR PROCESS ROOM 





WITH 


LECTRODRYER 


THE 


“ACTIVATED ALUMINA SYSTEM” 


FOR 


CONTROLLED DEHUMIDIFICATION 


PREVENT HUMIDITY TROUBLES WITH LECTRODRYER 


Now that the humid summer weather is with 
us, troubles are arising in processes involving 
the handling, packing and storage of materials 
affected by moisture. Machinery and equip- 
ment are clogged and damaged, production 
schedules are delayed and products are re- 
jected because of the detrimental effects of 
high summer relative humidities. 


However, practically all the large chemical and 
pharmaceutical plants have found and are 
finding that LECTRODRYER solves summer 
humidity problems. With the LECTRO- 
DRYER they are able to maintain winter dry- 
ness throughout the humid summer weather. 
Relative humidities as low as 10% and lower 
are being maintained in cabinets or rooms. In 
some cases a flow of dry air from the LEC- 


TRODRYER is applied directly to a moisture 
affected process being carried on. 


LECTRODRYERS are available in a wide 
range of sizes and types. Some units supply a 
small flow of very dry air. Others are avail- 
able for completely or partially drying air 
flows up to 15000 CFM or more. Units are 
operated by electricity, gas or steam. 


LECTRODRYER uses the activated alumina 
system of dehumidification providing thorough 
and dependable drying service without regular 
replacements of the adsorbent. 


Write and tell us of your dehumidifying prob- 
lem. Our engineering department is ready to 
work with you in solving your humidity prob- 
lem. Your copy of bulletin BE will be mailed 
on request. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND ST. 
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forces the grease into the bearing at a constant rate and 
this process continues until the ball reassumes its 
spherical shape. At first the pressure on the grease 
supply sets up a flushing action in the bearing until the 
pressure in the neoprene ball drops to a point where it 
equalizes the resistance in the bearing. At this point 
the feeding ceases and is resumed only when the bearing 
shaft is in motion. 

It occurred to us that this device might well be used 
on vacuum equipment such as dreg stills which have a 
tendency to suck bearings dry lubricated with the usual 
lubricating oils. This device would provide an oppor- 
tunity to keep such bearings lubricated with relatively 
heavy grease which would not so readily respond to the 
pull of the vacuum chamber. 


CAPPING MACHINE 

A machine which differs from the usual mechanical 
vacuum sealing types in that it utilizes dry, live steam 
to effect the vacuum seal has been developed by Anchor 
Cap & Closure Co., 22 Queens St., Long Island City. 
It is a simple, high speed, fully automatic, straight- 
line, steam actuated vacuum capping machine. Any 
degree of commercial vacuum on hot or cold packed 
products may be obtained and maintained by adjust- 
ment of the steam flow. 

In operation the filled package picks up a cap as it 
passes under the cap feed. The cap is automatically 





raised without exposing the product. Dry, live steam 
is injected into the headspace, the cap is forced home 
tightly and securely and the package continues on its 
way to be sterilized, processed or labeled as required. 
The machine is adjustable from one size and type of 
container to another, ranging in height from 2 to 10% 
inches and in cap sizes of 38 to 83 mm. It is available 
in various conveyor lengths and with adjustable legs 
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or casters, or the head assembly can be supplied alone 
to fit the user’s conveyor. The machine operates in 
excess of 100 bottles, jars, or tumblers per minute, 


LABEL PRINTING 

The Weiss rotary high speed press which many of 
you saw at the Packaging Show a year ago has been 
taken over by the Chambor Co., Garfield, N. J. The 
press has been redesigned in such a fashion that it can 
be used for printing small runs of labels which could not 
be economically printed on the Chambon press. As 
soon as this development is completed, I will give you 
the data. 


LABEL CODING 

After we needed automatic label coding machines for 
years on end, two appeared on the market simultane- 
ously. Last month we described one and now we de- 


scribe the other. The present machine was developed 
by Lakso, the inventor of the cotton feeding machine, 
and all sales and manufacturing rights were assigned 
to the New Jersey Machine Co. 

This machine is known as the Code-O-Matic. It is 
adjustable to a sufficient extent to take most label 
sizes. Labels are fed from a magazine by means of a 
friction wheel to a carrier chain and carried under an 
adjustable stamping head and then are delivered into 
a box. Depending upon label sizes, the speed of this 
equipment ranges from 125 to 250 per minute. A 
special ink is available for printing on foil, lacquered, 
and varnished labels. Adjustments for different label 
sizes can be made in a few minutes. It is said that the 
simplicity of these adjustments is such that the equip- 
ment can be used for running lots of labels as small as 
50 on an economical basis. 


SWEEPING MACHINE 

Something a little out of the ordinary for cleaning 
factory floors is offered by the Rite-Way Industrial 
Sweeper Co., 2901 W. Grand Blvd., Detroit. Unlike 
most factory cleaning machines, this one is not a 
vacuum device. It is a gasoline engine powered sweeper. 


'_ It is claimed that this device will pick up paper and 


cardboard scraps and even pieces of sheet metal. By 
means of an externally mounted rotary brush, the 
equipment can be guided into corners. It is claimed 
that one man can sweep 300 square feet of floor surface 
with this equipment. It would be excellent for concrete 
walks and roadways. 


METAL COATING 

An interesting method of applying metal coatings 
such as tin, cadmium, zinc, and their alloys has been 
developed by Colonial Alloys Co., Philadelphia. The 
application of these coatings to any ferrous or non- 
ferrous metal is done by spraying or brushing the com- 
pound containing the colloidal metal on the surface in 
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You don't have 
to “reposition” 
labels or wipe 
off excess ad- 
hesive when the 
LABELRITE 
method is used! 
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how swiftly these Labelrites are prepared for 
different sized labels or packages. 


Send for Catalog of Features! 





interests recommend 


DOLLAR SAVINGS WIN YOUR INTEREST: 
PERFECT LABELING IMPROVES YOUR PACKAGE 


When you ask yourself—"Will the Labelrite provide a 
saving?’’—the answer is better than that in almost every 
installation . . . Labelrites do MORE than save, they earn 
a profit on their investment which means an annual in- 
crease in income. They achieve it by means of features 
which at the same time provide perfect register of 
the label; eliminate glue-seepage; and do away with 
loose or blistered, dog-eared or wrinkled labels. 


Eye appeal and selfish interests 
BOTH are favorably increased 
by the Labelrite method! 


Do change-parts contribute to 
your production costs in labeling? 
They are petty cash items on 
Labelrites! Does change-over time 
interfere with your schedule? See 





NEW JERSEY MACHINE 


CORPORATION 


16th Street and Willow Avenue ~ Hoboken, N. J. 


CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 12 Industrial Centres @ 
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question and then bonding it by means of heat. Any 
heat source can be utilized. The vessel being coated can 
be baked in an oven or the coating can be heated by 
means of a blowtorch. 

It is claimed that relatively low heat is required to 
secure perfect adhesion and fusion with the base metal. 
It is further claimed that the thickness of the metal 
deposits can be regulated to suit requirements. This 
strikes us as an easy and inexpensive means of re- 
placing or patching linings in tanks or similar equip- 
ment. The process is called the Colaweld Mormetal 
process and it would certainly pay you to do some ex- 
perimenting with it. 

Incidentally the same company announces a new 
corrosion proof alloy said to be 66 per cent. lighter than 
steel or iron and considerably less expensive than stain- 
less steel or monel metal. Samples for testing purposes 
are available. 


STERILIZING EQUIPMENT 

A new method of sterilizing, deodorizing, and de- 
colorizing water is offered by the Electroaire Corp., 
1453 Congress St., Chicago. The apparatus serves to 
introduce ozone into water. The unit consists of the 
necessary treating tanks and ozone generator. It is 
claimed that water treated by this process has been 
used for drinking purposes, for the manufacture of soft 
drinks and other food products. It is very possible 
that ozonated water can be used in the manufacture 
of your products instead of distilled water. It must be 
remembered, however, that this process operates 
effectively only on materials that can be oxidized. It 
will not remove dissolved chemicals which are present 
in the water in many localities. 


GRANULATING 

Granulating looks like a very simple process and one 
would assume from its apparent simplicity that it was 
of relatively little importance. But success in tablet 
making is very largely controlled by the type and con- 
dition of the granulation. We all know of course that 
the percentage of fines affects the operation of the com. 
pressing equipment. Granulation should run like sand 
into the dies but if it is made like sand the tablets will 
be altogether too hard and will not disintegrate prop- 
erly. The hardness of the granulation is determined to 
a large extent by the granulating process employed and 
the manner in which the equipment is operated. 

For instance, in running an ordinary oscillating 
granulator you can regulate the hardness of the granules 
to a considerable extent by the manner in which the 
oscillator is fed. If the trough is kept full, the granula- 
tion will be much harder than it will be if only a small 
amount is put into the oscillator at a time. In a sense 
an oscillator is an extrusion device and is affected. by 
the pressure of the material being forced through the 
screen. 
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There are occasions, however, when materials are so 
fluffy and soft that they can be granulated only with 
great difficulty. I have in mind a food product upon 
which I worked at one time which had to be pelleted 
before it was granulated. This was accomplished by 
mounting a mechanically driven meat chopper above 
an oscillating granulator. The meat chopper was 
fitted with a perforated plate about 3/8” thick. This 
formed pellets varying from 3/8” to 44” long which 
dropped continuously into the granulator and were 
broken up into the proper size. 

You are all familiar with the slugging method in 
which slightly dampened powders are compressed into 
big slugs which are then granulated in an oscillator. 
This is called the dry process. 

There is still another method of dry granulating 
which is used in connection with very sticky materials. 
These materials are dried into more or less hard cakes 
which are then ground or oscillated to the proper 
degree of fineness. It must be remembered that ma- 
terials to be granulated must have a fracture, that is a 
lump of the material when moistened must crumble in 
the fingers. If it has a tendency to mass or stretch, 
then the chances are that one of the dry granulating 
processes is called for. Drug extracts furnish many ex- 
amples of this type of granulation. 


CARTONING EQUIPMENT 

Since the demise of the old Anderson Co. there have 
been only two automatic package cartoning machines 
available. You will be interested to know that one of 
the large packaging machinery manufacturers is en- 
gaged on the development of an automatic package 
cartoner which they claim will include many unusual 
features. This development will be watched with con- 
siderable interest and details will be given you as soon 
as available. 

Speaking of cartoning equipment reminds us to tell 
you that the semi-automatic cartoning machine men- 
tioned in this department a year or so ago is practically 
completed. Its development was delayed because the 
organization sponsoring it was swamped with war 
orders which compelled a cessation of work on the ma- 
chine. We saw the equipment and it looks good. We 
hope it will be available in a month or so. 


SHEET METAL 

Some time ago we mentioned the possibility of ob- 
taining aluminum sheets surfaced with other metals or 
alloys such as chromium or nickel. These sheets can 
now be obtained from American Nickeloid Co., Struever 
St., Peru, Ill. Various gauges and sizes are obtainable 
and it is claimed that the sheets can be formed or 
stamped without hurting the applied finish. It oc- 
curred to us that chromium finished aluminum sheets 
would be excellent for conveyor work tables or other 
table types and considerably less expensive than 
stainless steel. 
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NEW ELECTRIC DRIVE STAND 
ELIMINATES DIRT AND NOISE 


1. In Sugar Coating Pills and Tablets. 
2. In Polishing Pills and Tablets. 


Enclosed Master Back geared motor plus direct 
drive mechanism eliminate all belting and counter- 
shafts ... providing absolute cleanliness and quiet 


operation using copper and galvanized iron pans. 






You get greater stability 
from stand’s extra - wide 
base. Pans are set at stand- 
ard angles though, for 
easy coatingand polishing. 


Pan equipment is identical 
in value with nationally- 
famous Colton Copper 
Sugar Coating and Gal- 
vanized Iron Polishing 
Pans. Metal thickness is 


No. 4 Stand With Copper Pan 


efficiently distributed. 
Shape is ideal for perfect 
coating results. 


Galvanized Iron Pan 
as well as Copper Pans are 
available in all sizes to 
meet your capacity re- 
quirements. Interchange- 
able on new stand. Get 
complete facts on_ this 





amazingly-advanced ap- 
paratus. Write today. 


ARTHUR COLTON CO. 


2620 Jefferson Ave. East, Detroit, Michigan 


Galvanized Iron Pan 


Headquarters for a complete line of 
Pharmaceutical Machinery. Established 1884 
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LOOK AT THE 


ADVANTAGES 
OF THIS 


ALL-PURPOSE 


ASBESTOS 
DISK 
BENCH 
MODEL 
FILTER 
EBW BENCH MODEL . . « for the small 


plant — also ideal for experimental work in large plants. 


. . Capacity can be easily dou- 
bled by adding two additional 
rings. 

. . Plug to an electric socket, and 
the machine is ready to operate. 


.. Completely portable, with 
built in pump and motor. 

. . Three gallon a minute pump 
capacity. 

For proof of this remarkable all-purpose filter send us a sample of 
your liquid for demonstration. Send it TODAY! 


E eres E ncineeRING Corpora TION 


EXECUTIVE OFFICES and FACTORY at 

42 MILL STREET, KINGSTON, N. Y. 
SALES OFFICE and SHOWROOM 

40 WEST 48th STREET, NEW YORK, N. Y. 


MANUFACTURERS OF LIQUID HANDLING EQUIPMENT 











Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 








e Durable e Simple to operate 
: oe e Convenient sizes 


e Eliminates e Light construction 


spilling 
The most practical hand filler 
for creams, lotions and liquids. 
Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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SAVE 30% 
TIME 
ON SHORT RUNS 


when labeling 
COSMETICS 
PERFUME AND 
FANCY CONTAINERS 


LABEL 


POTDEVIN 


PASTER 





Leading cosmetic 
manufacturers have 
found the POTDEVIN 
Label Pasters to save 
hand-labeling time. 
Fancy, high-grade la- 
bels of assorted sizes 
are neatly pasted 
without machine 
adjustment. 

EASY TO 
USE! 

Ideal for inexpe- 
rienced female worker. 
Easy to operate, easier to label because mechanical 
knowledge unnecessary. Clean labeling without paste- 
ooze at the edges. Write today for Catalog LP8 and 

FREE TRIAL OFFER 


POTDEVIN MACHINE CO. 


BROOKLYN, N. Y./} 










1242 38TH ST. 








45 GALLON 
CHANGE CAN 













For mixing 
standard batches 
of Ointment 
Bases, Deodorant 
Compounds, 
Tooth Pastes, 
Shaving Creams, 
and various sim- 
ilar preparations. 


Cover over mix- 
ing can retards 
evaporation and 
eliminates dust. 


Totally enclosed 
guards on all 
gears... anti- 
friction bearings 


t balanced 


g arm with locking clamp. Can be furnished 
with stainless steel cans and stirrers when desired. 
ROSS Change Can Mixers are made in sizes from 2 to 150 
gallons capacity. 





- 


CHARLES ROSS & SON COMPANY 
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Unavoidable manufac- 
turing variations in ca- 
pacities of jars or other 
containers are potential 
sales destroyers — be- 
cause some containers 
may be underfilled and 
that means dissatisfied 
customers! 





Faster, More 
Accurate Operation 


This machine fills to the 
exact level you prefer... 
with only one operator! ... 
Fills up to 100 or more con- 
tainers per minute. 


Find Out How this New 
F.M.C. Filler will eliminate 
waste, reduce your costs and 
build customer good will by 
filling every container to the 
proper level! 





Underfilling as well as 
overfilling are pre- 
vented by the New 
F.M.C. Filler, which 
fills every container to 
a predetermined-level. 
No more hand clean- 
ing of smeared labels 
and jars. 


THIS F.M.C. 
PREDETERMINED-LEVEL 
FILLER 
DOES THE WORK 
OF TWO 
MACHINES 
PREVIOUSLY USED! 








< WRITE FOR THIS CATALOG NOW! 


Tell us what size jars or containers you fill, 

nature of product and we'll send you com- 

plete information about the new F.M.C. 
**Predetermined-Level" Fillers. 


FOUO MACHINERY 


CORPORATION 
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SNOWFLAKE is a true, crystalline sesquicarbonate of 
soda. As a repacker’s product it is ideal because of its 
many excellent dependable advantages. 


FOR HOUSEHOLD CLEANSING COMPOUNDS: 


Snowflake blends well with other compounding agents 
. . - does not cake or harden in storage or in package. 
Its uniform, brilliant white crystals will enhance the 
appearance of your product. Its mildness and water 
softening properties adapt it to all kinds of mild 
cleaning operations such as dishwashing, laundering, 
floor cleaning, washing of painted and unpainted walls, 
windows, refrigerators. It does not harm the hands. 


AS A BATH CRYSTAL BASE: As a bath crystal base, 


Snowflake Crystals is the true aristocrat of all bases. 
Its chemical and physical characteristics take it out of 
the class of ordinary bath crystal bases. It softens the 
bath water, does not harden it! It takes naturally to 
perfumes and delicate colors . . . “puts up” smartly 
in transparent packaging in a manner that gives it a 
definite, repeat merchandising appeal. If you make up 
bath crystals, don’t overlook this best of all bases. 
Write for information on dyeing and perfuming of 
Snowflake. Write for information on how Snowflake 
can be used as a BUBBLE BATH ingredient! 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 
NEW YORK, N. Y. 


40 RECTOR STREET 





Solvay Sales Corporation ¢ 40 Rector St., New York, N. Y. 

Gentlemen: Please send me a copy of the Solvay Prod- 

ucts Book. I am also interested in Snowflake Crystals as 

OA Soap Repackaging Product [ Bath Crystal Base 
0 Bubble Bath 
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Neutral 


Soaps 
by 


ROMEO 


REG. US. PAT. OFF. 





When you choose the proper type 
of soap for your dentifrice, consider 
these all-important qualities: color, 
taste, moisture-content, titre, free 
sodium carbonate, alcohol residue 
and iodine number. Your soap must, 
of course, contain positively no free 
alkali, and be a very fine air-floated 
powder. 


No matter what soap you have 
been using, we can match the phys- 
ical and chemical characteristics: 
Powco Brand Neutral Powdered 
Soaps are Laboratory Controlled. 
Chemists like them! 


John Powell & Co., Inc. 
114 East 32nd St. New York City 
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* COMPOUNDER’S CORNER 


HAIR DRESSINGS 

Liquid hair fixatives of the brilliantine 
type are almost exclusively mixtures of 
pure oils, usually of mineral origin, per- 
fumed and colored, and often containing a 
small proportion of special fatty or other 
ingredients of vegetable or animal origin 
which are considered by the public or by 
medical science to be particularly bene- 
ficial to the hair and scalp. Among these 
latter constituents are castor oil, almond 
oil, vitamins, avocado oil, lecithin, choles- 
terin and wool wax. The first problem is 
to trace a reliable source of supply of odor- 
less and colorless mineral oil of suitable 
viscosity and reasonable price. 

According to the manner of application 
of the hair fixative (i. e., vaporizing from a 
bottle or direct pouring upon the hair or 
spreading with a comb) so should the 
fluidity of the oil be estimated and tried 
out in practice. In the first case, a very 
fluid oil is necessary. Improved methods 
of oil refining have fortunately made pos- 
sible the marketing of a practically odor- 
less light kerosene oil, which can easily be 
vaporized, and is water white and in every 
way suitable for this purpose. Its evapora- 
tion is slow enough, moreover, to ensure a 
complete moistening of the hair, although 
it is usually preferable to admix with it a 
certain proportion of a heavier mineral oil, 
in order that the brilliant gloss obtained 
may prove reasonably persistent. Kero- 
sene has the fault of being a rather poor 
solvent for perfumes but, in view of the 
fact that the deodorized cosmetic grade is 
practically as free from odor as its name 
implies, there is no necessity for adding an 
excessive proportion of perfume. To im- 
part freshness, from 3 to 10 per cent. of a 
© good floral concentrate will suffice. Another 
useful function of the added heavier oil is 
that it considerably increases the solubility 
for perfume materials. Generally such 
additions are in the neighborhood of 10 to 
25 per cent. 
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Hair fixatives should, of course, be per- 
fumed with the utmost discretion. Spread 
over the entire surface of the hair and 
warmed to body temperature, they de- 
velop their odor very strongly—so that a 
perfume that is scarcely perceptible in the 
bottle may prove too overpowering for 
constant use. Perfume compositions con- 
taining artificial musks, insoluble in min- 
eral oil, are to be avoided. For the same 
reason, resinous products should also be 
omitted from hair fixative perfumes. So 
far as fixation goes, this need not be in- 
sisted upon, for the oil base itself is a good 
fixative. 

As a very brilliant and absolutely clear 
preparation is of the highest importance 
commercially, thorough filtration of the 
liquid brilliantine is necessary, some 24 
hours after mixing. 

For hair fixatives to be applied directly 
by comb or brush a white or, for ordinary 
standard qualities, even a pale yellow 
mineral oil is mostly used. This may be 
diluted by the addition of 20 to 40 per cent. 
of light kerosene, which lowers the price 
of the composition, the kerosene having a 
very low specific weight. The pale yellow 
color of an oil is in itself no objection to its 
use, as the finished preparations are 
mostly colored—but insufficiently refined 
oil often shows a greenish-yellow fluores- 
cence (due to traces of anthracene oil), 
that cannot be covered by any dye. More- 
over, the odor of cheap oil is usually 
objectionable. 

The best test for the quality of a mineral 
oil is its taste. The slightest fault of the 
refining process is more easily perceptible 
by the tongue than by the nose or eye, 
and can thus be readily detected. This 
“taste test” is especially useful when we 
have to compare two different oils. The 
choice of an appropriate oil is of the great- 
est importance, because the price of highly 
purified oil rises rapidly with the degree of 
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refining, and the temptation for the manu- 
facturer to use a lower quality is propor- 
tionately great. 

Vegetable oils of good quality (edible) 
may also be used. They are generally less 
expensive than highly refined mineral oil, 
but are apt to have a conspicuously bright 
yellow color, although bleached grades are, 
of course, available. Moreover, vegetable 
oils call for preservation with a suitable 
antioxidant, such for example as hydro- 
quinone, as otherwise they are likely to go 
rancid. 

One of the chief disadvantages of incor- 
porating vegetable oils in a liquid bril- 
liantine is that they are mostly immiscible 
with kerosene and mineral oil, and are thus 
difficult to handle, so far as the regulation 
of viscosity is concerned. Mineral oil- 
soluble castor oils are on the market, con- 
sisting of the soluble portion of the oil— 
chiefly ricinoleic acid esters. These are of 
considerable interest, in view of the fact 
that they allow the manufacturer to style 
his hair fixative “ricinated brilliantine”— 
a designation that is very popular in cer- 
tain European countries. These soluble 
castor oils are, however, rather expensive. 
Of the ordinary vegetable oils, the most 
suitable is soya bean oil, that is nearly 
odorless even when unrefined, and is avail- 
able in yellow (natural) and bleached 
grades. 

Vegetable oils are easily perfumed. 
Their chief fault is the tendency to ran- 
cidity, but the addition of even a small 
quantity of heavy mineral oil, so far as the 
solubility factor allows, makes them much 
more resistant than they would otherwise 
be. This point is of considerable import- 
ance, for by taking it into account the use 
of an antioxidant may often be avoided. 
At the best of times the selection of a 
really useful antioxidant is extremely diffi- 
cult, and the effectiveness of many of them 
has not always passed uncontested. 

During the past few years many prod- 
ucts have been offered for adding to hair 
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FRITZSCHE BROTHERS, INC. @ DODGE & OLCOTT COMPANY 
76 Ninth Avenue, New York, N. Y. 180 Varick Street, New York, N. Y. 
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oils and thus enhancing the brilliance im- 
parted to the hair. Generally speaking, 
the gloss due to mineral and vegetable oils 
is in itself perfectly satisfactory and hardly 
needs to be increased. Rosin products, 
however, have the capacity of imparting 
a high gloss, but in liquid brilliantines any 
additional product must be completely 
soluble in oil and free from undue stick- 
iness. 

Brilliantines of the aqueous type are be- 
coming increasingly popular, and it may 
be noted that solutions of sodium sul- 
foricinate give a product of oily consist- 
ency, capable of being perfumed and of 
imparting a certain amount of gloss and 
fixation to the hair. An addition of 10 per 
cent. of glycerin to a solution of 1 part of 
commercial sulforicinate in 3 or 4 parts of 
water makes the resulting product less 
sticky and also retards the tendency to 
over-rapid drying. 

Quite different from the foregoing, 
though of a water-containing type, are the 
fixative jellies. These constitute a transi- 
tion-group between the liquid and solid 
fixatives. They serve not so much to im- 
part a brilliant lustre as to hold the hair 
firmly in shape—and are therefore par- 
ticularly favored by men. 

The manufacturer uses mostly traga- 
canth or karaya gum as the mucilage base. 
Both gums furnish an excellent product if 
treated in an appropriate manner. Karaya 
seems to have less gelatinizing power but 
is whiter in the same price qualities. These 
gums are employed in powder or flake 
form. In the latter case, at least eight 
days are necessary for complete solution 
in water to be effected, and the batch must 
be stirred frequently and afterwards 
worked in a good mixing machine. The 
proportion of gum used depends on the 
consistency desired and the quality of the 
gum. Between 5 and 8 per cent. is gen- 
erally dissolved in distilled water; ordinary 
tap water is not to be recommended. The 
use of tragacanth gum in flakes is tedious, 
but serves to avoid the formation of air 
bubbles which is inevitable with pow- 
dered gum. Such bubbles do not, in- 
cidentally, disperse even after months of 
standing. The powdered product sold by 
gum importing houses (the pulverization 
of tragacanth necessitates previous oven 
drying) is spread continually from a fine 
sieve upon the stirred water. The water 
occludes the powder with a gelatinous 
cover, forming pockets of different sizes 
that contain dry air in the interior. The 
air so captured in these pockets remains 
in the jelly and cannot be expelled by 
stirring. It is preferable to use not too fine 
a powder (80 or even 60 mesh), in order to 
diminish the formation of these bubbles. 
Mixing should also take place very 
gradually. 

There is, however, a practical means of 
avoiding bubble-formation, by adding to 
the fine powder its weight of alcohol, 
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which moistens the gum without dissolv- 
ing it and expels the air from the powder, 
which is afterwards dissolved in water 
without formation of bubbles. Glycerin 
can also be used for this purpose, it being, 
of course, less expensive, but double the 
quantity should be used, because of its 
higher viscosity, in order to moisten the 
same quantity of powder effectively. 

The proportion of tragacanth or karaya 
powder employed should be in the neigh- 
borhood of 4 to 8 per cent.; for fixatives 
packed in collapsible tubes the consistency 
must be somewhat stiffer and calls for at 
least 6 per cent. Thorough stirring is 
necessary, from time to time, until com- 
plete solution is effected—this usually 
taking place from 12 to 24 hours after mix- 
ing. In order to obtain a perfectly homo- 
geneous mucilage, the mixing machine 
should be of a special type, incorporating 
rather slowly turning blades. 

A very important ingredient is a good 
preservative against mold growth and de- 
composition, to which such jellies are 
peculiarly prone. Incidentally, the per- 
fume compound itself is frequently em- 
ployed in concentrations of 1.5 to 2.5 per 
cent. 

Modern chemistry has created many 
substitutes for natural gums. Methyl cel- 
lulose is sold in the form of thick slabs or 
leaves that readily disintegrate in boiling 
water and form a complete dispersion when 
the water cools. A perfectly homogeneous 
and uniform jelly—white and nearly trans- 
parent—may thus be obtained, without 
any recourse to arduous mixing, etc. If 
the price of methyl cellulose permits, this 
material can in certain cases be used in 
preference to tragacanth. The jelly is less 
subject to mold growth, but in com- 
pounded preparations the use of a pre- 
servative is as obligatory as in the pre- 
vious case. 

Sodium alginate is another of the mod- 
ern gum substitutes, and is capable of pro- 
ducing a really attractive jelly. The 
utilizing of sodium alginate is, however, 
rather difficult—as gelatinization demands 
considerable skill if the formation of 
lumps (which are almost impossible to 
homogenize) is to be avoided. An addition 
of calcium citrate is necessary, to obtain 
the correct conditions for the proper swell- 
ing of the alginate. 

Some manufacturers still use carragheen 
moss, which is both inexpensive and 
characterized by excellent gelatinizing 
properties. Only the best qualities of this 
moss should be used, in order to obtain a 
bright, clear mucilage. The latter should 
subsequently be passed through a cheese- 
cloth or sieve, as the stems of the lichen do 
not dissolve completely in water even 
after prolonged heating. This difficulty 
offsets some of the advantages of car- 
ragheen and makes the handling of it 
rather tiresome; it is however extremely 
economic in use. 


The Drug and Cosmetic Industry 


Excellent hair fixatives, attractively 
translucent in appearance and capable of 
imparting a brilliant gloss and controlled 
finish to the hair, are made in the form of 
oleaginous jellies. These can be obtained 
by dissolving from 6 to 10 per cent. of alu- 
minum stearate in mineral oil, at a tem- 
perature of 75°C. The white powder 
rapidly dissolves in the oil, with the forma- 
tion of a thick, foaming vortex of sub- 
stance that must subsequently be removed 
(this is easily accomplished at 50° C.). The 
oil thus treated congeals on cooling to 
form a solid, nonviscous gel that, if con- 
centrated, is of a rather crumbling con- 
sistency. It clings to the sides of the jars, 
into which it must be poured before gela- 
tinization is complete. An oily gel of this 
type, perfumed and colored, gives a hair 
fixative that can be considered as a kind 
of solid brilliantine. 

Though attractively translucent in ap- 
pearance, aluminum stearate jellies are 
perhaps not smooth enough, or sufficiently 
easy to spread, to make them a good prop- 
osition for general use. Whether this is the 
case or not, the fact remains that the more 
conventional solid fixatives are composed 
chiefly of petroleum hydrocarbons, i. e., 
mineral oil admixed with paraffin wax, 
ceresin, ozokerite, petrolatum and other 
similar substances—the finished prepara- 
tion being a fairly thick compound that is 
eventually filled into jars or tubes. 

Paraffin, though the most widely em- 
ployed stiffening agent, is actually not 
very suitable for the purpose, for it is in- 
clined to crystallize out from solution. In 
practise, it is found that mixtures of para- 
ffin and oil will show, after standing for 
two or three weeks, considerable exuda- 
tion of oil droplets on the surface. Quite 
apart from this defect, paraffin possesses 
another and scarcely less serious disad- 
vantage; thus, owing to its high dilatation 
value, the oily mixture poured into jars 
and congealed at 30° C. continues to con- 
tract steadily in volume, so that after a 
few days have elapsed the mass partly 
separates from the inside of the jars and 
empty spaces are formed. 

Both inconveniences can be avoided by 
adding to a mixture of 20 parts of paraffin 
and 50 parts of mineral oil some 40 parts 
of petrolatum. The resulting composition 
is stable, fills the jars well, and has a 
pleasant appearance and consistency; it is 
not, however, inexpensive for a standard 
article. The addition of ceresin or, better 
still, of ozokerite to the mineral oil, shows 
considerable improvement on the use of 
paraffin alone, but a smaller proportion of 
petrolatum is still advisable, in order to 
impart increased brilliance and suppleness 
to the fixative. Thus to 80 parts of min- 
eral oil and 20 parts of ozokerite, some 10 
to 15 parts of petrolatum may be added. 

To obtain a very inexpensive, though 
perfectly satisfactory hair fixative of the 

(Continued on page 737) 
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FURFURAL COMPOUNDS 


Many synthetic chemicals containing 
the furfural nucelus possess distinctive and 
attractive odors well worth consideration 
by perfumery chemists. The subject has 
been reviewed by Faber, who points out 
the various possibilities in connection with 
jasmin, jonquil, orange flower and other 
compositions. 

Alpha-amyl-furfuracrolein, obtained by 
condensation of heptaldehyde with freshly 
distilled furfural, is reminiscent of alpha- 
amyl cinnamic aldehyde but with a much 
greener note. Alpha-amyl-bela-furyl propyl 
aldehyde, a homologue of the former, also 
possesses an intriguing odor. Both are 
adaptable to the production of fancy per- 
fumes. 

Esters of Furfuryl Acrylic Acid—The 
ethyl ester, with an agreeable odor reminis- 
cent of a mixed fruit salad, and the butyl 
and isobutyl esters, with a characteristic 
caramel odor, have been put forward as 
food flavors. Unfortunately they darken 
on keeping. They are conveniently pre- 
pared by the Claisen reaction, direct 
esterification of furfuryl acrylic acid being 
ruled out in view of the sensitivity of this 
acid to acid condensing agents. Isobutyl 
furfuryl acrylate acquires a celery note on 
aging and is suitable for opoponax and 
fougere perfumes. Interesting effects may 
also be obtained with the aid of the not-so- 
sweet allyl furfuryl acrylate. 

Esters of Furfurpropionic Acid.—Methy] 
and ethyl furfurpropionates possess even 
more interesting odors than the furfuryl 
acrylic esters, and do not darken like the 
latter. They can be introduced into orange 
flower and jonquil perfumes. 

Esters of Pyromucie Acid.—Oxidation of 
furfuryl by the Canizzaro reaction yields 
pyromucic acid, which forms esters with 
pronounced odors. The methyl ester is 
reminiscent of niobe oil (methyl ben- 
zoate), while the butyl, isobutyl, isoamyl 


736 





and methyl amyl carbinol esters have a 
clover odor recalling somewhat the cor- 
responding salicylic esters. Scope may be 
found for the methyl] ester in tuberose and 
gardenia perfumes. 


Furfuryl Methyl Isobutyl Ketone pos- 
sesses an attractive green leaf note which 
blends perfectly with lavender. 

Finally it may be noted that furfural 
itself has been proposed as an ingredient 
of carnation and tobacco aromas and aged 
furfuryl alcohol as a bearer of the ambree 
note. 


NEW PERFUME COMPOUNDS 


A new family of organic compounds, the 
l-oxy-4-alkyl hexanes has been found of 
service in the formulation of a wide range 
of perfume compositions. A few of these 
colorless, high-boiling substances are listed 
below: 
1-oxy-4-heptyl cyclo- 


ING 2. oc ah the ok b.p. 118 (4mm.) 
1-oxy-4-octyl cyclo- 

MORON. 57.50.55 waa nse b.p. 122 (4mm.) 
1-oxy-4-nony] cyclo- 

WBSOING 6.50. sxe oe Se b.p. 143 (4 mm.) 


1-oxy-4-heptyl cyclohexane has a lily of 
the valley odor with a jasmin note, and can 
be introduced into lily of the valley per- 
fumes on the following lines: 
SRODEVU ONDINE Ss <5 cht se ad 
POBIOTRIODROUING 2605 065 cise si 
Dimethyl] benzyl carbinol acetate... 25 


Amy] cinnamic aldehyde.......... 25 
Hydroxy citronellal............... 225 
SAMPIYE WOPLOLE 5.5. yw ok ee Sees 25 
MMII QO Ce go do Specs 45 
MERNMIOMAMNO 6 650-5 onde Sa Ged oe 75 


Benzyl butyrate... . 0.6. .066.55. 5 


BleOeyE FOTMALC 6.3... 6/0: es oy se 15 
penny Sancyiate, «.......2...52%.% 50 
Phenyl ethyl alcohol.............. 50 
Menayhnicohol .. . .....5666e eke ss 30 
1-Oxy-4-heptyl cyclohexane........ 20 
—I. G. Farbenindustrie, French Pat. 


850,180. 
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SWEETENING AGENTS 

Fifteen years ago Dr. Uglow, in Ger- 
many, reported unfavorably on dulcin 
(para-phenetol carbamide) as a sweetening 
agent. Last spring, as the result of favor- 
able conclusions from investigations by 
Dr. E. Rost, of the German Board of 
Health, the German Government ap- 
proved the use of this substance as a 
sweetener for foods and drugs. 

Mr. G. B. Bradshaw, assistant manager 
of the fine chemical division of E. I. du 
Pont de Nemours and Co., has prepared 
a comparative report on dulcin and 
saccharin. 

This American company agrees, accord- 
ing to Mr. Bradshaw, that in some respects 
dulcin is superior to saccharin. It has a 
pleasing type of sweetness, similar to that 
of sugar, which does not betray its chem- 
ical origin. No aversion is developed to 
dulcin by consumers after prolonged use. 

For pharmaceutical use dulcin has the 
advantages of being heat-resistant and re- 
mains stable in acid or alkaline conditions. 
Because it has slight solubility in fatty oils, 
it can be used to improve the taste of 
castor oil or cod liver oil. 

The German investigations into the pos- 
sible toxicity of dulcin concluded that 
0.3 gm. could be given in the daily meals 
without any disturbance of health, and 
that there were no indications that 0.4 to 
0.5 gm. spread over the day’s meals would 
be harmful. Half a gram of dulcin would 
be adequate to all purposes and has a 
sweetening power equivalent to 125 gm. of 
sugar. 

Under German regulations dulcin may 
be sold only by druggists in units of not 
more than 1 gm. Use of synthetic sweeten- 
ers in medicines is permitted only on 
doctor’s prescription. Addition of dulcin 
is limited to 0.3 gm. per 1 kg. or 1 litre of 
the product. 

Dulcin is synthesized from phenol, 
which is first nitrated. The p-nitro-phenol 
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BEHIND THE PRODUCT 


7 

HERE is much in common between the sterling quali- 
ties of human character and the merits of a successful prod- 
uct. In fact, values inherent in the latter usually reflect, 


with uncanny accuracy, the human equation behind it. 


To illustrate this point, let us consider dependability as one 
of the qualities frequently contributing to a product's success. 
What is this quality of dependability but the consequence of 
a lofty principle fostered by management and carried to 
conclusion in the finished product by the men and women 


engaged in its production? 


To know a product for what it really is, is to know intimately 


the guiding personalities behind it . . . and to know these 


personalities and their purposes is to lose trust in price as 


the final gauge of a product’s worth. 


FRITZSCHE BROTHERS, Inc. 
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MONG the fragrances 
most frequently employed in 
perfume compounding are the 
two indispensable florals— 
Jasmine and Rose. Indeed, the 
composition that does not de- 
rive certain of its richness and 
appeal from one or the other 
of these is the exception rather 
than the rule. And because of 
their great value to the per- 
fumer, our investigations of 
these oils and of their con- 
stituent parts have been all the 
more persistent and intense. 
Rose and Jasmine compounds 
of our manufacture are the 
culmination, therefore, of far- 
reaching studies into the 
chemical and physical charac- 
teristics of each. As such, they 
can be employed with utmost 
confidence in any compositior 
for which they may be recom- 


mended. 


We describe a number of our 
Rose and Jasmine specialties 
on the page opposite. Used 
either as a basic note or blend- 
ed, they make the creation of 
compelling scents easily and 
economically possible. A re- 
quest, on your letterhead, for 
further details will receive the 
prompt attention of our 


Special Perfume Division. 











Firms of national repute prefer FRITZSCHE perfume raw 
materials, compounds and aromatics in the creation of 
many of their most appealing products. Why not let a 
FRITZSCHE representative call and explain some of their 


reasons for this preference? You will incur no obligation. 























<—For finest perfuming. Con- 


tains all the aromatic constituents of the natural oil with a 
strong backing of natural essence. 


—Lighter and more 
flowery. A sweet, refreshing odor highly recommended for 
general perfume work. 


* — Much like Prov- 
ence No. 1 but with slightly less natural flower backing. 
Provides a fine fragrance at moderate cost. 


—A perfume for all types of facial 
creams. Delightfully light and floral. Has successfully 
undergone the most severe tests for discoloration and fading 
and is outstanding for its purpose. 


ROSE 


—Richest of Rose perfumes. A 
deep, full fragrance, intensely sweet and honey-like. A 
floral note made to enrich the finest compositions. 


—An excellent substitute for genuine Otto 
of Rose or for blending with it. Contains all constituents 
of the natural product. Full, fresh and inviting. 


—A specialty of universal application. Used 
straight to impart a true Red Rose effect in creams, cos- 
metics, etc. Also extensively used for blending. 


—Produces the fragrance of White Rose 
with unusual fidelity. Used straight in many of the finer 
cosmetics or blended to provide harmonizing undertones of 
Rose. 





—A remarkable simulation of Jasmine 
by enfleurage. Its similarity even to the obscure fatty odors 
of the natural oil is a striking achievement of laboratory 
research. 


. —Duplicates precisely the Jasmine 
Absolute otf volatile solvent extraction. Blends perfectly in 
recommended proportions with the natural oil. 


—A finished perfume specialty possess- 
ing all the fragrance of the living flower. A valuable 
working base for Jasmine perfumes requiring little, if any, 
manipulation. 


No. 3'—These 
represent finished Jasmine perfumes, each of a slightly dif- 
ferent nuance, and requiring only dilution in alcohol to 
complete. 





.— This specialty 
simulates the fragrance of the American Beauty Rose. Its 
perfume is full, complete and possesses great depth. 


—Offered especially for creams; is com- 
pletely miscible in oils. Provides excellent coverage and 
develops a true Red Rose fragrance. 


—This perfume develops the distinctive 
characteristics of the American Wild Rose. A particularly 
fine fragrance. 


—A perfume base developed especially 
for lotions and toilet waters. Leans toward the Jacqueminot 
Rose type. 


FRITZSCHE BROTHERS, In, 9 


PORT AUTHORITY COMMERCE BLDOG., 76 NINTH AVENUE, 


BRANCH STOCKS 


NEW YORK, N. Y. é 








BOSTON CHICAGO LOS ANGELES ST. LOUIS 
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A part of our Seillans 
plant. Directors’ offices 
on left; slopes of the 


—— For Fixation and Fragrance 
SEILLANS 


Known to the Greeks and Romans and prized for its fragrant beauty, 
LABDANUM continues after long centuries to lend intriguing 

color” to the skilled pertumer's palette. Labdanum’s individuality 
ES appeal derives largely from deep and subtle values and it is the 
purpose of our Seillans’ process to extract these odor values in com- 
plete and proper harmony. On this basis we recommend the following: 
















LABDANUM, CONCRETE, Seillans LABDANUM, Extra Fine, Seillans 


This is made by carefully extracting the resinous An absolutely pure essential oil, this product repre- 
exudations of the plant with highly purified volatile sents the odoriferous principles of Labdanum in high- 
solvents. It is an ideal fixative for toilet soaps and est possible concentration. It is recommended for 
its attractive odor holds up almost indefinitely. the most expensive perfumes and is distinguished for 


a note slightly reminiscent of Ambergris. 


LABDANUM, ABSOLUTE, Seillans 
Removal of inert waxes from the Concrete produces RESINOID LABDANUM. F. B. 


the pure, delightfully scented, alcohol-soluble 


Labdanum Absolute. This product blends readily in Where economy is an essential consideration in soaps, 
all perfume types, giving strength, warmth and fra- perfumes or cosmetics, Resinoid of Labdanum serves 
grance of enduring beauty. It is especially useful in most effectively. It provides a delicately agreeable 
rich, heavy Orientals; also as a fixative and sweet- fragrance and superlative fixation at very moderate 
ener for the highly volatile Pine. cost. 


We invite careful investigation of all these products. 


























is then reduced to p-amino-phenol, which 
reacts with alcohol to produce the ethyl 
ether. Final reaction with urea produces 
the phenetol carbamide. 

Dulcin is a colorless, shiny, air-resistant, 
crystalline powder which melts at 173° to 
174° C. and begins to decompose at 210° 
to 220°C., with the development of am- 
monia and the formation of a white sub- 
limate. It is soluble at 8° to 10° C. in 800 
parts of water, at 15° to 16°C. in 700 
parts, at 100°C. in 50 parts. At room 
temperature it is soluble in 25 parts 90 
per cent. alcohol. Dulcin is about 200 
times sweeter than cane sugar. 

Other synthetic chemicals having a 
sweet taste include dimethyl-diphenyl- 
urea, para-anisidine urea, n-oleyl-chlor- 
malonamide (300 times as sweet as sugar), 
and perilla-aldehyde-anti-aldoxine (2,000 
times as sweet as sugar). Use of these sub- 
stances is not, however, permitted by the 


German regulations. 


Hair Dressings 
(Continued from page 735) 


solid type is something of a test for the 
chemist’s ingenuity. As the result of many 
experiments, the most advantageous in- 
gredient found is ordinary high-grade rosin 
(W. W. or G. W. quality). This light- 
colored, first quality rosin must be cau- 
tiously heated, as any application of exces- 
sive heat or heating for long periods will 
tend to cause dark-greenish discoloration. 
By this means it is incorporated with min- 
eral oil, paraffin and a little petrolatum 
—as in the following formula: 


Mineravona so. 00s ceases sd 08 150 
|e Taps a | ooremapaitarliam apie icous tacuiace Ex 60 
BRAN e755 ohne tease enerecs 30 
DT are RRR eh ARB Te 20 


The composition congeals very slowly 
but gives a stable, brilliant, easily spread 
and perfectly satisfactory hair-grooming 
fixative. The addition of paraffin is 
necessary because rosin, though very hard 
at ordinary temperatures, does not yield 
a solid composition on cooling, after hav- 
ing been incorporated in hot oil. In fact, 
compounds containing up to 50 per cent. 
of rosin will remain liquid on cooling, un- 
less stiffened with paraffin or some other 
appropriate wax. In any case, too high a 
proportion of rosin should be avoided, as 
an excess tends to give a fixative that is 
too sticky in character. The addition of 
petrolatum is intended to inhibit exuda- 
tion of oil; it also adds considerably to the 
plasticity and general appearance of the 
finished preparation. 

Rosin additions tend to improve the 
consistency and gloss of solid hair fixa- 
tives, besides being very economic in use. 
It should not be forgotten that rosin is one 
of the cheapest available raw materials 
for use in cosmetics. The following points 
are, however, to be noted, in connection 
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with the utilization of rosin in this con- 
nection: 

Straining of the hot mixture is always 
necessary, because rosin as a natural prod- 
uct contains a small proportion of impur- 
ities. Such straining may be carried out, 
with the aid of a fine copper sieve, imme- 
diately after liquefaction of the mass at 
Tar Ge 

The only inconvenience of this product 
lies in the choice of an appropriate per- 
fume. Many aromatics are curiously apt 
to lose their odoriferous power when in- 
corporated in this resinous fixative (e. g., 
eugenol and isoeugenol in carnation, lilac 
and rose compositions). This phenomenon 
may be due to the feebly acid reaction of 
the abietic acid in the rosin or to the lat- 
ter’s pronounced perfume-fixative proper- 
ties, which would tend to prevent the 
evaporation of perfume materials. More 
satisfactory, however, are the following 

types of compound, added in the approxi- 
mate proportion of 1 per cent.: mimosa, 
fern, chypre and lavender. 

Some manufacturers are interested in 
crystallized solid brilliantines of a mar- 
morated character. In these preparations, 
one of the solid constituents partly crystal- 
lizes and thus imparts an attractive 
grained (or marbled) effect. This effect 
can easily be obtained by dissolving about 
150 parts of purest stearic acid in 350 to 
500 parts of mineral oil, at 60° to 70° C., 
and cooling as slowly as possible by plac- 
ing the filled jars in a warm cupboard for 
12 to 18 hours, so that fine large crystals 
are formed in the mass. This is the most 
elaborate form of solid hair fixative, and is 
suitable chiefly for de lure preparations. 

Solid hair fixatives, as sometimes molded 
in the shape of sticks, are of practical 
interest for camping and war-time use 
generally—owing to their durability, long- 
lasting character, and compactness. A 
composition such as the following gives a 
product that is conveniently adapted for 
molding purposes: 


CRMs oo canst nett ee ee bis 250 g. 
REMI oa Shs crass ree oO crs 200 
RUM 5 wd so och ole GR oe ere 200 
MEN oo kb eee os 150 


This formula may be varied slightly, in 
conformity with the season and country of 
destination. Such stick brilliantines should 
be liberally perfumed, with opoponax, 
moss rose or lavender, etc., and appro- 
priately tinted with oil-soluble dyestuffs to 
represent the chief shades: fair, dark and 
auburn. 

The most modern type of hair fixative 
preparation, and one that has achieved 
widespread success, is a kind of very fluid 
cream, consisting of an oil-in-water emul- 
sion with a high content of oil. These 
products are much in favor with discrimin- 
ating customers, because of their snow- 
white creamy appearance, brilliant gloss 
and first-class fixative properties. If prop- 
erly made, they should be neither greasy 
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nor sticky. A simple but satisfactory 


formula is the following: 


Mineral oil (0.860).............. 45 g. 
SCN IR. Guu co cae Se 6 
Triethanolamine................ 1.5 
Distilled water. ci. 6.66555 cae 50 


The stearic acid is melted in the oil and 
the triethanolamine-water-solution at 70° 
C. is poured gradually into the oil-stearic 
acid mixture and the mass stirred contin- 
ually until cool. Larger quantities should 
be processed in a mixing machine, set to 
give a fairly slow speed and thus obviate 
the formation of foam. The finished prod- 
uct is perfumed with a suitable light floral 
compound, and is then filled in the usual 
manner, 

Other emulsifying agents may also be 
used, such as the fatty alcohol group, di- 
ethylene glycol stearate, commercial gly- 
ceryl monostearate, etc. Cetyl alcohol, 
stearyl alcohols and beeswax are useful for 


improving the texture. D. Lourie, S. P.C. 
ACNE TREATMENT 


Six well known dermatologists, ques- 
tioned recently by the Journal of Investi- 
gative Dermatology on the management of 
acne vulgaris, express considerable unani- 
mity and only occasionally a difference of 
opinion. Thus, all are agreed that en- 
docrine therapy is without value. The 
vitamins are likewise regarded as valueless 
except for the general indication of im- 
proving the health of the patient. Five of 
the contributors found that vaccines and 
toxoids are without value. One con- 
tributor states that a staphylococcus 
toxoid is of value especially in the pustular 
type. The relation of anemia to acne was 
considered as casual and not casual. All 
were agreed that the administration of 
hematinics has little if any effect on the 
course of the disease. Roentgen therapy is 
regarded as a valuable though not a domi- 
nant feature in the management. Four of 
the contributors stressed the importance 
of so-called acne surgery. This consisted in 
opening the pustules and _ extracting 
comedones. One did not practice it and 
one felt that it might aggravate the condi- 
tion. He believed that sulfur paste was 
capable of accomplishing the same pur- 
pose. The importance of local medicinal 
treatment is concurred in by all. The 
tropical applications most commonly used 
are combinations of sulfur, resorcinol or 
salicylic acid. One of the contributors 
regularly prescribes 10 per cent. kaolin and 
10 per cent. precipitated sulfur in zinc 
oxide ointment. One of the contributors 
obtained 60 per cent. of cures in from three 
to eight months with topical drugs “‘that 
keep the skin in constant state of desqua- 
mation.” Dietary treatment was con- 
sidered without special value by all except 
one. This contributor insisted that diet 
was essential to success in the treatment of 
acne. He prescribed a low fat diet. 
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PuREsT CREAMS 


SHEROLINE 


Versatile CREAM BASE 


For baby's tender skin . . . for toddler's bruised 
knees . . . for dust or stale makeup removal, and 
general skin cleansing—whatever the nature of 
your cream preparations, each one can benefit 


from the superfine liquefying properties of 


Sherwood's many-purpose SHEROLINE. 


It's safel It's pure! A thoroughly satisfying base 
that builds public confidence in any cream 
product. Purified in our own refinery in Warren, 
Pa. where every step in the manufacture is 


scientifically controlled by skilled technicians. 


Specific grades to suit 
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CALCO 


Basic Source for 


| Bulk Pharmaceuticals 


Control of quality begins for Caleco Bulk Pharmaceuticals 
with the production of basic “raw” materials in especially 
designed equipment such as this light oil refining plant 
at Bound Brook. 











@ Unified responsibility for quality at every step in pro- 
duction—assurance of adequate supplies through high 
normal capacity—are obvious advantages of looking to 
a basic source such as Calco for your bulk pharmaceutical 
requirements. 
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ADVANCING THERAPY 


GRAM-POSITIVE GERMICIDE 


The isolation from a sporulating soil 
bacillus of two new types of chemicals that 
have proved themselves the most power- 
ful destroyers of a large group of the most 
deadly disease-producing micro-organisms 
in man was reported by Dr. Rene J. 
Dubos of the Rockefeller Institute for 
Medical Research, in the sixth Harvey 
lecture delivered before the Harvey 
Society and the New York Academy of 
Medicine. 

The two new chemicals have protected 
animals against enormous deadly doses of 
five different types of virulent death-pro- 
ducing pneumonia germs, fourteen differ- 
ent types of streptococci, staphylococci 
and the diphtheria bacillus, Dr. Dubos 
reported. 

The chemicals have proved themselves 
equally destructive against every one of 
the large family of germs known as Gram- 
positive. 

Since the bacillus of tuberculosis belongs 
to the Gram-positive group of microbes, it 
is hoped that the road has at last been 
opened up for a chemical attack on the 
white plague. 

“All Gram-positive organisms so far 
tested,” Dr. Dubos declared, “are readily 
killed under the same conditions, although 
the amount of bactericidal substance re- 
quired varies from one bacterial strain to 
another. On the other hand, none of the 
gram-negative bacilli have been found to 
be susceptible, even to much _ larger 
amounts of the substance. Meningococci 
and gonococci are much more susceptible 
than gram-negative bacilli, but more re- 
sistant than pneumococci or streptococci.” 

The first of the two new chemicals has 
been named “gramicidin.” The second 
one is so new that it has not yet been 
named. Dr. Dubos asserted that he ex- 
pected the second one, isolated a few 
weeks ago, to prove itself even more potent 
and useful than the first. 
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The reason for the greater promise of the 
second chemical lies in the fact that it is 
soluble in water, whereas the gramicidin is 
very insoluble in aqueous media. The 
solubility of the second substance makes 
it possible to administer it subcutaneously 
and intravenously, and will allow its ab- 
sorption by the blood stream. 

So far, however, the new substances 
have been tried only on animals. More 
trials on animals will have to be made be- 
fore human application. 

In addition to the two chemicals, Dr. 
Dubos reported on the isolation from the 
same soil bacillus of two other chemicals, 
graminic acid and gramidinic acid, that 
have also exhibited great bacteria-killing 
powers when tried on gram-positive bac- 
teria in test tubes. For reasons as yet un- 
determined, however, these two chemicals 
do not have the power to protect living 
animals against these same bacteria. 

“Although the complete structure of 
these substances is as yet unknown,” Dr. 
Dubos said, “‘it can be stated at this time 
that all of them consist largely of amino 
acids probably combined as polypeptides 
Gramicidin, which has been most care- 
fully studied, contains two to three trypto- 
phane residues per molecule. A large per- 
centage of the other amino acids appear to 
be present in the so-called ‘unnatural’ 
(dextro) form. : 

“Gramicidin also contains an aliphatic 
fatty acid. One single dose of one- 
thousandth to two-thousandths of a milli- 
gram of gramicidin, injected into the 
abdominal cavity, is sufficient to protect 
mice against 10,000 lethal doses of pneu- 
mococci and streptococci. 

“Larger amounts of the material, in- 
jected on five consecutive days, will also 
portect mice against larger infective doses, 
or cure them of a well-established in- 
fection.” : 

The second, water-soluble chemical can 
be injected through the skin or through the 
veins instead of the abdominal cavity. 
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Dr. Dubos reported the extraction, also 
from a soil bacillus, through specific culti- 
vation and adaptation, of any enzyme (fer- 
ment) that is highly specific and destruc- 
tive against the super-capsule of the Type 
III pneumonia, one of the most serious 
types of the disease for which no serum 
has been developed, though it responds to 
sulfapyridine. The new enzyme, he re- 
ported, “can protect mice against infec- 
tion with 1,000,000 fatal doses of pneu- 
mococci of type III.” The enzyme acts by 
decomposing the capsule, leaving the 
microbe naked and defenseless against the 
body’s protective white blood cells. 


The chemicals were isolated from a soil 
bacillus of a new type that itself has not 
yet received a name. The germ-destroying 
chemicals were not originally present in 
the soil bacillus but were developed in it 
after it was fed on a diet of mixed strep- 
tococci, pneumococci and staphylococci. 


POLIOMYELITIS AND 
AZOSULFAMIDE 

During an epidemic of poliomyelitis 
Rhett gave azosulfamide as a prophylac- 
tic to 440 acutely ill children. The daily 
dose was 0.065 Gm. per pound of body 
weight. Inone of these children a transient 
paralysis developed on the fifth day of ill- 
ness. The mother of this child did not 
keep up the maintenance dose of the drug. 
Symptoms subsided when full dosage was 
resumed, and paralysis was recovered from 
during the three weeks of quarantine. 
Meningeal symptoms developed on the 
fifth day of illness in two other children 
under similar circumstances; that is, non- 
continuance of the maintenance dose. 
These symptoms subsided without paraly- 
sis when the full dosage of the drug was 
once more administered. In fourteen cases 
of poliomyelitis the drug was given in the 
preparalytic stage. Paralysis developed in 
only one of these. Eight children with a 
clinical diagnosis of meningeal involve- 
ment of poliomyelitis recovered under 
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FORMIC ETHER AMYL BUTYRATE 
AMYL FORMATE BUTYRIC ETHER 


RUM ETHER BUTYRIC ACID 


These Northwestern Products are especially made for 


flavoring purposes. 


THE NORTHWESTERN CHEMICAL COMPANY 
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Making this your supply headquarters for TALC will help 
smooth out your troubles in that direction. We have available 
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cially for us in India; COTTRELL Processed—gritless French 
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lent domestic brand from California e To a major extent, the qual- 
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match your own samples. 


WHITTAKER, CLARK & DANIELS, Inc. 


260 West Broadway New York City 
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azosulfamide medication without paraly- 
sis. These cases are not reported as posi- 
tive as they were not confirmed by spinal 
fluid examination. Eleven patients with 
paralytic involvement were treated with 
azosulfamide. Toxic symptoms subsided 
in from twenty-four to forty-eight hours, 
and there was no progression in paralytic 
involvement after an adequate dosage of 
the drug was reached and maintained for 
from twenty-four to forty-eight hours. 
There were no deaths in the acute phase of 
the disease. There were two patients pre- 
senting acute fulminating onset of the 
disease with involvement of all extremities 
and respiratory musculature. The respira- 
tor was necessary. One of these patients 
died two months later while convalescing 
and recovering some respiratory function. 
Death was caused apparently by an 
attack of asthma, from which she had 
suffered for several years. J. Pediatrics, 
vol. 16, p. 326. 


SULFAPYRIDINE AND 
TUBERCULOSIS 


According to Birkhaug, chemotherapy 
of tuberculosis is handicapped by the for- 
mation of fibrotic and avascular tissue 
about the ulcerations, abscesses and cavi- 
ties, because circulating antibacterial 
drugs are incapable of penetrating such 
dense and avascular tissues. Nevertheless 
the great therapeutic successes obtained 
with the sulfanilamide compounds in 
various bacterial infections led to exper- 
iments with these compounds in tuber- 
culosis. The author reviews earlier in- 
vestigations by Rich and Follis and his 
own experiments with a soluble azosul- 
famide. Studies in vitro on various sul- 
fanilamide preparations disclosed the su- 
perior antimycobacterial properties of 
sulfapyridine. This compound was con- 
sequently administered to ninety-six 
guinea pigs infected with tubercle bacilli. 
Hematologic, bacteriologic and pathologic 
observations demonstrated that the daily 
oral administration of from 300 to 600 mg. 
of sulfapyridine per kilogram of body 
weight produced a significant retarding in- 
fluence on the development and progress of 
tuberculosis induced in guinea pigs with 
relatively large doses of human tubercle 
bacilli. The antimycobacterial effect 
seems to be directly proportional to the 
administered dose and to the concentra- 
tion of the sulfapyridine in the blood and 
body fluids. However, neither the viru- 
lence nor the tuberculinogenic action of 
tubercle bacilli is altered by the prolonged 
action of sulfapyridine in vitro or in vivo. 
This partial chemotherapeutic success in 
highly susceptible guinea pigs suggests 
that sulfapyridine might be helpful in 
miliary forms of tuberculosis and in tuber- 
culous meningitis by restricting or prevent- 
ing fresh dissemination of tubercle bacilli. 
In chronic forms of the disease the treat- 
ment seems doomed to fall short of the 
ultimate goal. Acta Tuber. Scandin. vol. 
14, p. 180. 
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HELBORSID 


Helborsid, according to Grossmann and 
Benzon, is a solution of hellebrin, crystal- 
lized pure glucoside of Helleborus niger. 
Hellebrin differs from helleborein in being 
about twenty times more active. Like 
strophanthin it is a glucoside of the second 
order, but, in contra-distinction to stroph- 
anthin, its aqueous solutions are highly 
stable, retaining their efficacy for years. 
The pharmacologic properties of hellebrin 
greatly resemble those of strophanthin. 
The authors administered helborsid to 
seventy-four patients with forms of decom- 
pensation the result of valvular lesions, 
myocarditis and coronary sclerosis with or 
without angina pectoris. They excluded 
from treatment all patients with mild 
forms of decompensation in whom bed rest 
and small oral doses of digitalis produced 
the desired results. Helborsid was admin- 
istered intravenously. The initial dose was 
0.5 cc. of the solution containing 0.25 mg. 
of hellebrin, increased later to 1 cc. and 
rarely to 1.3 cc. The injection was given 
daily, occasionally twice daily, until the 
desired effect was obtained. The later 
treatment was intermittent, like that of 
modern strophanthin therapy. The total 
number of injections varied, a few patients 
receiving as many as thirty. Helborsid is 
a highly effective cardiac stimulant. Its 
action is similar and in some respects 
superior to that of strophanthin. It is less 
toxic and its secondary effects are either 
absent or appear later and in a milder 
form. This makes it possible to treat 
many patients with severe heart disease, in 
whom neither digitalis nor strophanthin 
can be employed because of the rapid de- 
velopment of secondary toxic effects. 
Schweiz. med. Woch. vol. 70, p. 251. 


DIETHYLSTILBESTROL 


Huet and his associates employed di- 
ethylstilbestrol in forty-six cases of gy- 
necologic disorder. The substance was 
found to be effective in genital infantilism, 
in certain forms of oligomenorrhea and 
dysmenorrhea, in functional disorders of 
the menopause and in a number of hypo- 
physio-ovarian disturbances. The treat- 
ment was successful in 77 per cent. of the 
cases of menstrual dysfunction and in 82 
per cent. of menopausal disturbances. In 
the latter it counteracted the hot flushes, 
the profuse sweats and the vasomotor 
symptoms. The untoward secondary 
effects of this treatment were few. In 10 
per cent. of the cases the complications 
were benign. They consisted of attacks of 
weakness and nausea, which disappeared 
in the course of treatment. These compli- 
cations were observed especially in women 
of the premenopausal and menopausal age. 
In about 3 per cent. of the cases total 
gastric intolerance existed but its symp- 
toms ceased when the medication was dis- 
continued. The therapy with the synthetic 
estrogenic substance has advantages over 
that with the natural estrogens. Diethyl- 
stilbestrol is highly effective when ad- 
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ministered by mouth, is easily handled and 
is relatively inexpensive. The fact that it 
is a powerful therapeutic agent necessitates 
an exact etiologic diagnosis and close 
clinical supervision in order to avoid dis- 
appointments. Gynecol. vol. 38, p. 517. 


SULFATHIAZOLE 


Reinhold and his co-workers discuss the 
pharmacologic and toxic effects of sul- 
fathiazole on human beings. They con- 
ducted two groups of experiments: those in 
which a single dose of the drug was ad- 
ministered orally, intravenously or rectally 
and those in which multiple doses were 
administered for several days. Its effects 
were observed in nine convalescent 
patients serving as controls and in eighty- 
three patients suffering from pneumonia. 
It was found that sulfathiazole is rapidly 
absorbed from the gastrointestinal tract 
and is rapidly excreted in the urine. Fol- 
lowing intravenous administration of the 
sodium salt, recovery of sulfathiazole in 
the urine is practically quantitative. It is 
not readily absorbed from the rectum. 
The proportion of the drug conjugated is 
low in most individuals. Effects observed 
on renal function and the hemopoietic 
system were transitory and not pro- 
nounced. Vomiting occurred in about 10 
per cent. but was never severe enough to 
interfere with the use of the drug. The 
incidence of other toxic reactions was 
small. Because sulfathiazole is absorbed 
more readily from the gastrointestinal tract 
and is excreted more rapidly than sul- 
fapyridine, its use, therapeutically is more 
easily controlled, an advantage that at 
times may be of decided importance. 
Amer. J. Med. Sci. vol. 199, p. 393. 


STREPTOCOCCUS VIRIDANS 


A new chemical agent successful in pro- 
tecting mice against streptococcus viri- 
dans, a germ unconquered by the sul- 
fanilamide remedies, was announced by 
Dr. O. M. Gruhzit, of Parke, Davis and 
Company, Detroit, at the meeting of the 
Federation of American Societies for Ex- 
perimental Biology and Medicine in New 
Orleans. 

The new chemical remedy is sodium 


paranitrobenzoate. Although not yet tried 
on human patients, it may find a place in 
the treatment of certain diseases caused by 
streptococcus viridans, such as ulcerative 
or malignant endocarditis, a form of heart 
disease. 

Sodium parantrobenzoate is relatively 
non-toxic to animals. Its therapeutic 
(curative) effect in mice infected with 
streptococcus viridans is of the same mag- 
nitude as produced by sulfanilamide in the 
beta hemolytic streptococcus infections. 
The sodium paranitrobenzoate has little or 
no effect in the latter type of streptococcus 
nor in pneumococcus infections. Science 
News Letter, March 23, 1940. 
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Why Not Cut Down 
Manufacturing and 
Labor Costs ? 


We have saved thousands of dollars for many manu- 
facturers of ointments, powders, lotions, cosmetics 
and jellies—our manufacturing, packing and shipping 
facilities can save dollars for you. Your formulas are 
kept in absolute confidence at all times. You can 
write us without incurring any obligation. 
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Essential Oils and Allied Products 
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formerly Ehrmann-Strauss, Co., Inc. 
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Established 1910 


DRUGS 
CHEMICALS 
OILS 
RAW MATERIALS, Etc. 


We solicit your inquiries 


CHAS. L. HUISKING & CO., INC. 


Cable Address: “’CELAITCH” 
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155 Varick Street 


New York, N. Y. 
Chicago Branch: 561 E. Illinois Street 
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THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET « NEW YORK 
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Have you tried Tonkaire for removing the sharpness of alcohol odor? 
Have you tried Tonala 30 in your perfume compositions? 


WRITE FOR SAMPLES AND INFORMATION TODAY 


Compagnie Parento, Inc. 


NEW YORK 
DETROIT 
LOS ANGELES 
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COLOR is FASHION 


ALL LACQUERS FINGER 
NAIL ENAMELS are manufac- 
tured in our own plant under the 


expert supervision of our own 


skilled chemists. 


IN A FINGER NAIL ENAMEL 


LACQUERS offers packagers a complete range of exciting 
shades to increase summer sales. For in this season of the 
open toe and bared hands, the first consideration is color 

. color to complement the many changes in women's 
summer attire. 


Thus LACQUERS with its fashion-right shades . . . a durable 
ename) that doesn't crack under the added strain of out- 
door activities . .. enjoys the increasing preference of 


enamel-wise, fashion-conscious consumers. 


LACQUERS, INC. 


FINGER NAIL ENAMELS 
ENGLEWOOD, NEW JERSEY 
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PETROHOL 


(Isopropyl Alcohol) 
KNOW THE TRUTH ABOUT IT! 


& a 
Petrohol exhibits strong killing power toward 
THE ORIGINAL bacteria and yeast, yet its effect on the skin is 
SYNTHETIC SOLVENT similar to other alcohols. 
MANUFACTURERS 
The pharmacology of Isopropyl Alcohol is re- 
: viewed in our Petrohol booklet. Ask for one. 





STANDARD ALCOHOL COMPANY 
96 BROADWAY, NEW YORK, N. Y. 


Are you having 
any trouble with your : 


Over 35 years ago, the first Neutral Powdered White Soap was intro- 
duced to the manufacture of cosmetics and proprietary remedies by 




















the House of Hopkins. Though perfected through the years by 
various technical improvements, CHECK YOUR PRESENT SOAP 
Hopkins’ Rajah Brand Neutral Pow- FOR THESE QUALITIES 
dered White Soap is today made 
under the same original process. For / Pure whiteness 
completely dependable uniformity, 
for perfect performance, standardize V Profuse, lasting lather 


on Hopkins’ Rajah Brand Powdered 


and its very low residue of alcohol, 

water and sodium carbonate. Hop- Resistance to varying tem- 

kins’ Neutral Powdered White Soap perature 

will not turn rancid or harden on 

a= & the shelf. Try it yourself. Fine appearance of finished 
. product 


” Send fora Free Sample to use in a trial batch—also prices. 


Neutral White Soap. You will V Good meshing qualities 
greatly appreciate its extreme 
snow-whiteness, thor oughly neutral VV Freedom from free alkali 
taste, its complete freedom from 
free alkali, low moisture content, V Uniformity 

V 
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PERMANENT WAVE SOLUTION: 
We have a permanent wave solution con- 
sisting of potassium sulfite, ammonium 
carbonate, potassium carbonate and borax. 
Is this solution too strong to be used, and if 
so, how can it be weakened? We will ap- 
preciate any suggestion from you. St. Louis. 

As far as we are able to determine your 
solution is not too concentrated since none 
of the alkalies you use is very strong. At 
any rate this solution should be safe 
enough for making preliminary tests, 
after which it can be diluted with water to the proper strength. 





PRESERVATION: In the past I have been using methyl para- 
hydroxy benzoate as a preservative in my creams and lotions. 
Although I have not as yet had any trouble, I wish to anticipate 
any possible rancidity or other breakdown in these products by 
adding the proper amount of preservative and anti-oxidant. Hydro- 
quinone in the presence of borax causes too much discoloration and 
I am therefore unable to use it. I am sending you data as to the 
general composition of my products. Pittsburgh. 

Lecithin itself has anti-oxidant value and should be adequate 
as an anti-oxidant, in combination with the preservative in your 
“tissue cream.’ Your cleansing cream requires only the pre- 
servative. Only the gums in your powder bases can go bad and 
for these the preservative is sufficient. There is nothing in your 
clay pack that could possibly go bad. Witch hazel solutions re- 
quire no preservation. 


DEODORANT CREAM: Will you 

’ please furnish us with a formula for a 

iS cream with astringent and deodorant 

= properties? We have tried a number of 

@:.° \ published formulas but none of them has 

‘ been satisfactory. Buenos Aires. 

Probably the best way to handle your 

problem is through the use of one of 

the acid stable emulsifiers for oil-in- 

water creams. Use 15 to 20 parts of the emulsifier and 40 parts 

of water. Boil and stir these together until a homogeneous 

mixture results. Dissolve 10 parts of aluminum sulfate and 30 

parts of water and stir this into the cream. The proportion of 

aluminum sulfate is such that the cream should have strong 
astringent powers and thus stop perspiration. 
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FILTERING TOILET WATER: We have been experimenting 
with toilet water lately and seem to be having trouble filtering it 
absolutely clear. We would appreciate it very much if you could give 
us filtering process which would help us overcome this trouble. We 
wish to thank you at this occasion for the advice given us in your 
previous letter. Long Island City. 

Many manufacturers let their lotions stand for a while with 
talc before filtering, since the talc acts as a filter medium to 
clarify the mixture. Some of the silicious earth filter aids are 
used for the same purpose. It may be necessary either to use 
more alcohol in your mixture or a more soluble perfume oil, if 
thorough filtration does not give a sufficiently clear solution. 


A 


SUN BURN LOTION: Our laboratory 
makes suntan preparations and we are de- 
sirous of adding a sunburn lotion to our line. 
Could you assist us in obtaining a formula for 
a liquid sunburn lotion? Any information you 






WA>, can supply would be greatly appreciated. 
aa | Miami. 

a A lotion with which we have had con- 

4 siderable success is made along the general 
v | lines of the following formula: 

SORIEOIOOUN en. 5c secs Cars Sis Fe FS 9 3.0 

Oo TTS a Se ae 0.5 

ra y Potassium hydroxide............... 0.1 

BRE coors gcc earned wince womens wens 0.2 

unter Sy ee cats nw ao ach puns = ors) rata 1.0 

RS 5 Bits ENV OT Gy so wd se ees haere ee eT a 95.2 


Almost any of the compounds recommended for use in screening 
light rays can be used in combination with this formula. Oily 
products may be melted directly with the stearic acid and cetyl 
alcohol, while solids are preferably first dissolved in an oil. One- 
tenth of one per cent. of a preservative must be included in the 
formula. The same basic lotion may be used as an anesthetic 
preparation for treating burns if from one to two per cent. of 
cycloform or benzocaine are added to it. 


UNG. AEGYPTIACUM: Can you supply us with the formula 
of Ung. Aegyptiacum? It is a veterinary preparation containing 
copper acetate. A stamped envelope is enclosed for your reply. 
Philadelphia. 

A formula such as you desire is described in one of our formu- 
laries. The preparation consists of powdered verdigris one part, 
vinegar 7 parts, clarified honey 14 parts. Dissolve the verdigris 
and the vinegar, strain, add the honey, and boil to proper con- 
sistency. ‘ 
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UL SN TIONS 


COLD CREAM: Will you please send me a formula for a cold 
cream containing little or no water. New Orleans. 

A cold cream is called by that name because it has enough 
water in it to give a cooling effect by evaporation when applied to 
the skin. It is therefore advisable to have a substantial propor- 
tion of water present in all cold creams. If you are seeking a 
cleansing cream with little water, then you might use the liquefy- 
ing cleansing mixture consisting of ozokerite 20, petrolatum 20, 
mineral oil 60. For lubricating effect, some of the mineral oil may 
be replaced by sesame oil and about five parts of lanolin added. 


HAIR PREPARATION: As a con- 
stant reader of DruG AND CosMETIC 
INpustRY, as well as having several of 
your textbooks, we are taking the liberty 
of writing you for a little information. 

For the past several years, we have been 
experimenting with a preparation, as 
used on the hair. The base of this 
product is alcohol and glycerine, no 
water being used. We are interested in 
obtaining some information regarding a 
suitable product which could be added to 
this mizture, and which would have a 
tendency to keep the hair in place. 
Glycerin appears to leave the scalp in a sort of beady condition. We 
would like to continue using the glycerin, but would like to know 
what we could add that would prevent this condition. There may be 
some gum product that would solve our problem. Whatever product 
we would use would necessarily have to be soluble in alcohol and/or 
glycerin. Seattle. 

We have had considerable success with the use of diethylene 
glycol ethyl ether in hair preparations. This product is soluble 
in water, alcohol and glycerin, is not as sticky as glycerin and 
works admirably to keep the hair in place. 





SULFUR CREAM: Please advise me of a good formula for a 
cold cream which I could use as an ointment base. All the present 
formulas give me a great deal of trouble, namely, when mized with 
colloidal sulfur the water separates out. New York City. 

Apparently the colloidal sulfur you are using reacts with the 
soap formed in ordinary cold cream formulas and causes break- 
down. Either you can make your product on a basis of lanolin or 
an absorption base, in which case you will have a water-in-oil, or 
greasy cream, or you may use one of the acid-stable cream bases 
that are used for preparing nongreasy acid creams. 


June ’40: 46, 6 


The Drug and Cosmetic Industry 


LIQUID SHAMPOO: Can you 
supply me with information regarding 
the contents and formulation of liquid 
shampoos containing the newer types of 
welting agents? Is it possible to use one 
compound that produces the desired 
effects of foaming, detergent, and emul- 
sifying action or must several ingredients 
be combined? Portland. 

For the most part shampoos of this 
type consist of solutions of one substance since it is not espe- 
cially difficult to find one that will give all the desired properties. 
The wetting agent, in proper proportion, is dissolved in water, 
usually with the addition of glycerin, alcohol, or a glycol deriva- 
tive as an additional solvent to keep the solution clear. A thick- 
ening agent such as glycerin or a gum is usually considered to be 
advisable. Very often a small amount of oil must be added to 
counteract the too drastic action of the detergent. 





WAX FREE CREAMS: Ina recent issue of your magazine I 
saw a reference to the fact that physicians are inclined to approve of 
the wax free creams. On trying to find*that passage again I am not 
able to do so. Will you please tell me in what issue that appeared, 
and if you cannot do so will you please give me the bibliography 
where I may be able to find reference to the benefits of wax free 
creams? I ama subscriber to your magazine and find your articles 
most interesting. New York City. 

There may have been some mention in our magazine of the 
fact that physicians seem to approve of wax free creams. How- 
ever, we.do not agree with this idea, since the wax in the creams 
is in such finely divided and hydrated form that it cannot pos- 
sibly clog the pores or have any other adverse effect on the skin. 


CLEANSING CREAM: I wish to manufac- 
ture a cleansing cream which can be put up in 
solid form with a paper cover. Can you advise me 
as to what material to use for this purpose? Harris- 
burg. 

Considering the type of package you have in 
mind, the cold cream type of cleansing cream 
would be inadvisable since it would tend to lose 
water. A liquefying cleansing cream will probably 
be best for your purpose. This can be made by melting to- 
gether 60 parts of mineral oil, 20 parts of petrolatum, 10 parts of 
ceresin and 10 parts of paraffin. 
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For that dewy Freshness, so desirable in 
Hyacinth, Gardenia, Lilac, etc., use . . . 


Atyacinl fod 


Hyacinthon has proven superior to Bromstyrol; 
does not discolor nor irritate in soaps, creams, etc. 


Full information and sample upon request 
on your business letterhead. 


AFR RIFA-NEW YORK, Inc. 


ESSENTIAL OILS, AROMATIC CHEMICALS 
PERFUME BASES 
153 WAVERLY PLACE NEW YORK, N. Y. 
Chicago Office: 130 N. State St. 
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; THERE IS NO SUBSTITUTE 


A AVAE 


The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 


_ CHARLES MATHIEU imeorronaren § 


























Exclusive representatives of the Italian Producers 
































77 RIVER STREET HOBOKEN, NEW JERSEY 


CERTIFIED 
oy se COSMETIC COLORS 











TALC LIPSTICKS | FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
HEADQUARTERS NAIL POLISHES 
also 


We are direct importers and mill agents 
and have a grade for every purpose. 


AIR FLOATED e PROCESSED e MICRONIZED 


COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
: ““Colors Designed to Meet Every Requirement’’ 


ITALIAN TALC Samples and full particulars cheerfully submitted. 
FRENCH TALC Our laboratory is ready to assist in your problems. 
MANCHURIAN TALC 
CANADIAN TALC 


DOMESTIC TALC ee ede 


Write for prices and samples whether you buy Cae Pp 
a bag or a carload. 








VWManufactuce af. Fi ine Che prmaicu 


CHARLES B. CHRYSTAL CO., INC. | | IetnrNesnvescrectertanete 


15 PARK PLACE, NEW YORK — JERSEY CITY, N. J. 
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PURCHASING DEPARTMENT 


MAY MOVEMENTS 





Up 





Chamomile flowers, Roman 75c 
Citronellol 15c 

Clove oil 5c 

Cream tartar 114c 

Dill oil $1.25 

Hellebore root, white 3c 
Henbane leaves 5c 
Horehound herb 4c 
Jalap resin 10c 

Licorice root 6c 

Mace oil, Dist. 55c 


Agar No. 1 5c 
Almond meal 13c 
Almond oil, bitter 75c 
Balsam tolu 55c 
Belladonna leaves 10c 
Benzoin gum, Sumatra 3c 
Bergamot oil 25c 
Buckthorn bark 5c 
Burdock root 2c 

j Caffeine 50c 

Caraway oil $1.40 








Malva flowers, blue 30c 
Nutmeg oil 55c 
Orris root, Flor. 7c 
Verona 2c 
Patchouli oil $2.00 
Sabadilla seed 1c 
Senna Tinnevelly 2c 
Spearmint oil 15c 
Tartaric acid 2c 
Valerian root 23c 
Wormseed oil 20c 





Down 





Ephedrine Alkaloid 50c 
Hydrochloride 45c 
Sulfate 45c 


Beeswax, white 3c 
Carnauba wax No. 1 3c 
Erigeron 15c 





Fennel oil 35c 

Japan wax lc 
Rhodinol 5c 

Saffron Valencia $2.00 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 = 100. 
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The cosmetic raw materials index rose 
to 88.0, compared with 85.6 for May 1940. 
Almond meal rose from 22 to 35 cents; 
balsam tolu was 55 cents higher at $1.75; 
beeswax declined from 38 to 35 cents; 
Japan wax declined one cent to 16 cents. 
Almond meal comes mainly from Italy 
and England. Balsam tolu was very 
scarce on spot. 


The botanicals index jumped from 
134.00 to 148.8 for June 1940. Agar was 
5 cents higher at $1.50; balsam tolu 
jumped from $1.20 to $1.75; belladonna 
was 10 cents higher at 40 cents; licorice 
root increased from 20 to 26 cents; orris 
increased 2 cents to 18 cents; senna in- 
creased from 8 to 10 cents a pound. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The index of fifty commodity prices increased from 89.7 for May 1940 
to 91.9 for June 1940. The period under review presented considerable 
difficulties for importers. Both the spread of the war and its intensity 
presented new problems and made for further uncertainty regarding 
future supplies of many items. The possibility of Italian intervention with 
consequent involvement of the Balkan States also increased the tension 
in import circles. The general concensus of opinion was that manufac- 
turing consumers would be wise to have on hand at least a year’s supply 
of those raw materials which are produced mainly in foreign countries. 
Buying at market prices today is suggested as a good policy. 


Two price changes resulted in slight 
alteration of the essential oils index, which 
increased from 70.0 to 70.4. Bergamot oil 
was 25 cents higher at $6.75; clove oil in- 
creased from $1.20 to $1.25. Bergamot oil 
is now at the highest level to be reached in 
many years. With Italy on the brink of 
war the prospects for many of the oils 
from that country is not bright. Shipment 
of aromatic chemicals from Switzerland 
would also be difficult should Italy finally 
act as these products come through the 
ports of Genoa and Marseille. 


Two price changes led to an increase in 
the medicinal chemicals index from 92.2 
to 93.3. Mercury metal was quoted at 
$195.00 a flask, compared with the 
previous $171.00. Cream of tartar rose 
from 3114 to 3234 cents per pound. The 
situation in tartrates was not promising. 
While this country has a well developed 
wine industry manufacturing consumers 
here are still dependent on imports of 
crude tartars from such countries as 
France, Spain and Italy. 


June 740: 46, 6 


15 Essential Oils—Weighted Price Index. 1926100. 
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Give your creams a 


Silly Saiaall es 


WITH 


Cetyl Alcohol-Bennett 


Because women prefer creams with silky smooth- 
ness and pearly white texture, the sales of your 
creams will take an amazing leap when you use 
Cetyl Alcohol-Bennett in their manufacture. 


Our years of experience in manufacturing Cetyl 
Alcohol has made the House of Bennett recog- 
nized headquarters for this popular cream ingre- 
dient for the best high grade cosmetics. Made 
from only the very finest spermaceti, Cetyl Alco- 
hol-Bennett is snow white and available in both 
powdered or lump form. 

Ask for a generous sample and quotations on 
this ingredient for improving your creams and 
jumping their sales. 


ARTHUR E. BENNETT & C0., INC. 


Top Quality Essential Oils, Aromatic Chemicals 
and Flavors 
109 West Hubbard Street, Chicago, III. 
Phone Superior 9324 
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ABBOTT DRUGS 





AND CHEMICALS. 


ANESTHETICS 


Procaine Hydrochloride . . . Procaine Base . . . 
enzocaine . . . Procaine Borate 


ANALGESICS 
Cinchophen . . . Neocinchophen 


ANTISEPTICS 
Acriflavine . . . Calcium Mandelate . . . Mandelic Acid 


HYPNOTICS 
Barbital . . . Phenobarbital 


ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 


. Hydrastine . . . Lobeline Sulfate . . . Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, II 








CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 
Fine Chemicals 
Gums Oils 


Waxes 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. i) Ae 20): 9 a ee 


Tel. AShland 4-7500 





















BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 
)\ rendered by the House of McKesson 

Wm) for more than a century is the import- 
m@} ing and distributing of basic drug 
materials from all parts of the world. 
Improved, perfected and extended, 
this important service to the indus- 
try is now used by scores of manufacturers to help 
produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 





Solvay Sales Hawaiian Pineapple Co. 
Corporation Citric Acid 

Alkali-Chlorine 

Paradichlorobenzene Zinsser & Co. 

Du P d Gallic Acid 

E, I. Du Pont de Tannic Acid 
Nemours, Inc. ‘ 

Camphor, USP, XI oe Co. 
Carus Chemical Co. pee levee 

Beaxek: Aad Tartaric Acid 

Soda Benzoate British Cod Liver Oil 
Brown Company Producers 

Chloroform Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc. 
155 E. 44th Street, New York, N. Y. 
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RAW MATERIALS 


At the time this is written the outlook 
in Europe appears particularly bad. In 
fact it is such as to give serious concern to 
those interested in imports. Valerian root 
from Belgium is up sharply, the advance 
amounting to 23c per pound with the spot 
price now at from 65c to 72c per pound. 
Burdock root also comes from Belgium, 
the current price advance amounting to 2c 
per pound, with price ranges now from 
16c to 17c. Chamomile flowers from Bel- 
gium are also scarce and higher. 

Caraway seed comes mostly from Hol- 
land. This item is now as high as 28c per 
pound, necessitating a very sharp advance 
in caraway oil, which is currently offered 
at from $4.25 to $4.35 per pound. Priccs 
on haarlem oil, a Dutch item, have been 
withdrawn on spot entirely, pending offers 
from the primary market. 

Cod liver oil during recent years |} as 
come largely from Norway and England. 
Conditions in these supply countries are 
such that, although cod liver oil on spot is 
generally quoted at $60. per barrel, this 
price is entirely nominal because of the 
actual lack of offers at this figure. Pre- 
cipitated chalk is imported from England 
in sizable quantities but this market is in 
no serious predicament regarding this 
item which is also produced domestice 1, 
in adequate amounts. Belladonna from 
England is up 10c per pound to from 40c 
to 45c. 

Italy holds the key to a great deal of 
potential trouble for manufacturing con- 
sumers of many important raw materials. 
Her entry into the war would probably 
mean that shipments of aromatics, and 
essential oils from Switzerland by way of 
Genoa, a popular route, would be cut off. 
The port of Marseilles would undoubtedly 
be close for commercial navigation, pre- 
senting another serious transshipment 
problem. 

Many very important raw materials 
come from Italy. Generally speaking they 
are all very firm and in many cases ma- 
terially higher in price. Bergamot oil has 
reached the highest price in many years 
at $6.75 to $7.00 a pound. Almond meal, 
which incidentally is also imported from 
England, advanced 13c per pound to 35c. 
Other Italian products up sharply are 
almond oil, bitter, $2.75 per pound; 
manna, large, 80c; orris root, Florentine 
24c; chamomile flowers, $1.25. Lemon oil, 
orange oil and olive oil are very firm, the 
latter item having advanced recently. No 
change was noted in Italian talc, although 
imported mercury reached a new high 
level during the past month. 

Should Italy finally enter the war many 
raw materials from the Balkan States 
would be affected. It would be advisable 
to watch closely such items as aconite, 
alkanet, chamomile flowers, elder flowers, 


henbane, mullein and stramonium. 
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Reports indicate that shipping space 
from the Far East is very scarce. Rates 
have advanced making it necessary to in- 
crease the surcharge on quinine and cin- 
chona derivatives from 3c to 4c per ounce. 
Both rubber and tin from the East Indies 
are in moderate supply here and available 
only at high prices. Clove oil has advanced 
5c per pound to $1.25, this item, from 
Madagascar, shows the strength of this 
primary market. Bourbon vanilla beans, 
also from Madagascar, are now at the high- 
est levels to be reached in many years, 
spot $6.00 to $6.50 per pound. Bourbon 
vanilla is shipped through the Mediter- 
ranean to Marseilles for transshipment to 
the United States. The Reunion Islands 
are off the beaten track so that seldom do 
other than French ships call there. Direct 
shipment to the States cannot, therefore, 
be depended upon. The withdrawal of 
English shipping from the Mediterranean, 
the necessity of making the long and slow 
trip around the coast of Africa, naturally 
makes for delay and higher costs. 

Should the war last through this Sum- 
mer, the shortage of manpower would 
naturally result in smaller production of 
many items not entirely vital to war pur- 
poses. A sudden ending of the war would 
create problems no less serious. A pros- 
trate Europe, working toward rehabilita- 
tion, would require large quantities of such 
commodities normally shipped here and 
might create shortages in many commodi- 
ties, with resulting high prices. Such a pre- 
diction, while logical, might react entirely 
in reverse. Waring nations in dire need of 
export business might suddenly dump 
everything possible in this market as the 
only one capable of paying cash. Who can 
predict what would happen should Ger- 
many win the war and take over colonies 
and possessions of the Allies? Exchange 
rates are also a baffling problem. 

The situation confronting importers of 
raw materials is, therefore, very confused. 
A good policy would be for manufacturing 
consumers of raw materials primarily of 
foreign origin to have supplies on hand for 
at least one year’s requirements. It would 
further seem advisable to acquire such re- 
serves at regular spot prices today and not 
to depend too much on even the most re- 
liable importers who, confronted with too 
many intangibles, might be unable to meet 
demands under all circumstances. 


CINCHONA 


Manufacturers of quinine and cinchona 
preparations announce that, due to in- 
crease in transportation and war risk in- 
surance because of the latest developments 
abroad. they were compelled to revise the 
surcharge of 3c per oz. to the basis of 4c 
per oz. It is the policy to add this sur- 
charge which “covers war risk insurance, 
higher ocean freight rates, and other ex- 
penses over the cost of usual business, as a 
separate item on all invoices. 
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Imports of cinchona and cinchona de- 
rivatives were especially heavy in 1939, 
with receipts of bark increasing 50 per cent. ° 
above the amount imported in 1938; qui- 
nine sulfate 40 per cent.; and other ~ 
cinchona derivatives, including cinchoni- 
dine, cinchonine and quinidine, 44 per 
cent. 

More than 90 per cent. of the cinchona 
bark and cinchona derivatives imported 
into the United States originate in Nether- 
lands Indies, the area which has a virtual 
monopoly of the world’s supply of this 
product. Only relatively small quantities 
are imported from certain countries of 
South America where the cinchona tree 
grows wild. 

Following the outbreak of hostilities in 
Europe every effort has been made in the 
United States to build up stocks of cin- 
chona bark and cinchona derivatives. In 
the seven month period from September 
1939 to March, 1940, inclusive, imports of 
quinine sulfate aggregated 1,551,000 
ounces which compared with 631,400 
ounces during the corresponding months 
of 1938-39; receipts of other cinchona de- 
rivatives during these periods increased 
from 852,000 to 1,676,400 ounces; and 
cinchona bark, from 709,700 to 1,614,000 
pounds. 

Converting the cinchona bark to its 
equivalent in alkaloids, it is found that 
during the 1939-40 seven month period, 
the United States imported cinchona de- 
rivatives amounting to better than 5,000,- 
000 ounces, a gain of 110 per cent. over 
the 2,278,000 imported during the cor- 
responding months of 1938-39. 

Formerly all cinchona bark and cinchona 
derivatives imported into the United 
States reached this country from Nether- 
lands Indies, by way of the Netherlands in 
Europe. In recent years, however, bark 
has been arriving direct from Netherlands 
Indies, and since the beginning of the cur- 
rent year, derivatives have likewise been 
coming directly across the Pacific, thus 
avoiding the war zone. 


EDIBLE OILS 


Importers of denatured olive oil, foots, 
and both Dutch and African palm oils, 
were unwilling to offer during recent trad- 
ing, since they are so uncertain regarding 
future war dislocations. Sellers of other 
imported oils such as babassu also were 
not offering while higher prices were asked 
for coconut oil. Domestic edible oils were 
reported not in much buying demand 
locally but sales were reported in the West 
at substantially higher quotations. 

Denatured olive oi) sellers had ideas of 
$1.00 t» $1.05 but it was indicated that 
bids at such prices would not be accepted. 
Wheres f>>ts were available at 8c earlier 
in the past month, during late trading the 
price wos pu‘ up to 9c. It was pointed out 
that iew Greek tax became effective 
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TWO FINE ODORS 


oe 


An unusual perfume for creams, lotions and 
powders. Its lovely flower note has added materially 
to the sales appeal of those cosmetic products 


which are directed at the discriminating buyer. 


Price $6.50 lb. 


tpple Blossom 253 


The Apple Blossom odor is very much in demand 
at present. This base has attracted considerable 
attention in the last few years because of its fra- 
grancy and unusually fine odor. Apple Blossom 253 
is particularly suitable for lotions and face powders. 


POLAK’S FRUTAL WORKS, INC. 


+ 36-14 35th St., Long Island City, N. Y. 
e Los Angeles San Francisco 


Chicago St. Louis 














‘Look for the Symbol of 
Standardization’’ 





For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 


Karaya 





All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 














1940 CROP 
RAW MATERIALS 


Our stocks of new crop cosmetic raw materials are 
complete — guaranteeing that you can obtain the 
exact grade and quality for your every need. 


Sunbleached and Yellow 
BEESWAX ce ae ' 
TRAGACANTH GUM.-AIl Grades 
KARAYA GUM.-AIl Grades 


ALSO 
LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Fancy Triple Pressed 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 











GELLOID 


(Pure Calcium Carragheen Sulfate) 


Emulsifier: 


Gelloid M.O. for mineral oil emulsions with 
or without Agar. Regular Gelloid for veg- 
etable oil emulsions 


Binder: 
In tablet making. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Quick Dry Preparations: 
Very compatible with alcohol. 


JACQUES WOLF & C0. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 


WAREHOUSES: Providence, R. I., Philadelphia, 

Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 

Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 
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amounting to 4)4c per gallon and so tended 
to raise replacement costs. Replacement 
costs, however, are widely divorced from 
actual market quotations here since there 
is so much uncertainty over probable 
delivery. 

Considerable inquiry developed for 
edible oils locally but buyer’s ideas ap- 
parently had not advanced much and 
sellers were not, pressing the market. 


TARTRATES 


The war’s disruption of supplies of crude 
tartars, the by-product of wine making, 
has this market more confused than ever 
as American manufacturers of food prod- 
ucts and pharmaceuticals concentrate on 
developing sufficient domestic sources to 
make them independent of Europe, espe- 
cially France and italy. Since the war be- 
gan prices have doubled, and the prospect 
has become more puzzling with the new 
German advances into northern France. 

Crude tartars are the crystallized sedi- 
ment of wine casks, although tartrate of 
lime is a distillery by-product. The crudes 
are processed principally into cream of 
tartar for pharmaceuticals and baking 
powder, tartaric acid, effervescent salts 
and into rochelle salt used in seidlitz 
powders. 

Although the United States has a sub- 
stantial wine industry, it is primarily 
dependent on duty-free imports of Euro- 
pean tartars. Normally domestic imports 
amount to 15,000 to 20,000 tons, or about 
half the usual world supply. While Amer- 
ican consumers’ stocks are not unduly low, 
the supply situation is so disrupted by 
war that the prospect of obtaining future 
amounts is problematical. 

This is normally the heavy buying 
season. The wine casks having been 
opened during winter months, the oncom- 
ing grape crops are anticipated at this 
time of year. 

Aside from the overwhelming influence 
of being at war, France gives preference to 
British empire allies, as Italy seems to be 
holding off the market in expectation of 
higher prices or is diverting her supplies to 
Germany. Spain is not sufficiently re- 
covered from its civil war to yet figure im- 
portantly in the world market on crude 
tartars. Argentina is a producer but not 
a real factor in exports. 

A basic grade for gauging the market is 
crude tartar of 50 per cent. tartaric acid 
content. Since the war began the New 
York price for this grade has doubled to 
$45. per 100 kilos purity. While the out- 
look is very confused, rising prices are in- 
dicated and, if Italy should go to war, the 
supply situation would become more acute. 

Because of this situation manufacturers 
of cream of tartar advanced prices 114c 
per pound and are now quoting, without 
offer and subject to change without notice 
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as follows: powder or granular: barrels, 
3234c per pound; kegs-net 100 lbs., 3314 
per pound; 5,000 Ibs., one shipment, bar- 
rels, 32144c per pound. These quotations 
are for prompt shipment only, no con- 
tracts being offered. 

Tartaric acid was also advanced 2c per 
pound, terms and conditions same as for 
cream of tartar, with price schedules now 
on the following basis: Crystal, granular 
or powder-barrels, 39c34 per pound; kegs- 
net 100 Ibs., 4014c per pound; for 10,000 
lbs., one shipment, barrels, 39'4c per 
pound. 


MENTHOL 


The spot market for menthol remained 
without change or new feature during the 
entire period under review. Interest was 
centered on future possibilities. 

The Japanese market was as firm as 
ever. Reports from that source place re- 
sponsibility for high shipment prices on 
the commodity trend in general and stated 
no change is likely so long as all com- 
modities in Japan are under the influence 
of extraordinary conditions. Although no 
new business has been placed in Japan in a 
long time, the policy not to sell below 
their set price is unaltered. 

Chinese production is not definitely 
known but shipments to the United States 
from the last crop are said to be equal to 
the entire requirements of the United 
States for one year. The future of this 
source of supply is uncertain, however. 
Production from this year’s crop is ex- 
pected to be curtailed at least 50 per cent. 
because of the urgent necessity of farmers 
to plant rice. There is also the possibility 
that China will be forced to sell pepper- 
mint oil to Japan as in the past, and also 
that Japan may retaliate against Chinese 
competition in this item by imposition of 
an export tax at Shanghai. 

Meanwhile, Chinese natural menthol 
continued to sell materially below the spot 
price of Japanese goods and practically 
on an equal level with import values. 
Chinese material in case lots on spot was 
$2.75 per pound, Japanese $3.50. Syn- 
thetic menthol continued to be a factor at 
$3.00. 

Some suppliers here expressed the view 
that Menthol prices under $3.00 a pound 
are favorable to manufacturing consumers 
and advise purchases at present levels of 
the Chinese material. 


CAFFEINE 


Spot and near delivery prices on caf- 
feine, an important raw material, were ad- 
vanced 50c per pound during the current 
trading period to a basis of $3.00 a pound, 
as a result of an acute scarcity of supplies 
in the hands of importers because of the 
German capture of the Netherlands. 
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Most of the caffeine used here normally 
has been manufactured in the Netherlands 
from cocoa beans imported from the East 
Indies. There is some capacity for extrac- 
tion of the caffeine here, but not in suffi- 
cient quantities to meet the needs of the 
domestic market, it was said. 

Importers said that cola beverage mak- 
ers and some manufacturers of medicinal 
and pharmaceutical products using caf- 
feine had been accumulating supplies prior 
to the actual invasion of the Netherlands, 
so that the shortage now developing does 
not create an immediate problem. Despite 
this cushioning of the impact of the war 
upon domestic users, however, the absence 
of any assurance that imports in normal 
quantities will be resumed is causing a 
good deal of concern both to importers and 
their customers, it was reported. 


Prices had advanced to about $2.50 a 
pound just before the invasion of the 
Netherlands, with earlier quotations rang- 
ing from $2.20 to $2.40. Some business 
went through recently at $2.50, but the 
scarcity led importers during late trading 
to mark up their quotations to $3.00 on 
the meager supplies they still had avail- 
able. Small amounts are afloat for account 
of importers, and fair quantities are on the 
high seas destined to users who buy direct. 


There were no price advances noted for 
citrated caffeine or caffeine salicylate but 
consumers of these items would be well 
advised to watch the market closely. 


MERCURY 


An upturn again featured the mercury 
market following European developments. 
Domestic metal was quoted officially at 
$185.00 per flask, but in some quarters 
this was said to be a nominal quotation. 
Production was sold heavily. Export in- 
quiries were also current in the market 
here. 

With war demands having advanced the 
price of mercury from $50. to present 
levels, the world-famous New Almaden 
mercury mines of Santa Clara County are 
to be worked over by a new $500,000 cor- 
poration, it was said. The New Almaden 
is the oldest mercury mine in the United 
States and has an important place in min- 
ing books and history. 

During the period of 1846-1926, this 
mine is credited with having produced 
from $65,000,000 to $75,000,000 worth of 
mercury. But from a mining community 
of 13,000 people in its heyday of the ’70s 
it has dwindled to an almost uninhabited 
region, where a few people work sporadic- 
ally at extracting mercury, and where 
tourists occasionally pass to have a glimpse 
at the spot that once figured so remarkably 
in the mining days of early California. 
But all this is now scheduled to change 
rapidly, and the district is expected to 
take on much of its former activity and 
regain some of its former population. 
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4 YOU ELIMINATE ANY ELEMENT * 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE ae e@ EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japa 
Wax and Candelilla Waxes a pf ete very qua seit dataed. 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 
Ovor 85 years of continuous business in the United States. Established 1852. 








Better Equipment 


FOR 


Better Products 


HORM Equipment embodies superior design, sturdy 
construction with quality materials to give you 
better results in the processing of your product. 


GET THE FACTS TODAY! 
F.R. HORMANN & CO. INC. 


18 Bergen Street @ Brooklyn, N. Y. 
EQUIPMENT ENGINEERS 

















* Mid-Western Distributor: A. C. Drury & Co., Inc., * TANKS MIXERS FILTERS FILLERS 
219 E. North Water St., Chicago, Ill. 
LET US SOLVE YOUR CONSOLIDATED OFFERS: 
1—World Rotary Automa c Labeling Machin 
PROBLEMS 2—Pneu ste site Ving Filine eiCesi eee 
1 Prew udler r 500 gal. Glas = bined Sauls. Mealeines cleat aateeaed 
mo 


NEW D & C---EXTERNAL D & C 





COLORS FOR 


Perfumes, Soaps, Sham Cre Lotio tri 
Slt Telit Preperation Cotpounde, Comet etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (FD & C COLORS) 
LEEBEN CHEMICAL CoO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


























a erry: Burrell No. 500 Viscolizer. 
2— Gla Mixers, i 


C) eens. 
1—Stokes No. 15 Powder Filler, auger type. 


ler Mixers from 50 to 2000 Ibs. 
Stokes automatic Tube Seg s,Clip ping Machin 
1—Colton No. pet _ Tu pete! Filli Machine 
Lo =o s for quick pe 


Act a 
CONSOLIDATED PRODUCTS COMPANY, Inc 


20-21 Pa er . coin rk, N. Y. 
Warehouse and Shop: 1 Doremus Ave , Newark, N. J. 























A SAFE AND MILD 


ANTISPASMODIC 
and . 
SEDATIVE 


SODIUM BENZYL SUCCINATE 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 








via GRAVITY 


Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY.N J. 
JEFFER SONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 


JERSEY CITY, NEW JERSEY 























CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO.,, INC. 











7 Beekman Street New York City 
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FILTER MEDIA 


AT ATTRACTIVE PRICES 


A Filter medium for every 
need in the drug and cos- 
metic industry 1 is carried 
in FILCO’S large Chicago 
stocks. Asbestos pa 
wool felt, cloth, paper, 
filter aids, etc. Quality i is 
high, Prices attractive, 
services ly. The Filter 
Paper Co., 53 East 24th 
St., Chicago, Illinois. 


FILCO 


TESTING SAMPLES 
SENT FREE! 





For your summer sales: 


Deodorants 


in paste, lotion, liquid and powder forms; 
a complete service to meet your needs. 
Also all other cosmetic products 


Jules Montenier & Co. 


MANUFACTURING CHEMISTS 
417 N. STATE STREET, CHICAGO 
























SUPPOSITORIES 
' sTVPTIC PENCILS 


Le Dlitp 





















a 





Reg. U.S. and foieian Counties. 


The Heart of LANOLIN 





THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 








ASEPTOFORMS 
A series of odorless and non-toxic mold 
preventives. Recommended as inhibitors of 
mold growth and fermenation in industrial, 
pharmaceutical and cosmetic preparations. 
FE -.§ AN7I-OXIDANTS 
Special grades of several reliable anti-ox- 
idants available for pharmaceuticals and 
cosmetics. 


RoW. GREE PF & CO, 


10 ROCKEFELLER PLAZA, NEW YORK CITY 











CERTIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 
H.KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL, 


ATLANTA e BALTIMORE e BOSTON e CINCINNATI e CLEVELAND 
DALLAS _e ___ DETROIT e __ LOS ANGELES a MINNEAPOLIS 
NEW ORLEANS e PHILADELPHIA e —s ST. LOUIS 














Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


4 
Your inquiries are invited 
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ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume Oils, Flavor Oils, 
and Essences for the Manufacturer 


“COMPAGNIE DUVAL~ 


3 East 2 Ath St Ne 
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Professional 


Service 


Classified 
Business Opportunities 











Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE For “ScrENcE aT YouR SERVICE” 
Third St., Members Assn. 


Thirty- 
Long Island Ci Consulting Chem. 
Slow’ Werk a and Chem. Eng. 


LAWALL & HARRISSON 
Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and he sei Ana 


Legal Tes 
214 South 12th Street Sn philadelphia, Pa. 


REPAIR AND 
MAINTENANCE 
of Labeling, Filling, Grinding, 
Mixing and all similar machinery 


SYDROY MACHINE Co. 
140 West 42nd St., New York, N. Y. 
Telephone WIsconsin 7-1220 














Classified 
Machinery for Sale 


Dry Mixers and Sifters, lab. size to 600 Ibs.; Abbe 
Pebble Mills, lab. size to 50 gal.; Jacketed Kettles, 
copper and aluminum, 25 to 100 gals.; Stokes 
No. 5 Water Still, 100 gallons per hour capacity; 

Labelers, pene National, Standard, Knapp aed 
Ermold; Label Gummers, Alsop and Pitdevin; Col- 
loid Mills, os and small, stainless steel; Mills, 
Roller, Ointment and Dry; Powder Fillers, Stokes 
and Smith, Day, Rogers, etc.; Bottle Fillers, 
vacuum, gravity, Alsop and Filters and 
Filter Presses, Alsop, Ertel and Seateee, Also mis- 
cellaneous equipment. Your surplus machinery has 
a trade-in value — ainst a piece of machinery you 
need. We pay cash for surplus machinery. Amer- 
York, Nov.” Apparatus Co., 59 East 4th St., New 

or! 











H. A. Szn, Ph. D. E. B. Port, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Egsential Oils 
Toilet Preparations 
Spices 
<o Medicines Special Formulas 
Pyrethrum, Rotenone and other 
ganic Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


Beverages 
Flavoring Extracts 











PATENT YOUR IDEAS 


On records searched 
for "ANY Invention or Trade Mark 


WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Feod & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue § Federal Trade Commission 
Correspondence Invited 
Second National Bank Bldg. Washington, D.C. 
Metropolitan 2253 


a. 














THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
‘oods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 
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parse on ye line of rebuilt, guaranteed machinery. See 
ed announcement on Page 756 of Consolidated 
——. Co., 20-21 Park Row, New York City. 


FROM SEVERAL PLANT LI hg i ay 
4-900 gal. Closed Agit. Jack. Kettles; Jack. a 
Glass Li re hei 


Vac. Stills from 25 to 2000 gals.. 

Steel; Storage Tanks from 25 to 2000 gals., 

Lined & Steel; Single Punch & Rotary Tablet 
Matin: Copper a a Bottle a 
Portable Agitators; Disc Filters & Filter Presses, 
Pebble & Jar Mills; Pony & ore Can Mixers; 
Ointment Mills; Powder & Paste illers; Powder 
Sifters & Mixers; Crushers, Pulverizers, Rotary 
Cutters, gg on perms sangae etc. Send for com- 
plete listing. We your surplus equipment for 
cash. STEIN ROUIBMENT CORP., 426 Broome 
St.. New York City. 


IT’S NOW OR NEVER: That piece of equipment 
about which you have been thinking... by All 
Means get it Now. Here’s why. We have never in 
our entire business history had a finer assortment, 
a more complete stock, of WANTED MACH IN- 
ERY than right now. THAT is the consensus of 
opinion of our Fngineers, Technicians, Sales Staff 
and many visiting Purchasing Executives. Colton 
No. 3 and 2B, Stokes Granulator 43A; Devine No. 
32, 27, and 11; 50 Suppository Molds; 3-Mikro No. 
2 Pulverizers; 2-Haskins Screw Cappers; 3-Eppen- 
bach & Premier Colloid Mills; 3-Stokes & Colton 
Tube Fillers, Closers and Clippers; 10-Day, Robin- 
oon & es Powder Mixers, 50-2000; Stokes DD, 

& Eureka Tablet Machines. FULL 
DESCRIPTIONS AND UOTATIONS ON 
REQUEST. FIRST MACHINERY CORP., 831 
E. 9th St., New York, N. Y. 


Conveyors, Dryers, Fillers: Liquid, powder, tube; 
Filters, Kettles, Labelers, Mills, Mixers, Coating 
Pans, Percolators, Sifters, Tablet Machines, Tanks, 
etc. Send us your inquiries and a list of your idle 
equipment. Loeb Equipment Supply Co., 912 
North Marshfield Ave., Chicago, Ill 

FOR SALE: 500 gal. glass lined Tank; 2 Lightnin 
1 HP Mixers; World semi-automatic Labeler; 
Stokes 25 GPH Water Still; 3-12” single sheet _— 
Filters. Send for complete list. PERRY EQUIP- 
MENT & SUPPLY CO., 142 N. 10th St., Phila- 
delphia, Pa. 

















Help Wanted 


SALESMAN to sell new summer item to depart- 
ment and drug stores on high commission basis. 
Many good territories open. By applying, state ex- 
perience and territory covered. Box 207, DRUG 
AND COSMETIC INDUSTRY 


PHARMACEUTICAL CHEMIST wanted by 
nationally known Eastern manufacturer, preferably 
with Ph.D. degree and some practical experience, 
for research development of new pharmaceutical 
products. Excellent opportunity for qualified per- 
son with initiative and imagination. Give full de- 
tails of education, experience and previous rer. 
ment. State salary desired. Box 208, DRUG AND 
COSMETIC INDUSTRY. 

ASSISTANT PERFUMER—Practical experience 
essential. Address application to Box No. 205, 
% DRUG _AND COSMETIC INDUSTRY, 101 
West 31st Street, New York, N. Y., giving fuil de- 
tails education, experience, previous connections, 
references, salary expected. 
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Perfume Chemist—Creator of really beautiful 
perfumes desires to interest an established mer- 
chandising house to handle completed line on 
high commission and controlling interest in the 
business, — or established cosmetic house aoe 
ing to add perfume to its line. Everything read = fied 
the nth degree: 1-Perfumes which are accept 
experts as outstanding along with beautiful watt 
aging creations. 2-Illustrated booklet prepared by 
outstanding merchandising specialist who has 
tested and used the Perfume Creations. Box 190, 
DRUG AND COSMETIC INDUSTRY. 


WHAT'S YOUR TROUBLE. Cosmetic Chemist’s 
long ex — can help you. Tell me what you 
want, I send fy finished samples and price of 
formulas. Col Creams, low cost, won’t separate. 
Permanent wave solutions, oily, milky, none am- 
monia type. Almond Lotion low cost snow white, 
won’t separate. Finger Wave Lotions, Concen- 
trates, fast dry, No Flakes. Color Rinse Powders, 
Liquids, 12 Brilliant shades, color the hair but not 
the scalp. Machineless pads, won’t spoil. Cosmetic 
Chemist. Room 611-705 Olive St., St. Louis, Mo. 


A WELL-KNOWN REPUTABLE FIRM MAN- 
UFACTURING COSMETICS, TOILET PREPA- 
RATIONS, PERFUMES, comprising 50 lines, 
three-fourth ae? distribution throughout Aus- 
tralia and New Z Best connections with de- 
partment stores oan ge Fi mses concerns in capital 
cities and country towns. Marketing organization 
fully established through agents and travelers. 
Price $25,000 cash, including valuable secret form- 
ulas, trade mark, royalty rates, plant comprising 15 
machines, laboratory equipment, stock and go 

will. Firm established 25 years in France, 12 years 
in Australia, with fine reputation. Enormous pos- 
sibilities of development for sound firm. Priced low 
for quick action. Principal leaving country for mili- 
tary service. Bona fide inquiries, together with 
evidence of required above cash, to be addressed to 
LE CHARME, G. P. O. Box 2236 LL., SYDNEY, 
"gleams Letters will be replied to Principals 

nly. 


INTERESTED in securing Shampoo Hair Tint 
formula that will comply with Federal regulations. 
Box 203, DRUG AND COSMETIC INDUSTRY. 














Situations Wanted 


CHEMICAL ENGINEER: Perfumes, cosmetics, 
aap expert, chemical control. Widely connected 

sources of raw materials here and in Europe. 
Ex-director re F cory: Soe plant in this country. 
Creator t abroad. Own _ formulas, 
methods. AME eens in distribution of manufac- 
tured goods could co eoperate with the development 
department, splendi Available immediately. 
Integrity, pel wemce Highest references. Box 
179, DRUG AND COSMETIC INDUSTRY. 


CHEMIST, Ph. D. Woman, experience in organic 
research, teaching in cosmetics, desires position 
with cosmetic concern. aes 194, DRUG AND 
COSMETIC INDUSTRY 


CHEMIST with 10 years research, production 
and control experience of biologicals, rugs, cos- 
metics, soaps, etc. would appreciate an opportunity 
to show his ability in the sales or detailing sapere 
Box 201, DRUG A 











ment of progressive firm. 
COSMETIC INDUSTRY. 


COSMETIC CHEMIST; University graduate, 8 
years in charge of private brand laboratory in New 
York—Research, Formulation, Production, of 
Creams, Lotions, Lipsticks, Rouges, Mascara, 
Specialties, seeks permanent connection. Box 204, 
DRUG AND COSMETIC INDUSTRY. 


MEDICAL, PHARMACEUTIC, COSMETIC 
EXECUTIVE, CHRISTIAN, with unusual talent, 
experience and outstanding record of achievement 
in organizing and controlling production, demand 
creation and marketing operations. Address 
GRANDE, 445 Rogers Ave., Brooklyn, N.-Y. 


CHEMIST, Beauty Supplies, Cosmetics, broad 
background, nationally known products his crea- 
tion, latest types permanent wave solutions, 
machineless pads, and cosmetic creams. Hair color- 
ing and rinses. Perfume oils, compounds, analysis 
and duplication. If you need unusual talent in all 
branches, this is the eo Available about June 
25th. Go anywhere. Salary reasonable. Box 206, 
DRUG AND COSMETIC “INDUSTRY. 














Machinery Wanted 





WANTED FOR USER: 2 Dry Powder Mixers; 2 
Pony Mixers; 2 Tablet Machines: 1 Filter; 3 
Kettles; 2 Filling Machines. No dealers. Box 158, 
DRUG AND COSMETIC INDUSTRY. 


WANTED—A used Viscolizer or Homogenizer. 
Advise size, price and condition. Box 202, DRUG 
AND COSMETIC INDUSTRY. 
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EARA Te. 


ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


e STEARATE OF 


Prompt Shipments in any quantity ZINC 
Write for samples and prices Odorless, Impalpable. Pure 


STEARATE OF 
MAGNESIUM 
u ht, Great Adhesiveness. Pure 


ite, 
Dusts out @ 


— if desired. 
eng Ge gee The Se Genet STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 








es 
pollen. Made to satisfy most ity and Uniformity. 


exacting requirements. 


FRANKS CHEMICAL PRODUCTS CO. inc 


Se ee"? STREET 


BUSH TERMINAL BLDG. NO.9 


BROOKLYN,N.Y. 





{Index to Advertisersk 


Abbott Laboratories 
Allied Products, Inc. 
Aluminum Cooking 
Aluminum Seal Co 
American Aluminum Ware Co.... 
American renee & Chemical C ‘orp.. 
American Can C 
Anchor Hocking 7 ee fe orp. 
Insert between 660, 661 


Ansbacher-Siegle Corp 743, 749 
Baker Chemical Co., J. T . Insert facing 704 
Beauty Fashion, Toilet Requisites,..........- 
nsert between 688, 689 
Bennett & Co., 752 


SO PEGI. «gos ae nena eucencnusass 742 
en 8. se ere are 700 
abe ph Metal Goods Mfg. Co 

Bush & Co., W. J 


Calco Chemical Co., 

California Fruit Growers Exchange...... . 
Carr-Lowrey Glass Co 

Cavalla, Inc ; 

Chrystal & Co., Chas. B 
Colgate-Palmolive-Peet Co 

Colton Co., Arth 

Commercial Solvents Corp Insert facing po 
ConeGaeten Bret FOF COO. oc ec cee teen 
Consolidated Products Co., In 

Consumers’ Import Co., 


Dodge & Olcott Company.Insert between 656, 657 
Dow Chemical Co., The i 
Dresden Cosmetic Co 

Drury & Co., Inc., A. C.. 

Durlin Corp., The 

Duval Compagnie 


Ertel Engineering Corp 
Evans Chemicals Limited 


Felton Chasaianl Co., 

Fezandie & S 

Filter Paper Co 

Firmenich & Co., 

Food Machinery Sag 
Frank-Vliet Co., 

Franks Chemical Prod. Co. Inc 
Fritzsche Bros 
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General Drug Co Insert facing 661 
Gesell, Inc., 2 
Givaudan-Delawanna, Inc.. Insert between 652, 653 
WaiRe RCI OL cow 5,bs4 Sie n'e'e ob lkavs 40 athe 702 
Goldschmidt Corp., Th.. 
Greeff Ca. Trico Fe We ccc ce cases 


Hagerty Bros. & Co.. 

Helfrich Laboratories . 

Heyden Chemical Corp 

Hopkins & Co., 

Hormann & Co., 

Horn, John 

Huisking & Co., Inc., Chas. L 
Hygienic Tube & Container Co........ 


Industrial Chemical Sales................C 
Innis, Speiden & Co., I 
Interstate Color Co., Inc 


Jelly & Co., Inc., Walter H 


Kimble Glass Co.. 
Kohnstamm & Co., 
Kolmar Laboratories 


Lacquers, Inc 

Leeben Chemical Co., Bice ce Oe 
Leonhard Wax Co., ie Windle. 

Lueders & Co., G 

Lusteroid Container Co 


Mack Molding Co 
Magnus, Mabee & Reynard, Inc 
Mallinckrodt Chemical Works 
Insert between 664, 665 
Maryland Glass Co....... Insert between 704, 705 
athieu, Inc., Charles 74 
McKesson & Robbins, Inc 
Merck & Co 
Monsanto Chemical Co 
Montenier & Co., Inc., Jules... 


National Cant Covi. occsc ccc ss 

Naugatuck Aromatics 

New England Collapsible Tube Co............ 
New Jersey Machine Corp 

PanGt PUNO PIO oo aca ha nck ws wadlvdne 743 
N.Y; _——— & Chemical Works.... 

Norda Essential Oil & Chemical Co........... 66 
Northwestern Chemical Co 
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Orbis Products Corp 
Owens-Illinois Glass Co 646 
CRONE OOS. sas 5 ogo nearer eae eee 648 


Package Machinery Co 

Parento Inc., Compagnie 

Parsons Imports, M. we 

Penick & Co., S. 

Pennsylvania Glass Products Co 

Pfaltz & Bauer Co., 
Phiser: & Go., Tries CNGS. 5 osc ose 

Pittsburgh Lectrodryer Corp 

Polak’s Femal Works, Inc 

Potdevin Machine Co 

Powell & Co., 


Rifa-New York, Inc 
Ritchie & Co., W. C 
Rosenthal Co., Inc., 

Ross & Son Co., 

Ross Engineering Corp., J. O 


Scovill Manufacturing Co. 
Seydel Chemical Co. 
Sherwood Petroleum Co 


Solvay Sales Corp 
Sonneborn Sons, Inc., I 
Standard Alcohol Co 
Standard Oil Co., ag a 8 
Stokes Machine Co., 
Sturge Ltd., John & 
Swindell Bros , Inc 


Thurston & Braidich 
Tombarel Products Corp 
Turner & Co., Joseph 


Ungerer & Co., Inc 
U. S. Industrial 5 AR Inc 

Insert between 712, 713 
van Ameringen-Haebler, Inc 

Insert between 644, 645 
Van Dyk & Co 756 


Verley Inc., Albert 
Victor Metal Products Corp 
Insert between 648, 649 


Whittaker, Clark & Daniels, Inc 
Will & Baumer Candle Co 
Wilson Laboratories, Inc 

Wolf & Co., Jacques 





In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil they're taking? An unpalatable oil is quickly detected and 
as quickly rejected. 


Let's “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, White Mineral Oil U.S.P. Extra Heavy, represents the ultimate achievement in the 
science and art of petroleum refining. KAYDOL meets every requirement of ultimate con- 
sumer, retailer and manufacturer. It is unexcelled in quality and uniformity. % You ought 
to investigate the profit-possibilities in KAYDOL, extra heavy White Mineral Oil, 
U.S.P. Heavy. 


% Users of White Mineral Oils (U.S.P. and Technical) 
and Petrolatums U.S.P will find interesting and help- 
ful information in our brochure ‘‘Petroleum Products 
in Pharmaceuticals.’ Send for your copy. 


L. SONNEBORN SONS, INC. NEW YORK 


CHICAGO Refiners of White Mineral Oil & Petrolatum LOS ANGELES 


Refineries: Petrolia & Franklin, Pa. 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 


BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 
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